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Autor | Author ASOK MURTI

Sada ve¢ godinu dana zZivimo u ozbiljnom strahu. Igramo zmurke sa nevidljivim
neprijateljem koji kao da unapred zna svaki nas naredni potez. Svakodnevica nam se
pretvara u seriju malih rituala kojima pokusavamo da damo nekakav smisao. Medusobno
delimo ulepsane verzije sopstvenih Zivota u nadi da ¢e se tako kreirana iluzija pretvoriti u
realnost.

Negde u pozadini sve je utihnulo. Nema viSe zvuka i glasova na koje smo navikli, a
koji su nas godinama zagusSivali. A onda su se pojavili oni, neki novi i neki svezi nosioci
neisfoliranog optimizma, ambasadori buducénosti u koju ¢e neko zaista moci da poveruje.
GLASNO! GLASNIJE! NAJGLASNIJE!

Mozda je doslo pravo vreme da ih pazljivije osluSnemo. Siguran sam da bez njih ne¢emo
razumeti vreme koje dolazi.

We have been living in great fear for a year now. We've been playing hide and seek with
an invisible enemy that seems to know our next moves in advance. Our everyday life is
turning into a series of rituals with which we try to give it meaning. We share amongst
ourselves the embellished versions of our own lives, hoping that thus created illusion will
become reality.

Everything has become quiet in the background. There are no more noises or voices that
we are used to, which have been deafening us for years. And then, they appear - new
and fresh carriers of genuine optimism, the ambassadors of the future someone might
actually believe in.

LOUD! LOUDER! THE LOUDEST!

Maybe it's time to listen to them more carefully. | am sure that without them we won't be
able to understand the coming times.
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Roditeljstvo iz muskog ugla: Zasto otac nije kolac

Da li je novo vreme donelo i nove roditeljske
postulate? Staje danas,,duznost” majke, a §ta,,mora“
da cini otac? lako i u psihoanalitici zasnovanoj na
Frojdovskoj podeli na rodne uloge imamo arhetipski
kontrapunkt ,oca” i ,majke” koji se odrazavaju
na identitet svakog pojedinca, ¢injenica je da u
trenutku u kojem smo sada, ovaj princip mora da
dozivi i preZivi ozbiljnu reviziju. Sa jedne strane,
»majka” mora da preuzme mnogo stvari od ,oca” kako
bi bila uspesna i realizovana, dok ,otac”, zbog toga
Sto nema ista prava kao ,majka”, razvija osecaj poput
hendikepa. U proteklih nekoliko decenija promenili su
se tradicionalni nacini u¢estvovanja roditelja u decijem
odrastanju, pa je sve ¢escée ukljucivanje oCeva u negu i
vaspitavanje dece.

Serijal emisija ,Tata, ti si lud" rezultat je licnog
roditeljskog iskustva Mise Stojiljkovi¢a koji je tokom
razgovora sa poznatim ocevima otkrio koliko je njih
promenila uloga roditelja, Sta za njih roditeljstvo znadi i
kako oni podizu svoju decu.

»Iskustvo koje imam sa moja dva sina inspirisalo me Emisija ,Tata ti si lud“prvo se emitovala na Radio Laguni (od oktobra 2015. do jula 2017). Treca sezong
je da osmislim ovakvu emisiju. Prvobitno sam nepunih emitovana je na Radio Beogradu od aprila do oktobra 2018. TV serijal od 13 epizoda emitovan je s 22
godinu dana radio na radiju 'B92’ i vodio emisiju koja od decembra 2020. do marta 2021. N =
se zvala 'Misija roditel]' i koja se prevashodno bavila

The show "Daddly You're Crazy" wasifirstbroadeast on Radio Laguna (from October2015 to July/ 201
The third season was broadcast on Radio Belgrade from April to October 2018. The 13-episode TV
series was broadeast on RTS 2 from December 2020 to March 2021.




roditeljskim temama. A onda sam radeci kao novinar
na projektima koji su usko povezani sa ocinstvom i
promenom musko-zenskih paradigmi krajem XX i
pocetkom XXI veka i sam do$ao na ideju da radim
emisiju o roditeljstvu bas iz muskog ugla", kaze Misa na
pocetku naseg razgovora.

Kako otkriva, ono Sto Zeli da postigne putem ove
emisije jeste da se i muskarci u nasoj sredini malo
rasplase i da shvate da mogu da budu podjednako
dobri roditelji kao i mame. Misina ideja je da razgovara
o ustaljenim predrasudama i stereotipima kada su u
pitanju muskarci i porodica, koje postoje ne samo kod
nas, nego u celom svetu.

Emisija koju podjednako prate mame i tate, bake i
deke, pored dominantne teme o roditeljstvu iz muskog
ugla, ¢esto govori i o odnosima u braku, prvenstveno
pokazujuéi na koji nacin se ti odnosi menjaju nakon
dolaska deteta u porodicu, ali i o drugim musko-
Zenskim temama. Gosti u ovoj emisiji isto su atraktivni
kao i teme. Medu njima su violinista Stefan Milenkovi¢,
glumci Nebojsa Dugali¢ i Nikola Kojo, ali i mnogi drugi.

Misa kaze da je do pre pola veka otac bio taj koji je
ujutru rano izlazio iz kuce, vracao se popodne da ruca i
malo prilegneivrlo malo se u stvari bavio decom. Danas
je to sasvim drugacije u situaciji kada i muskarac i
Zena podjednako rade i potpuno je logi¢no da se isto
tako bave i decom. On misli da se i na unutrasnjem
nivou kod muskaraca nesto promenilo. Jedno veoma

FAKTOR TATA / FATHER FACTOR

Izvor: Nacionalna inicijativa za ocinstvo (SAD)
Source: National fatherhood initiative (USA)

a year on radio B92 and hosted a show called “Mission:
parent” which primarily dealt with subjects related
to parenting. Then, while working as a journalist on
projects that were closely related to fatherhood and
the change in male-female paradigms at the end of
the XX and the beginning of the XXI century, | came
up with the idea to do a show on parenting from the
male perspective”, says Misa at the beginning of our
conversation.

According to him, what he wishes to achieve with
this show is for men in our surroundings to become less
frightened and to realize that they can be as equally
good parents as mothers. Misa’s idea is to talk about
fixed prejudices and stereotypes when it comes to men
and family, that exist not only in our country, but in the
entire world.

Apart from the dominant subject of parenting from
the male perspective, the show, listened to by mothers
and fathers, grandmothers and grandfathers, often
deals with marital relationships, primarily showing
in what way those relationships change after a child
is born, but also with other male-female topics. The
guests of this show are as attractive as the topics.
They include the violinist Stefan Milenkovi¢ and actors
Nebojsa Dugali¢ and Nikola Kojo, among others.

Misa says that until half a century ago the father
was to one who left the house early in the morning,
came back in the afternoon to have lunch, rest a bit

Rane pozitivhe
interakcije izmmedu
oca i deteta

smanjuju usporene

kognitivhe
sposobnosti.
Early positive
father-child

interactions reduce

cognitive delay.

Podrska od
strane oca utice
na spremnost
dece za Skolu.
Paternal
supportiveness is
associated with
school readiness.

Deca Ciji su ocevi
vise ukljuceni
imaju manje

problema u
ponasanju.
Children with
more involved
fathers
experience fewer
behavioral
problems.

Pozitivni odnosi
izmedu oca i
deteta povezani
suU sa smanjenjem
Sanse od rizi¢nog
ponasanja.
Positive
father-child
relationships are
associated with
reduced risk of
engagementin
risky behaviors.

Ucesc¢e oca
smanjuje pojavu
problemati¢nog

ponasanja kod
decakai
psiholoskih
problema kod
devojcica.
Father
involvement
reduces the
occurrence of
behavioral
problems in boys
and psychological
problems in
young women.

Deca Ciji su oCevi u
vecoj meri ukljuceni
u boljem su
polozaju na skoro
svim kognitivnim,
socijalnim i
emocionalnim
merenjima.
Children whose
fathers are stable
and involved are
better of on almost
every cognitive,
social and
emotional measure
developed by
researchers.

obimno istraZivanje, koje je pre nekoliko godina u
Srbiji sproveo tim sociologa sa Filozofskog fakulteta,
pokazalo je izmedu ostalog da muskarci sada sve vise
menjaju neke svoje Zivotne oslonce. Ranije su to bili
posao i brak, a sada to postaje ocinstvo. Zivimo u dobu
kada se i posao i porodica mogu vrlo lako izgubiti i
raspasti, zbog toga stub oko koga muskarci grade svoj
identitet polako postaje ocinstvo. Sve su to pokazatelji
da se predrasude i stereotipi sa kojima smo Ziveli
vekovima unazad ubrzano menjaju, a sa njima i uloge
oca u porodici.

NadleZna drzavna tela Sirom sveta ¢esto podrzavaju
ocinstvo iz novog ugla, pruzajuci pritom i pravni okvir za
napredak ovih procesa kroz pravo na o¢evo odsustvo sa
posla nakon rodenja deteta.

sDa se ja pitam, ja bih sutra uveo obavezno
placeno roditeljsko odsustvo za oceve, za pocetak
makar mesec danadabudu uzdete. Brojnaistrazivanja
koja se temelje na licnim iskustvima, pokazuju da se
stvara jedna neraskidiva veza izmedu deteta i oca u
situaciji kada se otac od prvog dana ukljuci u brigu o
detetu i njihovo aktivno ukljucivanje ima dobrobiti po
sve ¢lanove porodice", navodi Misa.

Prema njegovim re€ima, Sto su muskarci vise
uklju€eni u porodi¢ni Zivot i podizanje svoje dece,
sami su psihofizicki zdraviji i zadovoljniji sobom, ali su i
odgovornijii produktivniji na poslu, njihove partnerke su
zadovoljnije vezom i imaju vise vremena da se posvete
sebi i svojim licnim ciljevima, a deca su emotivno i
socijalno mnogo bolje uklopljena u svoju sredinu i
imaju drasticno manje Sanse da zavrse u maloletnickoj
delinkvenciji. U takvim porodicama je i mnogo manje
nasilja, jer kada se otac od pocetka ukljuci u brigu
o detetu postoji mala Sansa da on posle u nekom
trenutku digne ruku na to dete ili nasrne na svoju
suprugu - jer lakse moZe da shvati kroz Sta ona prolazi
brinuc¢i se samo o detetu i o kuci.

Brojna istrazivanja ukazuju da deca ,nasleduju”
obrasce ponasanja, pa i ponasanje od svojih porodica.
Roditelji predstavljaju uzore svojoj deci, posebno u
periodu kada deca treba da se osamostale u nekim
osnovnim svakodnevnim aktivnostima kao Sto su
vezivanje pertle ili odlazak u Skolu bez pratnje.

JRoditelji  svojim  ponaSanjem  predstavljaju
odredeni model za decu - kada je re¢ o snalazenju u
nekim Zivotnim situacijama, od odlaska u radnju i

Kvalitetno i znacajno angazovanje oca od
prvih meseci po rodenju povezuje se sa nizom
pozitivnih kognitivnih ishoda kod beba i male
dece ukljucujudi visi koeficijent inteligencije sa
12 meseci i 3 godine.

Significant father's engagement of good
quality from the very first months is associated
with a series of positive cognitive results of
babies and small children, including a higher
IQ at 12 months and 3 years.

and actually had little to do with children. Today that
is completely different when both men and women
work equally and it is logical for them to deal with
children equally as well. He thinks also that an internal
change has occurred in men. An extensive study, carried
out a few years ago in Serbia by a team of sociologists
from the Faculty of Philosophy, has shown that men
increasingly change some of their life foundations. Those
used to be job and marriage, but now fatherhood is
becoming one. We live in an age when a job and a family
can easily be lost or fall apart, so fatherhood becomes
the pillar around which men build their identities. That
indicates that the prejudice and stereotypes we've been
living with for centuries are rapidly changing, and with
them the role of a father in a family.

Competent national authorities around the world
often support fatherhood in a different way, providing
also a legal framework for the development of these
processes by means of the right to paternity leave after
childbirth.

“If it were up to me, | would immediately
introduce mandatory paid parental leave for fathers,
for starters at least a month for them to spend
with the child. Numerous studies based on personal
experiences have shown that an unbreakable bond is
created between a father and a child when the father
participates in childcare from the very first day and their
active participation is beneficial for all members of the
family”, says Misa.

According to him, the more men are involved in
family life and the upbringing of their children, the
healthier they are physically and mentally and the more
satisfied they are with themselves. They are also more
responsible and more productive at work, their partners
are more satisfied with their relationship and they have
more time for themselves and for their personal goals.
Children fit better emotionally and socially in their
surroundings and have drastically fewer chances to end
up as juvenile delinquents. There is less violence in
such families, because when the father participates
in childcare from the beginning, the chances are
minimal that he would later beat that child or assault
his wife - simply because he can more easily understand
what she is going through when taking care of the child
and the house.

Numerous studies have shown that children “inherit”
behavioral patterns, including those of their parents.
Parents are role models for their children, especially in
the period when they need to become independent
when it comes to some basic everyday activities such as
tying shoelaces or going to school alone.

“The behavior of parents is a certain model for
children — when it comes to managing some situations
in life, from going to the shop and greeting the shop
assistant on the way in and out, to solving conflicts
and knowing what to do when you have to fight for
some rights that you have been denied. Those are all
the things children learn from us adults. As a general
rule the father is most often in charge of discipline
and conflict resolution and it is important what kind of
model children copy from their fathers”, says Misa.
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Deca Cciji oCevi provode mnogo vremena
sa njima imaju vece samoposStovanje, bolji
uspeh u skoli, prave manje problema tokom
adolescencije, rastu sa vise samopouzdanja i
uspesnija su. To pocinje od prvih dana - kada
otac mazi bebu i brine se o njoj, igra se sa njom,
Cita joj i izvodi je napolje.*

*lzvor: Partnerstvo u podsticajnom roditeljstvu
(2019). Beograd: UNICEF

Children whose fathers spend a lot of time
with them have more self-respect, are
more successful in school, less problematic
during adolescence, grow up with more self-
confidence and become more successful. That
starts from the first days - when fathers cuddle
and take care of the babies, play with them,
read to them and take them out5|de

\

&

pozdravljanja prodavca na ulasku iizlasku, do toga kako
reSavati neke konfliktne situacije i kako se postaviti
onda kada treba da se izborite za neka prava koja su
vam uskraéena. To su sve stvari koje deca u¢e po modelu
od nas odraslih. Otac je tu negde po pravilu naj¢esée
zaduzen za disciplinovanje i za resavanje konflikata,
te je tada vazno kakav model deca usvajaju od svojih
ocCeva", smatra Misa.

Da li je ,otac - kolac” kako kaZe ¢uvena srpska
izreka?

,Mislim da je otac sve manje kolac. Ima i dalje
muskaraca koji se potpuno ukoce kada im date dete u
ruke, ali moje iskustvo i slika koju svaki put vidim kada
izadem na ulicu i u park jeste koliko muskaraca gura
kolica i brine o deci. Ta slika mi govori da je sve manje
oCeva — kolCeva, a da je sve vise muskaraca koji imaju
neku autenti¢nu unutrasnju zelju i potrebu da budu
dobri roditelji i da se bave svojom decom", zakljucuje
Misa za kraj naseg razgovora i dodaje da je izuzetno
vazno da muskarac ima i podrsku Zena - svoje supruge,
majke, taste.

Prema njegovim re€ima, muskarcima je
neophodno dati priliku da se ukljuce, jer taj boravak
sa detetom pokazuje im da oni sve mogu sami da
urade i pomaze im u uspostavljaju prve emotivne veze
sa detetom koja je osnova za sve kasnije.

Does the father not have a stake in it, as the
famous Serbian saying says?

“I think that a father has more and more stake in
it. There are still men that freeze up completely when
a child is handed over to them, but my experience and
the scene | see every time | go to the street or park —
numerous men pushing strollers and taking care of
the kids - tell me that more and more fathers have a
stake in family life and that there are increasingly more
men who have an authentic internal desire and need
to be good parents and to take care of their children”,
concludes Misa at the end of our conversation and adds
that it is crucial for men to have female support - from
wives, mothers and mothers-in-law.

According to him, men need to be given a chance
to participate, because spending time with their child
shows them that they can do everything by themselves
and helpsthem establish the first emotional connection
with the child which is the base for everything else later.

U roku od 15 minuta od trenutka kada pocne
da drzi bebu, muskarac dozivljava povisen nivo
hormona koji su povezani sa tolerancijom/
poverenjem (oksitocin), osecajnos¢u prema
odojéetu (kortizol) i Zeljom za negovanjem/
afektivnim vezivanjem (prolaktin).*

After 15 minutes of holding a baby, a man
experiences an increased level of hormones
associated with tolerance/trust (oxytocin),
sensitivity to the infant (cortisol) and desire to
nurture/affectional bonding (prolactin)*

Kupovina iz fotelje

7EErsteZnali

Stiglo je prolece i sa sobom donelo nove trendove kao i zelju da zimsku odecu zamenimo nekom laganijom, cvetnijom, Sarenijom... Nazalost,
i ovu sezonu docekujemo u senci pandemije, pa ¢emo veci deo prolecne kupovine obavljati putem interneta kako bismo zastitili zdravlje i
sprecili Sirenje korona virusa. Pored toga, kupovina iz fotelje ima svojih prednosti. Za pocetak mozZe nam ustedeti dosta vremena. Ponudu
moZete da pogledate natenane, bez Zurbe, uporedite cene i promisljeno ubacite stvari u virtuelnu korpu. Mozda necete moci pre kupovine
da ih opipate i probate, moracete da verujete fotografijama proizvoda, ali ima nekih ¢ari i u iScekivanju da posiljka stigne.

Samo obazrivo. Prolecni popusti i akcije, praznici i opasan virus zbog koga smo svi zabrinuti, ¢ine kombinaciju koju su razni onlajn prevaranti
mogli samo da pozele i za oCekivati je da ¢e pokuSati da je iskoriste. Prevare putem interneta su sve prisutnije i sve ih je teZze prepoznati, a
prevaranti nazalost sve vestiji u tome Sto rade.

ersteznali.rs

Osam saveta za bezbednu kupovinu

preko interneta

a
Vlodite racuna gde i kome ostavljate licne i poverljive
podatke. Ne verujte primamljivim ponudama koje dobijate
mejlom ili kroz aplikacije za poruke. Nemojte otvarati
linkove i dodatke iz mejla ako niste sve prethod-
no proverili i sigurni da je poruka ispravna.

3.

koje veoma podsecaju na prave.

5.

Nikada ne treba unositi PIN kod prilikom kupovine putem
interneta, ovo nije podatak koji banke traze za obavljanje
transakcije. Takode, banke vam nikada nece traziti da
mejlom ili porukom promenite svoje podatke, potvrdite
lozinku ili sli¢no.

7.

Preporucuije se izbegavanje kupovine sa javno
dostupnih bezi¢nih mreza i deljenih racunara,
jer ne znate da li su zarazeni nekim virusom
koji moze da preuzme vase podatke.

Dodatni saveti za internet kupovinu

Uvek kupuijte preko zvani¢nog sajta prodavnice, i ne
ukucavajte svoje podatke na internet lokacijama do
kojih ste dosli preko linka. Ovo mogu biti lazne stranice

N\

¢

S

%

Proverite da adresa veb-stranice na kojoj Zelite da izvrsite
placanje pocinje sa ,https”. Obratite paznju na simbol
katanca pored veb adrese - ukoliko je oznacen crvenom
bojom, ili ukoliko pretrazivac izbaci upozorenje da sertifikat
nije validan, nikako ne treba unositi podatke o platnoj kartici.

Preporucuije se upotreba sajtova koji imaju zagarantovani
nivo zastite. Sigurni sajtovi za placanje karticama sadrze
opciju aktiviranja usluge MasterCard 3D Secure ili Verified
by Visa, koje omogucavaju bezbedna internet placanja.

) il

Nikada ne treba slati fotokopiju kartice (ili drugog
dokumenta) mejlom, u inboks stranice na
druStvenim mreZzama ili slicno.

Internet prodavnicu uvek proverite ako niste prethodno
kupovali (npr. koriste¢i Google preporuke ili sajt Trust
Pilot). Obratite paZnju na sve poruke koje se pojave i
budite sumnji¢avi prema svim nepravilnostima.

Proverite pre kupovine opcije za isporuku kupljene robe, da li vam nacin i vreme isporuke odgovaraju i kako mozete da ih uklopite sa svojim svakodnevnim
obavezama. Takode, prilikom kupovine uzmite u obzir i troSkove isporuke, kao i uslove vracanja robe koja vam ne odgovara.

Ako kupujete nesto od prodavaca iz inostranstva, dobro proucite uslove i vreme trajanja isporuke, jer se moze dogoditi, na primer, da vasi prolecni setovi
stignu sa nekoliko meseci zakasnjenja. Uzmite u obzir i troSkove i vreme potrebno da vas paket prode carinu.

ErsteZnali.rs je besplatna i nekomercijalna edukativna platforma, deo programa finansijske
edukacije koji je pokrenula Erste Banka

Pokrenula

ERSTESS

Bank
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THE STARS AND BACK
THE DEVELOPMENT OF
YUGOSLAVIAN FASHION

Autor / Author MARINA IVIN
Fotografije / Photos KINOTEKA, XXZ
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Veliki drustveni potresi i krahovi oduvek su
ostavljali svojstven otisak ha modu koji se ne moze
porediti ni sa jednim drugim - bilo da su u pitanju
revolucije, ratovi, migracije ili ekoloske katastrofe
kao Sto je to slucaj danas, kada iz tog razloga
imamo porast kolektivne svesti o znacaju odrzivosti
u kontekstu mode. Kljuénereci su katastrofa,
revolucija, previranje - gromoglasni boom posle koga
dolazi i velika promena.

Great" Social uUpheavals and collapses have
always lefta unique mark on fashion incomparable
to any other™= ‘regardless of whether those are
révolutions; wars, migrations or ecological disasters,
as is the case todayy; becalse of which there is an
increase in collective awareness of the importance
of sustainability in fashion. Key words are disaster,
revolution, turmoil=athuhderous’boom followed by
a big change.




Takva nagla promena dogodila se i pocetkom
60-ih godina proslog veka u tadasnjoj Jugoslaviji, u
mnogim segmentima drustva, a posebno u domenu
kulture, umetnosti, ali i mode. Nakon siromastva i
izolovanosti, kao posledica Drugog svetskog rata,
nastupio je period otvorenosti gradanske srednje klase
ka Zapadu i prihvatanja tamosnjih trendova kada je u
pitanju kultura odevanja. Svetskom modom, koja je i
sama prolazila kroz revolucionarne promene, tada su
dominirali uglavnom Francuzi - Kristijan Dior, Iv Sen
Loran, Pjer Karden. Umesto svedenih i jednoli¢nih
modela u periodu izmedu dva rata, na scenu su
nastupili pripijeni kostimi sa izrazenim bokovima,
mackaste naocare, uske pantalone, oversized kaputi,
marame, sesiri i cuvena mini-suknja.

Znacaj mode je eksplodirao i nije nestao do danas.
Otprilike u isto vreme dolazi do procvata tekstilne
industrije u Jugoslaviji i to u svih Sest republika
federacije - po obimu proizvodnje i broja zaposlenih. U
Srbiji su najvedi trag ostavile fabrike ,Kluz" i ,Beko” koje
su iSle u korak sa Zapadom, ali i diktirale sopsteni stil
sa elementima regionalne kulture, po uzoru na naseg
prvog velikog haute couture dizajnera Aleksandra
Joksimovica.

Ubrzo je doslo do opste modernizacije industrijskih
postrojenja, proizvodnih procesaisamih materijala,stoje
dovelodoogromnog skoka u proizvodnji, prodajiiizvozu.
Osamdesete slobodno moZemo nazvati ,zlatnim
dobom” jugoslovenske mode i tekstilne industrije -
»Kluz", ,Beko”, “Centotextil”, “Yugoexport”, “Labod”,
“Mura”, “Varteks” samo su neka od imena koja su se
“provukla” u kolektivnoj svesti do danasnjih dana.
Tadasnja tekstilna industrija i njene fabrike zaposljavale
su oko milion ljudi, a Jugoslavija je bila medu vodeéim
evropskim proizvodac¢ima odece.

Medutim, kako svaka kultura ima svoje supkulture,
tako i svaka modna epoha ima stil koji se klasifikuje kao
,<trend” i alternativne modne izraze kao njen opozit, koji
pre ili kasnije preuzimaju vodecéu ulogu i tako u krug.
Stil odevanja iz zenskih ¢asopisa koji su diktirali tekstilni
giganti i domadi dizajneri uglavnom nije bio po meri
mlade populacije koja je modnu inspiraciju pronalazila
pre svega u muzici. Nasuprot ,Kluzovim” savrseno
ukrojenim konfekcijskim modelima visokog kvaliteta,
ovim svetom godinama su viadale Levis 501, koZne
jakne, starke, vijetnamke i ostali simboli te generacije
koji su do Jugoslavije dolazili raznim putevima - vozom
iz Trsta, danoé¢nim Sverc-turama iz Istanbula ili preko
¢uvenog Komisiona.

Na kraju vra¢amo se na sam pocetak, na pri¢u u
previranjima i razvojni put modne i tekstilne industrije
bivée Jugoslavije koji je nazalost iSao uporedo sa
razvojnim putem politike na ovim prostorima - od trnja
do zvezda i nazad. Raspadom velike drzave, padom
kupovne modi i ponovnim zatvaranjem ka ostatku
sveta, patila su i kultura odevanja — nekadasnji simboli
uspesnih fabrika poput ,Kluza” otisli su pod stecaj,
zajedno sa vanvremenskim modelima mantila i sakoa,
a ,dizelaska” supkultura pocela je da diktira sopstvene
trendove. Zatvoren je jos jedan krug, Zeljno is¢ekujuci
novo pokretanje.
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Such sudden change happened at the beginning
of the 1960s in Yugoslavia in many segments of the
society, especially in culture, art and fashion. Following
poverty and isolation due to World War Il there was a
period of openness of civil middle class towards the West
and acceptance of its trends in clothing culture. Global
fashion, which was also going through revolutionary
changes, was dominated by the French - Christian Dior,
Yves Saint Laurent, Pierre Cardin. Instead of simple and
monotonous models in the period between two wars,
fitted suits with accentuated hips, cat eye glasses,
skinny trousers, oversized coats, scarfs, hats and the
famous mini skirt took the stage.

Fashion became of the utmost importance and that
is still the case today. Approximately at the same time
textile industry bloomed in Yugoslavia - both in terms of
the volume of production and the number of employees
in all six republics of the federation. In Serbia the greatest
mark was left by the factories “Kluz" and “Beko” which
kept up with the West, but also dictated their own styles
with elements of regional culture, based on the work
of our first great haute couture designer Aleksandar
Joksimovic.

Soon there was a general modernization of industrial
plants, production processes and materials, which caused
a huge increase in production, sale and export. The
80s can without a doubt be called the “golden age”
of Yugoslavian fashion and textile industry - “Kluz”,
“Beko”, “Centrotextil”, “Yugoexport”, “Labod”, “Mura”
and “Varteks” are just some of the names which have
remained in collective consciousness until today.
Textile industry and its factories of that period employed
around million people, and Yugoslavia was among the
leading European clothes manufacturers.

However, just like every culture has its subcultures,
every fashion era has a style which is categorized as
a “trend” and alternative fashion looks as its opposite,
which, sooner or later, take over the leading role and
so on. Dressing styles from female magazines dictated
by textile giants and domestic designers were usually
not according to the tastes of the younger population
that found its fashion inspiration primarily in music. In
contrast to the perfectly tailored ready-made models of
high quality by “Kluz", for years the world was ruled by
Levi's 501, leather jackets, Converse sneakers, Vietham
jackets and other symbols of that generation which came
to Yugoslavia by various paths - by train from Trieste, by
means of smuggling routes from Istanbul which took day
and night, or through the famous “Komision”.

In the end we go back to the beginning, to the story of
turmoil. Unfortunately, the development of fashion and
textile industry in former Yugoslavia was parallel to the
development of politics in this area — through hardships
to the stars and back. The breakup of a large country,
decrease in purchasing power and shutting the rest of
the world out again were detrimental for the clothing
culture as well - former examples of successful factories,
like “Kluz", went bankrupt, along with the timeless models
of trench coats and jackets, and the “dizel” subculture
started to dictate its own trends. Another circle was
closed, eagerly waiting for reset.

»>

Posle uspesne revije 1970: Aleksandar Joksimovie s manekenkom

Tamarom Bakic¢ (desno) i prijateljima

ALEKSANDAR JOKSIMOVIC (1933 - 2021)

nJugoslovenski Dior”, kako su ga nazivali, smatra se prvim pravim modnim kreatorom na prostoru te, sada
vec davno, bivse drzave. Poreklom sa Kosova i Metohije, gde je roden i odrastao, vecitu inspiraciju pronalazio je
u arhitekturi i freskama tamosnjih manastira, gradenih u raskosnom, vizantijskom stilu. Mnogi veruju da mu je
upravo ova okrenutost ka tradiciji donela svetsku slavu i priznanje. Kako je i sam Cesto govorio, posebnu vezu i
svojevrsni ,dug" osecao je prema liku princeze Simonide kojoj je posvetio svoju prvu veliku kolekciju prikazanu na
Medunarodnom modnom festivalu u Moskvi, zajedno sa kolekcijama Koko Sanela, Diora i Kardena. Karakteristiéni
zvonasto krojeni rukavi i visoke kape u pastelnim bojama sa motivima fresaka i kamenih frizova manastira Gra¢anica,
Joksimovicu su donele pobedu na festivalu, iz korena menjajuéi jugoslovensku modu tog vremena. Jednaki uspeh
imale su i njegove naredne kolekcije: ,,Prokleta Jerina*, ,,Emina“, ,Pejzazi“.

U profesionalnoj karijeri Aleksandra Joksimovic¢a znacajnu ulogu imale su dve Zene. Prva je bila Milica Babic,
poznata kostimografkinja i supruga velikog Ive Andriéa, koja je mozda i prva primetila njegov ogromni talenat za
modu i uvela ga u svet u kome ¢e ostati zauvek upamcéen. Druga je bila tadasnja prva dama Jugoslavije - Jovanka
Broz, kojoj je godinama bio nesto izmedu prijatelja i modnog konsultanta iako za nju nije mnogo kreirao, uprkos
uvrezenom misljenju.

U Muzeju primenjenih umetnosti u Beogradu ¢uva se zbirka originalnih skica, uzoraka i fotografija sa brojnih
revija Aleksandra Joksimovic¢a, dok se samo nekoliko kreacija nalazi u fundusima drugih muzeja. Ostatak,
pretpostavljamo, visi u salonskim ormanima Sirom bivse Jugoslavije, ali bez etiketa — znao je da ¢e njegov dizajn biti
prepoznatljiv i bez toga.

“Dior of Yugoslavia”, as he was called, is considered the first true fashion designer in the territory of the country
which hasn't existed for a long time. Born and raised in Kosovo and Metohija, he always found inspiration in the
architecture and frescoes of the monasteries in that area, built in a lavish Byzantine style. Many believe that it
was this focus on tradition that brought him global fame and recognition. As he often said, he felt particularly
connected and kind of “indebted” to Princess Simonida, to whom he dedicated his first great collection, showed
at the International Fashion Festival in Moscow, together with the collections by Coco Chanel, Dior and Cardin.
Characteristic bell sleeves and tall hats in pastel colors with motifs from frescoes and stone friezes of the Gracanica
monastery helped Joksimovi¢ win at the festival, thus changing radically Yugoslavian fashion of that time. Equally
successful were his following collections: “Prokleta Jerina”, “Emina”, “Pejzazi".

Two women were significant in the professional career of Aleksandar Joksimovic. The first was Milica Babié, a
famous costume designer and the wife of great Ivo Andrié¢, who was perhaps the first one to recognize his huge
talent for fashion and who introduced him to the world which would remember him forever. The other woman
was the first lady of Yugoslavia at that time — Jovanka Broz. For years he was something between a friend and a
fashion consultant to her, although he didn’t design much for her, contrary to popular belief.

In the Museum of Applied Arts in Belgrade there is a collection of original sketches, samples and photographs
from numerous shows of Aleksandar Joksimovi¢, while only a few creations are among the collections of other
museums. The rest, we presume, is hanging in the closets of salons all across former Yugoslavia, but without labels
- he knew that his design would be recognizable even without that.
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U ONLAIJIN-BANCI
STE UVEK PRVI U REDU

IN AN ONLINE BANK
THERE IS NO QUEUE

Autor / Author TIJANA DU RAVKOV|¢
Fotografije / Phoros MIKA KNEZEVIC
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Sa Aleksandrom Kosanovi¢ Strizak,
direktorkom sektora marketinga

i komunikacija u Erste banci,
pric¢ali smo o bezbednosti onlajn-
kupovina i koliko je pandemija
doprinela ubrzanom razvoju
digitalnog bankarstva. Ona nam
je otkrila koliko je teska godina

za nama podigla svest o bitnosti
»crnog fonda“ svakog porodi¢nog
budzeta i nesebi¢no podelila svoje
savete za optimalnije upravljanje
finansijama.

We talked about the safety of

online shopping and how much the
pandemic has contributed to the
accelerated development of digital
banking with Aleksandra Kosanovic
Strizak, director of marketing and
communication sector at Erste Bank.
She told us how the difficult year
behind us raised awareness of the
importance of every family’s budget
including a “rainy day fund”, and
she selflessly shared advice for more
optimal financial management.

Aleksandra nosi garderobu i aksesoar brenda BOSS /
Aleksandra wears BOSS total look




Gotovina ili kartica?

U mom slucaju - i gotovina i kartica. Naravno, vise
koristim kartice, posebno za sve vrste onlajn-plac¢anja,
no i dalje volim da u nov¢aniku imam neki manji
iznos, da ne kazem si¢u. Takode, neke manje usluzne
delatnosti jos uvek ne daju moguénost onlajn-placanja,
te je tu gotovina jedino reSenje. Svakako, volim da imam
mogucénost izbora.

Koja vrsta pla¢anja je najbezbednija?

Gotovina je neprakti¢na iz nekoliko razloga, a
sigurna je koliko su sigurne vase tasne, rancevi, dzepovi.
Sto se onlajn-placanja tice, glavni 3tos je &to ste u
onlajn-banci uvek prvi u redu. To'hema cenu. Sto se ti¢e
elektronskog bankarstva, vi ste maksimalno zasticeni,
no predostroznosti nikad dosta. Na primer, veoma je
vazno da portalu za elektronsko bankarstvo pristupate
iskljucivo preko sajta banke, a ne preko pretrazivaca
ili linka iz mejla. Vise volim m-banking aplikaciju i QR
kod, koristim ih za sva placanja. Koliko god da se mi kao
banka brinemo o vasoj zastiti - morate se i vi brinuti.
Samozastita, informisanost, predostroZznost i provera,
provera, provera.

v
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Da li se vise stedelo pre pandemije ili tokom nje?

Tokom pandemije koja, nazalost, jos uvek traje manje se trosilo,
ljudima je ostajalo vise novca na racunima, te se samim tim vise i
Stedelo. Ovo je aktuelan, pozitivan trend, ne samo kod nas, vec i u
celoj Evropi. Neizvesnost, promena prioriteta, finansijska sigurnost,
mogucnost ulaganja u buducénost, sve su to faktori koji su podigli
nivo svesti gradana o vaZznosti stednje i formiranju sigurnog fonda za
nepredvidene situacije, narocito onda kada nije poznato koliko dugo
¢e cela ova situacija trajati. Klijenti Erste banke su tokom pandemije
vise Stedeli, nego u istom periodu prethodne godine i svoja sredstva
su orocCavali ili stavljali na stednju po videnju, jer im je sigurnost uloga
bila najvaznija.

Da li su u Srbiji zaZivele onlajn-usluge, mobilno bankarstvo,
e-banking?

Ove usluge su zazivele i pre, a posebno tokom pandemije. Ko voli da
¢eka u redu u banci? Dostupnost banke 24/7, vikendima, praznicima i
neradnim danima, ujedno je i najveci pomak u svetu finansija otkako
imamo internet. Plus, resili smo se silnih raCuna koje smo do sada Cuvali
po fiokama. Meni je bitno da uz pomoc¢ jednog klika, sto je sekund,
imam uvid u sve transakcije na racunu. Imajuci to u vidu, nije ni ¢udo
Sto onlajn-bankarstvo postaje sve dominantnije, pogotovu medu
mladom ciljnom grupom, no ne bih tu izdvajala ni starije i oni sve vise
prepoznaju prednosti ovih usluga, jednostavnost, brzinu i sigurnost.
Shvatili su da im je novac sigurniji koris¢enjem ovih servisa, nego dok
je u novcaniku.

Did people save more before or during the pandemic?

During the pandemic which is unfortunately still ongoing people
have spent less, have had more money left in their accounts and,
therefore, have saved more. This current, positive trend is not only
present in our country, but all across Europe. Uncertainty, change of
priorities, financial security, the possibility of investing in the future -
those are all the factors that have raised the citizens' awareness when
it comes to the importance of saving and establishing a secure fund
for unforeseen situations, especially when it is not known how long the
situation is going to last. During the pandemic the clients of Erste Bank
have saved more than during the same period in the previous year and
they have made fixed-term deposits or sight deposits, because the
security of their deposits is the most important for them.

Did online services, mobile banking and e-banking take off in
Serbia?

These services took off even before, but especially during the
pandemic. Who likes queuing in a bank? The availability of a bank 24/7,
during the weekends, holidays and non-working days is the greatest
improvement in the financial world since the introduction of the
internet. Moreover, we have got rid of numerous receipts that up until
now we have kept in drawers. It is important for me to be a click and
a second away from being able to review all transactions associated
with my account. Having that in mind, it is no wonder online banking
is becoming increasingly dominant, especially among the younger
target group, but | would not disregard those older, because they are
also becoming increasingly aware of the advantages of these services,
their simplicity, speed and safety. They have realized that their money
is safer when using these services than being in a wallet.
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Koji je vas PIN?

Vi to ozbiljno :)?! PIN je vas identifikacioni
broj sa naglaskom na vas. To znaci da ga nikome
ne dajete, uostalom kao ni svoju platnu karticu,
kao ni ostale podatke. On je vasa sigurnosna
brava, katanac koji ¢uva vas novac. Kada vam ga
banka poSalje, zapamtite ga, zapisite ga negde
na sigurnom, gde god, samo nemojte drzati PIN
na istom mestu gde i karticu. U okviru naseg
programa za finansijsku edukaciju #ErsteZnali,
mnogo puta smo ponovili da samo vi smete da
ukucavate broj kada na primer, placate karticom
u restoranu, a ne konobar. Isto vaZi i za sva druga
prodajna mesta, ma koliko vam se prodavci
¢inili ljubaznim, predusretljivim i voljnim da
pomognu. Ako ste zaboravili naocare, pa ne
vidite — odustanite od kupovine, dodite drugi
dan. Takode, PIN sa platne kartice se ama bas
nikada ne unosi na internetu, niti ¢e banka ikada
traZiti da joj dostavite PIN broj. Kad smo ve¢ kod
kartica - nikome je ne treba davati, pozajmljivati,
ispustati iz ruku, ma koliko poverenja u nekoga
imali. Oprez je majka mudrosti, te pamet u glavu.

What is your PIN?

Are you serious :)?!! PIN is your identification
number, with the emphasis on your. That means
that you don't give it to anyone, just like your
card or other data. It is your security lock that
protects your money. When the bank sends it to
you, memorize it, write it down in a safe place,
wherever, just don't keep your PIN together
with your card. Within our financial education
program “#ErsteZnali” we have said numerous
times that only you can enter the number when,
for example, paying with a card in a restaurant
and not the waiter. The same goes for all other
shops, no matter how nice, accommodating or
willing to help shop assistants seem to be. If you
forgot your glasses and you can't see — give up
shopping and do it some other day. Furthermore,
the PIN for a card should never be entered on the
internet and a bank will never ask you to send
it your PIN. And speaking of cards - you should
never give it to anyone, borrow it or let it out
of your hands, no matter how much you trust
someone. Caution is the mother all wisdom, so
be smart.
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STEPS FOR SMART
FINANCIAL MANAGEMENT

KORAKA ZA
PAMETNO
UPRAVLJANJE
FINANSIJAMA

1 o Naucila sam da ne trosim novac na ono $to mi ne treba. Vise
novca na racunu, a i viSe mesta u ormanu.

| have learned not to spend money on the things | don't need. That
means more money in the account and more space in the closet.

2 o Pocnite da vodite dnevnik finansija, u kom ¢ete svakodnevno
beleziti svoje prihode i rashode, ali i mesto trosenja. Na kraju svakog
bezrazlozno trosili i da li vam je potrosnja u skladu sa prioritetima.

Start keeping a journal of your finances, where you will record every day
your income and expenses as well as the place where you spent your
money. At the end of each month you will know exactly what you spent
your money on and, more importantly, what your unnecessary expenses
are and whether your consumption is according to your priorities.

3 o Uvek je dobro da postavite i neki set ciljeva malih ili velikih svejedno,
zatim strategiju za njihovo ostvarenje i rokove. Samodisciplina je ovde
kljuc.

It is always good to establish a set of goals, minor or major, then a
strategy for their achievement and deadlines. Self-discipline is crucial in
this case.

4. Pandemija u kojoj se jos nalazimo osvestila nas je kada su fondovi
za "crne dane" i nepredvidene situacije u pitanju. Moramo imati neku
rezervu, razmisljati unapred, osigurati se za hitne slucajeve.

The pandemic that is still ongoing has raised our awareness when it
comes to the funds for “rainy days” and unforeseen situations. We have to
have a nest egg, think ahead and have insurance for emergencies.

5 o Savetujem da se osigurate i to danas, kada vam to nije potrebno,

jer moze da vas spasi od buducih ozbiljnih finansijskih problema. Zivotno
osiguranje mozete posmatrati i kao vid stednje, dobro ¢e vam doéi jednog
dana.

My advice is to get insurance today, when you don't need it, because it
can save you from serious financial problems in the future. You can look
at life insurance as a sort of savings. It will come in handy one day.
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Aleksandra nosi garderobu i aksesoar brenda BOSS /
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Od glasa razuma do najznacajnije plaforme za pricanje price ili storiteling

Nastao kao suprotnost kratkim formama i
kontrateza filozofiji ,kako sve reci u trajanju Instagram
story-ja", podkast gospodari medijskim prostorom,
uprkos vladavini kratkog sadrzaja na drustvenim
mrezama. Visesatni razgovori u nedogled, filozofiranje
na razne teme, slobodna forma razgovora, intervjui bez
postovanja novinarskih normi i pravila. | to bez slike,
samo glas. Na prvi pogled ne deluje kao formula za
uspeh.

lako za neka trzista, nova i sveza forma storitelinga,
prvi podcasti, snimljeni su jos pre 15 godina i bili
su uglavnom rezervisani za uzak krug ljudi, jer su
potencirane usko specijalizovane i stru¢ne teme. U
narednim godinama, podkast se kroz svoj razvojni
put dokazuje kao platforma za promovisanje pri¢a
koje nisu namenjene Sirokoj publici, ali koje pokrecu,
angazuju, menjaju i postavljaju nove granice u drustvu.

Kako je podkast postao najinteresantniji kanal
za pri¢anje prica?

Jedna Cuvena re¢enica mozda moze najbolje da
ilustruje odgovor na ovo pitanje — ,CONTENT IS THE
KING".

Naime, ono $to je ovaj vid sadrzaja vinulo u
stratosferu su velike price sa interesantnim ljudima
za koje nema prostora na mejnstrim medijima. Na
ovoj platformi data im je mogucnost i puna sloboda
da pri¢aju Sta Zele, da objasne sve bez zadrske,
ustru€avanja, unapred  pripremljenih  pitanja,
novinarskog senzacionalizma i tema na koje ne Zele da
razgovaraju.

Najbolji primer za to je serijal ,Joe Rogan
Experience*, koji postoji preko 10 godina i sadrzi
preko 1500 epizoda. Danas je jedan od najslusanijih
audio-sadrzaja na svetu. Tvorac je voditelj MMA
borbi i stendap komicar Cije emisije ponekad prati i
vise miliona slusalaca, a neverovatnu popularnost je
postigao neobic¢nim odabirom gostiju — od anonimnih
naucnika, savremenih filozofa i politi¢ara, preko
holivudskih zvezda, vrhunskih sportista, do teoreti¢ara
zaverakojiveruju u postojanje vanzemaljaca. Samo neki
od njegovih gostiju bili su Elon Mask, Edvard Snouden,
Lans Armstrong, Kanje Vest i mnogi drugi. Bez cenzure
i inhibicija bilo koje vrste, DZo Rogan je, mnogi se slazu,
svojim dubinskim i temeljnim intervjuima, koji nekada
traju i po 3 sata, najzasluzniji za ono sto podkast danas
predstavlja.

U poslednje vreme dostupnost na razli¢itim onlajn
kanalima i platformama i drustvena izolovanost
nastala usled virusa korona dodatno su ubrzale razvoj
i popularnost podkasta, tako da sada imamo sadrzaje
koji se ti€u umetnosti, mode, roditeljstva, psihologije,
sporta, politike. Trenutno je dostupno preko 700 000
aktivnih podkastova i 29 miliona epizoda. Najcesdi
korisnici ovakvog sadrzaja su u starosnoj grupi izmedu
25. i 44. godine, sto je 49% ukupnog broja slusalaca.
Jedan tipi¢an slusalac preslusa u proseku sedam
razli¢itin emisija nedeljno.

Sta podkast daje slusaocima?

Sa prijatnom atmosferom koju jedan privatan i
intiman razgovor nosi, kao kafa sa starijm prijateljima,
podkast ima mnogo prednosti postaje zbog svoje

Developed as a complete opposite of short forms
and a counterbalance to the philosophy “how to say
everything in a single Instagram story”, podcast is the
ruler ofthe media, despitethereign of short-form content
on social media. Long, endless conversations, discussing
various subjects, the free form of conversation, interviews
which disregard journalism standards and rules, and all
that without video, just audio - at first glance it does not
seem like a formula for success.

Even though in some areas this is a new and fresh
form of storytelling, the first podcasts were recorded
15 years ago and they were mostly intended for a small
circle because their focus was on highly specialized and
expert topics. In the following years, podcast has proven
to be a platform for promoting stories which are not
meant for a wide audience, but which motivate, engage,
change and set new limits in a society.

How has podcast become the most interesting
storytelling channel?

The answer to this question can perhaps be best
illustrated by a famous sentence — CONTENT IS THE
KING.

What helped this type of content reach great heights
are big stories involving interesting people for whom
there is no room in mainstream media. This platform
gave them the opportunity and complete freedom
to say what they want, to explain everything without
restraints and hesitation, with no questions prepared in
advance, sensational journalism or subjects they don't
want to talk about.

The best example for that is Joe Rogan Experience
with over 1500 episodes and existing for more than
10 years. Today it is among the most listened to
audio contents in the world. The creator is an MMA
commentator and stand-up comedian whose shows are
sometimes followed by millions of listeners, and he has
achieved his immense popularity by an unusual choice
of guests — from anonymous scientists, contemporary
philosophers and politicians, to Hollywood stars, top
athletes and conspiracy theorists who believe in aliens.
Some of his guests were, among others, Elon Musk,
Edward Snowden, Lance Armstrong, Kanye West.
Uncensored and uninhibited, Joe Rogan is, according to
many, the one who has contributed the most to making
podcast what it is today, with his in-depth interviews
sometimes lasting for 3 hours.

The recent availability on various online channels and
platforms and social isolation due to the Coronavirus
crisis have additionally accelerated the development of
podcast and affected the rise in its popularity, so now
we have content relating to art, fashion, parenting,
psychology, sports, politics. Currently there are over
700 000 active podcasts and 29 million episodes. The
greatest consumers of such content are between the
ages of 25 and 44, which is 49% of the total number
of listeners. On average, one listener listens to seven
different shows a week.

What do listeners get from a podcast?

With a relaxed atmosphere of a private and intimate
conversation, like having coffee with an old friend,
podcast offers many benefits and is becoming attractive
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opustene forme priviacan za korisnike. Sa tim dobrim
osecajem i kvalitetnim sadrzajem koji pruza, brzo dolazi
i privrzenost i poverenje u ono sto se Cuje.

Najznacajnija prednost slusanja podkasta je
otkrivanje neke nove interesantne teme ili li¢nosti,
koja vas ranije nije zanimala. Kreativnost i inovativnost
podkastera Cesto nam otvaraju nove svetove, bilo
da se radi o biodiverzitetu, autorskim pravima ili
komercijalnim letovima na Mars.

Prilagoden onima koji su puno u pokretu, jer moze
da se slusa dok trite, dok vozite, dok spremate rucak il
se spremate za spavanje, ova audio-forma je dostupna
na brojnim platformama i moZe se slusati na svim
uredajima.

I veliki medijski igraci ulaze u trku?

Spotify je najpopularnija aplikacija za podkaste na
svetu, a odmah iza nje sledi aplikacija Apple podcast.
Mnogi veliki mediji takode kre¢u ovim putem i podizu
svoje prodakt platforme sa velikim brojem podkasta na
razlic¢ite teme. Ovakav audio-sadrzaj dobija na znacaju
i zbog aktivnog ucesca i komentarisanja popularnih
drustvnih tema, kao Sto je borba Afroamerikanaca
protiv brutalnosti policije u Americiilinedavno odrzanih
izbora.

A gde je novac?

Ono $to ne smemo da zaobidemo u pric¢i o razvoju
ovog medijskog kanala jeste i prica o monetizaciji.
Istrazivanje radeno 2020. godine u SAD pokazuje da ¢e
sluSaoci podkasta za ¢ak 54% vise verovati oglasu koji
su ¢uli u podkastu u poredenju sa drugim mestima.
Cak 48% slusalaca tvrdi da vise paznje posveduje
oglasavanju u podkastima nego ostalim medijima, sto
je porast sa 44%. Potencijal za marketing je ogroman!

j zemlji podkast je prilicno nova mé&
lo, JaPreduzetnik, Ffm.podcast, Ba
no istice se Podcast Inkubator.

ecijalnu platformu razvila je Nova S na Cije

teme. Mondo.rs takode ima razvijene podkaste koji su za

to usersduetoitsrelaxed form. The pleasant feeling and
good-quality content it provides are quickly followed by
loyalty and belief in what is being said.

The greatest benefit of listening to a podcast is
discovering a new interesting topic or person, that
you were previously not interested in. Creative and
innovative podcast hosts often open up new worlds
to us, whether the subject is biodiversity, copyright or
commercial flights to Mars.

Podcast is adapted to those who are frequently on
the move, because it can be listened to while running,
making lunch, driving or getting ready to go to sleep.
This audio form is available on numerous platforms and
can be listened to on every device.

Big media players are joining the race?

Spotify is the most popular application for podcasts
in the world, followed by Apple Podcasts. Many large
media outlets are following in the same footsteps and
are starting their own podcast platforms with a large
number of podcasts covering various subjects. This type
of audio content has also gained significance thanks to
actively participating in and commenting on hot social
subjects, such as the fight of African Americans against
police brutality in the USA or the recently held elections.

And where is the money?

There is something we must not forget when we
talk about the development of this media channel -
monetization. A study conducted in 2020 in the USA
has shown that the listeners are 54% more inclined to
believe an ad they hear about in a podcast than through
other means. As much as 48% of listeners say that they
pay more attention to advertising in podcasts than in
other media, which represents an increase compared
to 44%. The marketing potential is huge!

Ki broj razli¢itin podkasta na raznovrsne
ratko vreme postali vrlo popularni.

In our country podcast is a fairly new media form. The most popular podcasts are “Agelast”, “Pojacalo”,
“JaPreduzetnik”, “Ffm.podcast”, “Balkan Info”, “Milica magazin”, and when it comes to regional podcasts

“Podcast Inkubator” is particularly popular.

Nova S has developed a special platform and there is a large number of various podcasts covering different
subjects on their website. Mondo.rs has also started podcasts which have become very popular in a short

period of time.
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Fotografisati i prisustvovati
nedelji mode u Parizu je potpuno
drugacije iskustvo nego u

Milanu ili Londonu. Da li zbog
atmosfere, mentaliteta, mozda
zbog drugadije ciljne grupeili
zbog spleta okolnosti koje se
nadograduju jedna na drugu iz
sezone u sezonu.

FOTOGRAFSKA
PRICA

Pariske revije vecih brendova uvek imaju dozu
misterije. Cak i ako se radi o modnim kuéama koje
svoje lokacije ponavljaju, lokacija se ne otkriva skoro
do samog pocetka revije. Tako da ukoliko izriCito niste
pozvani, sto znaci da niste dobili Stampanu pozivnicu,
niste jedan od ¢lanova tima ili vas kao novinara nije
odobrio organizator, morate se snaci.

Kada ste na jednoj reviji i znate da za tacno sat
vremena pocinje sledeca, postajete izvanredan
istrazivaC i nalazite naCine da se snadete po modnoj
mapi kako biste sve revije u minut ispratili.

Autor | ILIJA MILOSAVLIEVIC
Fotografije / Phoror ILIJA MILOSAVLIEVIC
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Dior je, ne tako davno, pravio reviju na Longchamp
hipodromu, na obodu centralnog Pariza. Za tu lokaciju
moglo se saznati samo ako ste detaljno pratili njihove
postove na drustvenim mrezama ili ako ste dovoljno
mudri da istrazite blogerke koje ¢e biti na reviji. Sve
ostalo je klasi¢no uhodenje. Pod uslovom da uspete da
iSCitate te sitne piksele i to uradite na vreme kako biste
saznali kako doci do trazene lokacije. Kolege koje su oko
vas nece vam je otkriti, jer svako Zeli svoj materijal da
preda premijerno, a ako ve¢ ne moZze premijerno, onda
makar pre vas. Tako da sam do Diora morao da idem
kroz 3umu 20 minuta. Sto je najsmesnije, nisam bio
sam.
odrZava vise revija i prezentacija je trojka: Librairie du
Musée d'Art Moderne, Monument de la France libre i
Palais de Tokyo. Revije su sve planirane da idu jedna za
drugom sa kratkim pauzama izmedu, kako bi posetioci
mogli sve da isprate, ali pre svega kako bi modeli i
produkcijski i agencijski timovi mogli sve da postignu.
Pred vasSim ocima ljudi prelecu iz jedne postavke u
drugu. Za nas fotografe to olaksava stvar, jer zapravo
moZzemo obaviti veci deo posla i malo odahnuti.

Najvaznija stvar kod ovakvih dogadaja jeste
informisanost - fotografi znaju svaku osobu, bilo da je
bloger, stilista, urednik, umetnicki direktor. O modelima
i da ne govorim.

Nasminkan model sa frizurom napusta reviju,
uzurbano se krece, gleda svoj raspored i razmatra kako
da na novoj lokaciji bude ve¢ za 15 minuta. Istovremeno
gomilafotografajedozivaimenom:HANA, RIJAN, SARA,
FREJA, REBEKA... To je svojevrsna samopromocija ljudi
u industriji, dok ¢e magazini Sirom sveta imati materijal
preuzimajuci ulicne fotografije. Kada se ispoStuje taj
deo brzinskog fotografisanja, devojka seda na bicikl,
skuter, poziva uber ili sta god da je u tom trenutku
najprakticnije i ide dalje. A onda i svi mi.

Istina je da je izgubljeno mnogo cari celog tog
cirkusa u epidemioloskim uslovima. Doduse, moram
primetiti da se desilo i neSto zbog ¢ega sam posebno
sre¢an —modne kuce su se mnogo vise okrenule svojim
prezentacijama, ne dovodi se vise toliko modela iz celog
sveta, a sami influenseri i blogeri vise nisu ti koji imaju
toliku mo¢. lako pandemijski trenutak u kome Zivimo
nije nesto sto treba nazivati dobrim, mozda ¢e doneti
i nesto dobro, makar kada je u pitanju usporavanje i
procena necega - koliko, zasto i $ta je vazno.

Najvaznija stvar kod ovakvih dogadaja jeste
informisanost — fotografi znaju svaku osobu,
bilo da je bloger, stilista, urednik, umetnicki
direktor.
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/ CIRKULARNA
ERONOMIJA
U SRBIJI
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Korak ka odrzivoj privred

Do skoro, problematika
zastite zZivotne sredine
nije bila visoko rangirana
na listi prioriteta u javnim
politikama u Srbiji. Stoga
je nasa zemlja medu
najlosije pozicioniranim
drzavama u Evropi u ovoj
oblasti.

Proizvodne procese u Srbiji i dalje u znatnoj meri
karakteriSu primena zastarele i ,prljave” tehnologije,
niska energetska efikasnost, neracionalno koris¢enje
resursa, jos uvek visok nivo generisanja otpada po
jedinici proizvoda, nedovoljna upotreba sekundarnih
sirovina i onih iz reciklaznog procesa itd.
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Up until recently the
problem of environmental
protection was not high
on the list of priorities in
Serbia’s public policies.
Therefore, our country is
among the worst-ranked
countries in Europe in this
area.

Manufacturing processes in Serbia are still
significantly characterized by the use of outdated and
“dirty” technology, low energy efficiency, irrational use
of resources, high level of waste generation per product
unit, insufficient use of secondary raw materials and
those resulting from recycling processes, etc.

Za stvaranje jedinice bruto domacdeg proizvoda
(BDP) u Srbiji se trosi veca koliCina energije i emituje
se viSe ugljen-dioksida (CO2) u poredenju sa vec¢inom
zemalja iz okruzenja. Nisu u dovoljnoj meri iskoris¢eni
potencijali koje nude obnovljivi izvori energije (OIE).
ZnaCajno je i zaostajanje naSe zemlje u oblasti
upravljanja otpadom, otpadnim vodama i stepenom
reciklaze otpada. Ostvaruju se veliki gubici potencijalno
vrednih sirovina usled velikih koli¢cina otpada
(uklju€ujuci i ambalazni otpad) koje se svake godine
odlazu izvan komunalnog sistema za upravljanje
(nelegalne deponije).

Medutim, strateSko opredeljenje za pristup EU, kao
i trziSne tendencije i konkurencija namecu potrebu
za drugacijim pristupom ovom pitanju. Kroz zahteve
Poglavlja 27 u okviru pristupnih pregovora definiSu
se standardi i propisi koje zemlja kandidat treba da
ispuni u oblasti zastite Zivotne sredine. Sa druge strane,
trzisni uslovi i konkurencija namecu preduzec¢ima
obavezu da u kontinuitetu iznalaze nacine da snizavaju
troSkove i povecavaju svoju konkurentnost, Sto bi se
moglo ostvariti i visekratnim koris¢éenjem postojecih,
sve oskudnijih resursa, odnosno primenom modela
cirkularne ekonomije.

Da bi se ovi zahtevi ispunili, neophodno je stratesko
usmerenje drzave ka procesu transformacije privrede iz
postojeceg linearnog (funkcionise po principu ,uzmi -
napravi/koristi - odlozi*) na model cirkularne ekonomije
(princip kruga ,proizvedi — upotrebi - proizvedi*).

In comparison to most countries in the region,
generating one unit of gross domestic product (GDP)
in Serbia requires more energy and emits more carbon
dioxide (CO2). The potential of renewable energy
sources (RES) is not sufficiently exploited. Our country
also lags significantly behind in the areas of waste and
waste water management and waste recycling. There
are huge losses of potentially valuable raw materials
due to large amounts of waste (including packaging
waste) that are disposed of each year outside of the
municipal waste management system (illegal landfills).

However, a strategy directed towards EU accession,
as well as market trends and competition require a
different approach to this issue. Chapter 27 in the
framework of accession negotiations defines the
standards and regulations that a candidate country has
to comply with in the area of environmental protection.
On the other hand, market conditions and competition
require companies to constantly find ways to reduce
costs and increase competitiveness, which could also
be achieved by means of using the existing, increasingly
scarce resources multiple times, or by implementing
the circular economy model.

In order for these requirements to be fulfilled, the
country has to be strategically directed towards the
process of the transformation of economy from the
existing linear model (operating on the principle “take-
make/use-dispose”) to the circular economy model
(the principle of circle “produce-use-produce”). In the
circular economy model growth is based on using

Srbija bi modelom cirkularne ekonomije
dobila $ansu za razvoj.

By using the circular economy model, Serbia
would have an opportunity to advance.
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U modelu cirkularne ekonomije rast se zasniva na Sto
vecoj upotrebi materijala iz proizvoda koji su zavrsili svoj
wZivotni ciklus® i na izbegavanju upotrebe novih resursa.
Srbija bi modelom cirkularne ekonomije dobila Sansu
za razvoj, a njeni gradani ekolosku bezbednost, ,zelena*
radna mesta, bolji kvalitet vode i vazduha, zdraviju hranu
i uopsteno bolji kvalitet Zivota. U Srbiji najveci potencijal
za primenu koncepta cirkularne ekonomije postoji
u preradivackoj industriji (posebno prehrambenoj),
poljoprivredi, energetici, gradevinarstvu i drvnoj
industriji.

Transformacija proizvodnog procesa od linearnog
ka cirkularnom modelu, uz smanjenje emisije CO2
pretpostavlja odredene korake koje je potrebno naciniti
u narednom periodu.

materials originating from products whose life cycle
ended as much as possible and avoiding the use of new
resources.
By using the circular economy model, Serbia would
have an opportunity to advance, and its citizens would
get ecological security, “green” jobs, better quality of
water and air, healthier food and better quality of life in
general. The greatest potential for the implementation
of the circular economy concept in Serbia lies in the
areas of processing industry (particularly food industry),
agriculture, energy, construction and wood industry.
Transforming manufacturing processes from the
linear to the circular model, along with the reduction of
CO2 emissions, requires certain steps to be taken in the
following period.

1. RAZVOJ]
INSTITUCIONALNOG OKVIRA
KOJl PODRZAVA MODELE
»ZELENE“ EKONOMIJE |
UNAPREDENJE EKOLOSKE
KULTURE

Pretpostavka za uspeSnu transformaciju industrije
od linearnog ka cirkularnom modelu je izgradnja
adekvatnog ambijenta za njegovu primenu. To
podrazumeva unapredenje institucionalnog okvira
(regulativa, kontrola primene propisa, sistem
sankcija...), promovisanje znacaja ekoloskih standarda
u proizvodnim procesima za konkurentnost domacih
preduzeca, edukaciju i podizanje svesti gradana itd.

2. PODSTICANIJE

EFIKASNIJE UPOTREBE
MATERIJALNIH RESURSA |
ENERGETSKE EFIKASNOSTI U
INDUSTRIJSKIM

PROCESIMA

Odgovaraju¢im ekonomskim instrumentima i
merama (subvencijama, poreskim oslobadanjima,
povoljnim  kreditima i dr) stimulisati upotrebu
reciklabilnih inputa, zatim primenu inovativnih
reSenja u dizajnu proizvoda i industrijskih procesa koja
obezbeduju neutralizaciju otpada i smanjenje emisije
SO2 upotrebu cistih tehnologija, upotrebu obnovljivih
izvora energije i sl. Doslednom primenom principa
produzene odgovornosti proizvodaca, firme ce biti
motivisane da vode vise racuna o svojim proizvodima
i nakon faze upotrebe, te da ih iskoriste za ponovnu
proizvodnju.

3. PROMOCIJA CIRKULARNE
EKONOMIJE | EDUKACIJA
PRIVREDNIH SUBJEKATA

Cilj je da privredni subjekti uvide znacaj efikasnije
upotrebe materijalnih resursa i energetske efikasnosti
u industrijskim procesima, kao i moguénosti za ustede
koje iz toga proizilaze.

1. DEVELOPMENT

OF INSTITUTIONAL
FRAMEWORK SUPPORTING
“GREEN"” ECONOMY MODELS
AND IMPROVEMENT OF
ENVIRONMENTAL CULTURE

The condition for the successful transformation of
industry from the linear to the circular model is creating
appropriate circumstances for its implementation.
That includes improving the institutional framework
(regulations, control of the application of laws, penalty
system..), promoting the importance of ecological
standards in manufacturing processes for the
competitiveness of domestic companies, education
and raising citizens' awareness, etc.

2. FOSTERING MORE
EFFICIENT USE OF MATERIAL
RESOURCES AND ENERGY
EFFICIENCY IN INDUSTRIAL
PROCESSES

The use of recyclable inputs, the implementation of
innovative solutions with regard to product design and
industrial processes which ensure waste neutralization
and reduction of CO2 emissions, the use of clean
technologies, renewable energy sources, etc., should
be stimulated by means of appropriate economic
instruments and measures (subsidies, tax exemptions,
loans with favorable terms, etc.). Consistent application
of the extended producer responsibility principle will
motivate companies to have more regard to their
products even after their use phase, and to use them
for remanufacturing.

3. PROMOTION OF CIRCULAR
ECONOMY AND EDUCATION
OF ECONOMIC ENTITIES

The goal is for economic entities to become aware
of the importance of more efficient use of material
resources and energy efficiency in industrial processes,
aswell as of the saving possibilities resulting therefrom.
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/ MLADI
NAUCNICI

Autor/ DR MILICA BURIC JOVICIC
vd. direktora Fonda za nauku Republike Srbije

Fotografije /

Nasi najbolji ambasadori, nosioci ideja,
energije i entuzijazma

Izazovnavremena podsti¢ustvaranjeoriginalnihideja
i kreativnih resenja. Ona vracéaju veru u nauku i povezuju
svet u zajednickom poduhvatu da se nepredvidivi tokovi
buducénosti transformisu i ukrote znanjem i inovacijama.
U toj svetskoj nauc¢noj transformaciji ucestvuju i nasi
naucnici Ciji ¢e projekti pomeriti granice saznanja i
dovesti do novih naucnih otkri¢a. Fond za nauku ulaze
u takve projekte, jer jedino kroz kontinuiranu podrsku
blistavim idejama stvaramo perspektivu dugorocnog
razvoja nauke i drustva.

Naucnici u Srbiji se ve¢ duze vreme suocavaju sa
razli¢itim izazovima, od potreba za boljim uslovima
rada, kao Sto su oprema, potrosni materijali, veca licna
primanja, pa do onih manje opipljivih, ali podjednako
bitnih - vidljivost u Siroj javnosti, priznanje i uvazavanje
u drustvu. Fond za nauku nastoji da kroz svoje aktivnosti
odgovori na sve te potrebe nau¢ne zajednice. Nasi javni
pozivi za finansiranje projekata omogucavaju bolje
uslove za Zivot i bavljenje naukom u Srbiji.

Kroz programe, omogucavamo da se izvrsne ideje
pretoCe u konkretne rezultate, pruzamo bolje uslove za
bavljenje naukom u Srbiji, dajemo priliku istrazivacima
da saraduju sa kolegama u inostranstvu, ucéestvuju
u svetskoj trci za tehnoloskim dostignuéima i bave
se aktuelnim pitanjima c¢ije odgovore svi nestrpljivo
iS¢ekujemo.

Srbija ima sjajne matematicare, programere,
(softverske) inZzenjere, o ¢emu ve¢ godinama svedoci
rastuéi broj stranih IT kompanija kod nas. Medutim,
¢injenica da se odredeni, ne tako mali, broj istrazivackih
grupa u Srbiji ve¢ godinama uspesno bavi vestackom
inteligencijom do sada je bila manje poznata javnosti.
Kada uzmete u obzir najnovija istrazivanja trzista koja
predvidaju da ¢e udeo vestacke inteligencije u globalnoj
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svetskoj ekonomiji do 2030. godine iznositi vise od 15
triliona dolara, razumecete da je odluka da se investira
u razvoj vestacke inteligencije zapravo strateska i daje
dugoroCne rezultate. Zbog toga je Fond za nauku
napravio prvi program koji je usredsreden na razvoj
vestacke inteligencije, sa budZetom od 2,4 miliona
evra. U okviru ovog programa odabrano je 12 najboljih
projekata koji ¢e tokom dve godine resavati probleme
za poljoprivredu, razvijati alate za ustedu elektri¢ne
energije, davati preporuke za smanjenje zagadenja
vazduha, razvijati digitalnog asistenta za programere,
kao i reSenja koja e olaksati svakodnevni zivot ljudi.

Kada govorimo o nauci i istrazivac¢ima, nemoguce
je ne spomenuti nase uspesne ljude Sirom sveta koji
su zapravo nasi najbolji ambasadori. Zbog toga smo
pokrenuli poseban program Ciji je cilj saradnja naucnika
u Srbiji i nasih nau¢nika koji Zive i rade u inostranstvu.
Do sada je podrZzano vise od 90 projekata i saradnja sa
22 drzave na Cetiri kontinenta. Saradnja je tokom 2020.
godine prebacena u digitalni i internet domen, a iako
su putovanja i zajednicki rad bili oteZani, komunikacija i
razmena informacija su bile u porastu. Sa putovanjima
su ipak sacekali 2021. godinu i sada pocinju da realiziju
te delove projekata. Zbog velikog interesovanja, ali i
znacaja koji ovakve saradnje imaju za nauku u Srbiji,
za narednu godinu planiramo novi program, sa ve¢im
budzetom i Sirom mrezom nasih naucnika iz celog
sveta.

U narednom periodu poseban akcenat bice na
saradnji nauke i privrede. Rezultat saradnje moZze
biti razvoj novog proizvoda ili usluge, unapredenje
tehnologije, efikasnosti procesa, automatizacija, usteda
resursa, a uspesan proizvod ¢esto dovodi i do otvaranja
novih radnih mesta.

Posebno vazan deo naucne zajednice su nam
studenti doktorskih studija i oni koji su u poslednjih
deset godina doktorirali — nosioci novih ideja, energije
i entuzijazma za resavanje sloZenih problema i rad
na temama od drustvenog znacaja. Kroz poseban
program posveéen njima osnazujemo njihove
sposobnosti rukovodenja projektom, podrzavamo dalja
usavrSavanja i poboljsavamo vestinu pisanja projekata
koja je neophodna za konkurisanje za strane fondove,
ali i name¢emo odgovornost u pogledu upravljanja
budzetom, kvaliteta nau¢nog rada i rezultata.

Za program Fonda za nauku Republike Srbije
,PROMIS" podneto je ¢ak 585 projekata mladih
naucnika, a izabrano je 59 najboljih. Fond je za
finansiranje ovih projekata namenio blizu devet
miliona evra, a maksimalni budzet po projektu
iznosi do 200.000 evra.
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Lokacija / Location: Kare Design Srbija

Milica Buri¢ Jovici¢ nosi garderobu brenda BOSS
Milica Buri¢ Jovici¢ wears BOSS total ook




Milica Buri¢ Jovici¢ je doktor nauka
elektrotehnike i racunarstva i direktorka Fonda za
nauku, Koji je osnevan pocetkom 2019. godine radi
finansiranja naucnoistrazivackih projekata. Ima
vise 0d 10 godina iskustva naucno-istrazivackog
rada uoblastima biomedicinskog inZzenjerstva
iinformacionit tehnologija. Kao direktorka
Inovacionog centra Elektrotehnickog fakulteta u
Beogradu realizovala je multidisciplinarne projekte
Koji'povezuju nauku i privredu i doprinose razvoju
drustva kroz inovacije i nova tehnoloska resenja.

Milica Buric-Jovicic¢ has a PhD inelegtrical
engineering and computer science. She is the
director of the Science Fund, established at
the beginning of 2019 with a view to financing
sclentific research projects. She has more than
10 years of experience with scientific research
work in the areas of biomedical engineering
and information technology. As the director of
the Innovation'Centre of the School of Electrical
Engineering in Belgrade, she has realized
multidisciplinary projects which connect science
and economy and contribute to the development
of society through innovations and new
technological solutions.

Milica Buri¢ Jovici¢ nosi garderobu brenda HUGO
Milica Puri¢ Jovici¢ wears HUGO total look

S&L nakit (Guess)

Mlade generacije nose novu energiju i nacin
razmisljanja. Ukoliko su vredni, radoznali, uporni i
sistemati¢ni, mogu biti odli¢an potencijal za uspesan
istrazivacki rad. Za njih je izuzetno vaZzan dobar
mentor — neko od koga ¢e modi da uce i ko ¢e da ih
podrzava u daljem razvoju. Osim toga, potrebno im je
okruZenje koje ¢e im omoguciti da postanu samostalni,
a istovremeno da budu deo tima. Kada se energija i
entuzijazam mladih usmeri na pravi nacin, oni zaista
mogu da pomere granice. Ako Zelite dokaz, pogledajte
koliko uspesnih multimilionskin kompanija u svetu
vode mladi ljudi ispod 30 godina starosti.

is why we launched a special program whose goal is to
enable cooperation between scientists in Serbia and
our scientists living and working abroad. So far more
than 90 projects and cooperation with 22 countries
across four continents have received support. In 2020
cooperation shifted to the digital and internet domain
and, even though travelling and working together
was difficult, communication and the exchange of
information were on the rise. Travelling had to wait until
2021, and now those parts of projects are being realized.
Due to great interest, as well as the importance of
this cooperation for science in Serbia, there is a new
program in the works for next year, with a larger budget
and a wider network of our scientists from around the
world.

In the following period the focus will be on the
cooperation between science and economy. The
result of the cooperation can be the development of
a new product or service, technological advancement,
improvement of process efficiency, automatization,
saving resources, and a successful product often leads
to the creation of new jobs.

For us a particularly important part of the scientific
community are PhD students and those who obtained
their PhD degrees in the last ten years - carriers of new
ideas, energy and enthusiasm for solving complex
problems and working on issues of social significance.
Through a special program dedicated to them we
upgrade their project management skills, support
further professional development and improve their
project writing skills which are necessary for applying
for foreign funds, but we also assign the responsibility in
terms of budget management, the quality of scientific
work and results.

Younger generations have a new energy and a
new way of thinking. If they are hard-working, curious,
persistent and systematic, they have great potential
for carrying out scientific work successfully. What
is extremely important for them is a good mentor -
someone they can learn from and someone who will
support them in their development. Apart from that,
they need an environment that will enable them to
become independent, while at the same time being
a part of the team. When the energy and enthusiasm
of young people are directed in the right way, they can
really push the boundaries. If you want proof, just look
at how many successful multimillion companies in the

world are run by young people under the age of 30.

/ MUA: Tanja Vidanovi¢; Frizura / Hair: Studio Prostor
Lokacija / Location: Ciglana (courtesy by Viktor Ki3)

Modhni urednik / Fashion editor: Ashok Murty

Fotograf / Photographer: Braca Nadezdic¢
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+Muzika menja svet”, €uvena je
izreka velikog Betovena. Ona

i menja perspektivu. Kao i u

svim Zivotnim sferama, uticaj
kovid-19 na muzi¢ku industriju
bio je neocekivan i velikih
razmerd. Scena se za tu industriju
privremeno zatvorila i paznja je
usmerena na neke druge teme.
Ipak, svima nam je pruzala utehu,
od izvodenja opera sa italijanskih
balkona, onlajn koncerata, pa sve
do kuénih performansa — muzika
je uvek nalazila put.

Great Beethoven once famously said - Music can change the world. It offers another dimension, provokes
emotions, moves from the core and changes perspectives. As in all spheres of life, the effect of Covid-19 on the
music industry was unexpected and comprehensive. The stage was temporarily closed for musicians and the
spotlight was put on other subjects. Nevertheless, it has still provided us with comfort, from opera performances
on the balconies in Italy, online concerts, to home performances — music has always found a way.

Autor / Author TIJANA DURAKOVIC

Mimi, Yoma, Zoran i Luka nose HUGO total look
Mimi, Yoma, Zoran and Luka wear HUGO total look
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Sa druge strane, upaljeni su
neki drugi reflektori i stvorene nove
pozornice kako bi pruzile podrsku
umetnicima.  Nemacki luksuzni
modni brend Hugo Boss u martu
je najavio novu kampanju nazvanu
#HUGOIlouder. Ideja ove kampanje je
da se "pojaca" glas novih i afirmisanih
umetnika koji sa ovom kompanijom
dele istu zelju - DA PROMENE SVET!
Nova muzicka globalna platforma
#HUGOIlouder, koja se oslanja na etos
brenda i usko povezuje sa popularnom
kulturom, umetnicima Sirom sveta
nudi scenu na kojoj ¢e debitovati
njihova muzika i kanale na kojima ¢e
govoriti o tome Sta im je vazno.

#HUGOIlouder obrac¢a se mladim,
globalno angazovanim pojedincima
koji priviace paznju, podizu
raspolozenje i emotivno privlace
javnost kroz svoj identitet, dela i
empatiju prema vaznim socijalnim i
kulturnim pitanjima. Upravo medu
pojedincima iz Srbije koji dele Hugo
Boss DNK, nasle su se dve sjajne
devojke, Miroslava Dordevi¢/Mimi Djo
i Maja Pej¢i¢/Fackin Yoma, poznate
kao Zenski di-dZzej duo MIMIXFY, i
beogradski dvojac BUC KESIDI, Zoran
i Luka. Razgovarali smo sa njima i
uzivali.

1. STA ZA TEBE ZNACI JEDNAKOST,
A STA RAZLICITOST?

YOMA: Jednakost mi izgleda kao
stvar kojoj ¢esto g Qeantazlicitost

usobne podrg
n od mojih

razliCitost, ali tako 8& je nekako 0H0®
vecina. Zele da budu posebni, ali tako
da ta posebnost ipak ima svoje mesto
u uredenom drustvu. Rekla bih da se
to Cesto deSava danas.

LUKA: Jednakost za mene znadi
da dve stvari ili osobe imaju sve iste
osobine, u sustini razlikuje im se samo
ime, nacin na koji ih imenujemo.
Razli¢itost je ako barem jedna osobina
nije ista u tom nasem paru - onda te
dve stvari vise nisu jednake, odnosno,
razlicite su.
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On the other hand, some other
lights were switched on and new
stages created, in order to support
artists. In March the German luxury
fashion brand Hugo Boss announced
anew campaign called #HUGOlouder.
Theideaisto “turn up” the voice of up-
and-coming and established artists
that share the same desire with this
company - TO CHANGE THE WORLD!
The new global music platform
#HUGOIouder, relying on the ethos
of the brand and closely related to
popular culture, provides artists
around the world a stage for their
music debuts and channels where
they can talk about what is important
for them.

#HUGOIlouder is for young,
globally engaged individuals who
attract attention, raise the spirit and
captivate the public in an emotional
manner through their identity,
works and empathy when it comes
to important social and cultural
issues. Among the individuals from
Serbia sharing the Hugo Boss DNA
are two amazing women - Miroslava
Djordjevi¢ / Mimi Djo and Maja Pejci¢
/ Fackin Yoma, more famously known
as the female DJ duo “MIMIxFY”, and
a duo from Belgrade “BUC KESIDI" -
Zoran and Luka. We had an enjoyable
conversation with them.

1. WHAT ARE EQUALITY AND
DIVERSITY FOR YOU?

YOMA: To me equality seems like
something we often defy, and diversity
like something we fear the most. We
developed a fear of the unknown,
and therefore as a society we react
poorly when faced with the unknown.
We need some more tolerance and
mutual support. Because, as one of
my favorite Serbian bands “Jarboli”
says — Support is important.

MIMI: People want to be different
but in a way that is approved by the
majority. They want to be special,
but also for their speciality to have its
place in a regulated society. | think
that happens very often today.

LUKA: For me equality means that
two things or persons have exactly
the same characteristics, and are only
differentiated by their name, the way
we designate them. Diversity means
that one member of the pair has at



ZORAN: Jednakost - biti svestan okoline, podrzavati
je, doprinositi joj. RazliCitost — imati svoje unikatne
sposobnosti i njima pomagati okolinu. Jednakost i
razli¢itost su komplementarne, nazalost mnogima
deluju kao stvari koje se ponisStavaju.

2. KO JE IKONA STILA?

YOMA: |kona stila je moj najbolji prijatelj Miki,
nepoznata osoba na ulici za kojom se okrenem, baka
koja prodaje cvece u mom kraju, gitarista nekog benda,
Mimi Djo.

MIMI: Omiljena u poslednje vreme - Gilda Ambrosio.

ZORAN: Daft Pank. Uvek sam Zeleo da budem robot
u dobrom odelu ili opasnoj koznoj jakni. Misti¢ni su,
kriju svoj identitet, muzika im je na prvom mestu. Retko
se pojavljuju, ali kad se pojave negde, svi znaju ko su.
Vrhunski imidz i stav.

LUKA: Mik Dzeger. Mislim da je stil, velikim delom,
nac¢in na koji nosi§ odecu, a on na primer sve Nosi.
Aleks Tarner i Majls Kejn (The Last Shadow Puppets)
uspeli su na poslednjoj turneji isto svasta da iznesu.
Hari Stajls otkad je krenuo sa solo radom. Lord i Grajms
medu Zenama, recimo, jer daju devojkama primer da
mogu da se zezaju, da budu opustene i da je mnogo
vise pitanje stava, nego nekog zamisljenog izgleda koji
treba svima da se dopadne.

3. KOG JE MUZIKA RODA? KAKO JE Tl OSECAS?

YOMA: Ne razmiSljam uopste o muzici na taj nacin.
Tu sam da je sluSam i ose¢am. Muzika ima potpunu
slobodu da se razvija, oblikuje i prica svoju pricu na
nacin na koji to zeli. Muzika je za mene sloboda, tako
je i osecam. Imamo slobodan odnos i veoma Sirok
dijapazon osecanja i emocija, da bi bilo nemoguée
staviti je u okvire bilo ¢ega, jer muzika nema i ne bi
trebalo da poznaje granice. U tome je najveca lepota.

MIMI: Zenskog. Muzika u meni budi uzbudenje u
svakom obliku. Podstrekuje me.

LUKA: Muzika je Zenskog roda. Stalno je Cujem u
glavi, kada je stvarno Cujem onda mi se place od nje,
to najvise volim. Nekada mi se duska, nekada skace.
Nekada je sasvim usputno tu, kao povetarac u liscu,
nekada je glasna i nervira me, a nekada ¢ujem sonate u
besnim sirenama automobilista.

ZORAN: Zenskog je roda i oseéam je isto kao kad
sam zaljubljen. Pronalazim je svuda, u glupim sitnicama
i situacijama. Nekad je naporna, a nekad mi samo ona
treba. Vesto me tera da je volim iznova i iznova.

4. USPEH ILI SRECA?

YOMA: Oba, hvala.

MIMI: MozZe oba. Sreca je zapravo ono Sto gradi
uspeh, zar ne?

LUKA: Uspeh je nesto na cemu mozeSda radisionda
budes zadovoljan. Sreca predstavlja samo trenutke koje

least one characteristic which is not the same. Then
those two things are not equal, but are different.

ZORAN: Equality means being aware of, supporting
and contributing to your surroundings. Diversity means
having unique capabilities and using them to help your
surroundings. Equality and diversity are complementary,
but, unfortunately, many think that they cancel each
other out.

2. WHOM DO YOU CONSIDER A STYLE ICON?

YOMA: A style icon is my best friend Miki, a stranger
in the street that makes me turn around, an old lady
selling flowers in my neighborhood, a guitarist of some
band, Mimi Djo.

MIMI: My favorite as of late - Gilda Ambrosio.

ZORAN: Daft Punk. I've always wanted to be a
robot in a good suit or in a cool leather jacket. They
are mysterious, they hide their identities and for them
music comes first. Their appearances are not frequent,
but when they do appear somewhere, everybody knows
who they are. They have impeccable image and attitude.

LUKA: Mick Jagger. | think that style depends
greatly on the way you wear your clothes, and he, for
example, can wear everything. During their last tour
Alex Turner and Miles Kane (The Last Shadow Puppets)
also managed to pull off different styles. Harry Styles,
ever since he started his solo career. Lorde and Grimes
when it comes to women, because they show girls that
they can have fun, be relaxed, and that the attitude is
much more important than some imagined look that
everyone should like.

3. WHAT IS THE GENDER OF MUSIC? HOW DO YOU
FEEL IT?

YOMA: | don't think about music in that way. | listen
to it and feel it. Music has total freedom to develop,
shape itself and tell its story in the way it wants to. For
me music is freedom, that's how | feel it. We have an
open relationship and a very wide range of feelings and
emotions, and it would be impossible to confine it to a
certain category, because music has not and should not
have boundaries. That is where its greatest beauty lies.

MIML: It's feminine. Music excites me in every way. It
stimulates me.

LUKA: Music is feminine. | hear it constantly in my
head, and when | really hear it, it makes me want to cry.
That's what | like the most. Sometimes | want to dance,
sometimes | want to jump. Sometimes it is there in
passing, as a breeze in the leaves, sometimes it is loud
and annoying, and sometimes | hear sonatas in the
sound of angry car sirens.

ZORAN: It is feminine and it gives me the same
feeling | have when I'm in love. | find it everywhere, in
ludicrous small things and situations. Sometimes it is
difficult,and sometimes it is all that | need. It masterfully

ne mozes da juris i postignes, vec
se samo dese ako si kul. Gotivim
oba i pazim da ne ocekujem od
uspeha odmah srec¢u. Nekad joj
treba vremena da dode i da se
manifestuje kroz nesto Sto tebe
¢ini srecnim.

ZORAN: SreCa je veoma
spontana. Ne dolazi sama od sebe
i ne mozes da je ocekujes. Uspeh
dolazi iz truda i rada, i to je veliki
proces Ciji rezultat moze da te ucini
sre¢nim. Trenutno sam na strani
uspeha upravo iz tog razloga.

makes me fall in love with it again
and again.

4. SUCCESS OR HAPPINESS?

YOMA: Both, thank you.

MIMI:  Both. Happiness s
actually what creates success,
right?

LUKA: Success is something
you can work on and then be
satisfied. Happiness represents
those moments you cannot chase
and bring about. They just happen
if you play it cool. | cherish both




5. STA JE DEMODE?

YOMA: Sva razmisljanja koja ogranicavaju ili osuduju
neciju slobodu ili prava.

MIMI:  Demode je zavist, prenaglasenost,
uniformisanost. Smatram da bi bilo zabavnije kad ih ne
bi bilo toliko.

LUKA: Mislim da povrsan sadrzaj izlazi iz mode. Cini
mi se da postoji granica do koje ljudi mogu da trpe
napade zvukova i slika sa svih strana, dok im se ne smuci
cela prica. Mislim da ¢emo posle TikTok-a morati da
vidimo nekakav povratak konkretnijem sadrzaju, u koji
Macke i psi, kulinarski recepti, “he-he” humor i fizicka
lepota, takode i instant poruke, sve te stvari privlace
paznju, ali mislim da to nije dovoljno da zadovolji nase
potrebe za zabavom, umetnoscu, ljudskom konekcijom.
Barem ne treba da se zadovoljimo time kad znamo da
moze bolje.

ZORAN: Ako mislimo na oblacenje, sve moZe da se
nosi i nista nije demode. Ako mislimo na socijalni trend,
instant sadrzaji i avokado tost su prilicno demode.

6. SA KOJOM NADOM LEZES | BUDIS SE?

YOMA: Da ¢u osvojiti sedmicu na lotou. (smeh)

MIMI: Da ponovo osetim potpunu slobodu zagrljaja,
druzenja, plesanja, interakcije sa publikom, koja mi
definitivno najvise nedostaje dok sam iza di-dzej pulta.

LUKA: Lezem sa nadom da ¢u zaspati Sto pre, a
budim se sa nadom da nisam predugo spavao i da ¢u
smoci snage da sto pre ustanem. | da imam sto manje
propustenih poruka ili poziva.

ZORAN: Ne volim toliko da spavam. Najproduktivniji
sam od 2 sata do 5 sati ujutru sto nekad ume da smara
Luku jer ga tad stalno zovem ili Saljem poruke.

7. PESMA SVIH VREMENA?

YOMA: Uh, pesma svih vremena je deset pesama
svih vremena, pitali ste — dobili ste.

- Whitney Houston, | Have Nothing

- Prince, Diamonds and Pearls

- Neil Young, Harvest Moon

- The Rolling Stones, White Horses

- Joy Division, Love will tear us apart

- George Michael, Freedom

- Lisa Stansfield, All Around the World

- David Bowie, Absolute Beginners

- Oasis, Wonderwall

- Aretha Franklin, | Say a Little Prayer

- Sam Cooke, A Change is Gonna Come

MIMI: George Michael, Freedom.

LUKA: A-ha, Take On Me.

ZORAN: Vlado Georgiev, Lazni ljudi.

8. BANDIDOS, TRIP TO MARRAKECH, ACID AIR
NAZIVI SU VASIH PLEJLISTA. ZASTO?

MIMI: Yoma najceSce daje nazive setovima, evo
neka ona odgovori na pitanje.

YOMA: Inspiraciju pronalazimo u trenutnim
osecanjima, u prijateljima sa kojima provodimo vreme,
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and | am careful not to expect happiness to ensue from
success immediately. Sometimes it takes some time for
it to manifest itself through something that makes you
happy.

ZORAN: Happiness is very spontaneous. It doesn’t
just occur and you can't expect it. Success comes from
effort and work and it is a long process the result of
which can make you happy. That is why for now I'm
voting for success.

5. WHAT IS OUTDATED?

YOMA: All manners of thinking that limit or
condemn someone’s freedom or rights.

MIMI: Envy, too much intensity and uniformity are
out of date. | think it would-be more fun if we had less
of those.

LUKA: | think that superficial content is going out of
style. It seems to me that there is a limit to which people
can-endure being infinitely attacked with sounds and
pictures from all sides before becoming sick of it. | think
that after TikTok we will have to return to more concrete
content which requires investing more time in it, but it
is eventually worth it. Cats, dogs, culinary recipes, “he-
he” humor, physical beauty, as well as instant messages
- all those things attract attention, but | don't think
that's enough to satisfy our needs when it comes to
fun, art, human connection. At least we should not be
satisfied with it when we know we can do better.

ZORAN: When it comes of clothes, you can wear
anything and nothing is out of style. In terms of social
trends, instant content and avocado toast are way out
of date.

6. WHAT DO YOU HOPE FOR WHEN YOU GO TO
SLEEP AND WHEN YOU WAKE UP?

YOMA: | hope | win the lottery! (LAUGHTER)

MIMI: | hope that | will again feel completely free
to hug, socialize, dance and interact with the audience
that | definitely miss the most while in the DJ booth.

LUKA: | go to bed hoping that | will fall asleep as soon
as possible, and | wake up hoping that | didn't sleep for
too long and that | will be able to gather strength to get
up as quickly as possible. And that | have as few missed
calls and messages as possible.

ZORAN: | don't like sleeping that much. | am the
most productive between 2 and 5am, which sometimes
bothers Luka because | always call him or send him
messages.

7. THE GREATEST SONG OF ALL TIME?

YOMA: Uh, the greatest song of all time is actually
a list of ten greatest songs of all time. You asked for it.

- Whitney Houston - | Have Nothing

- Prince - Diamonds and Pearls

- Neil Young - Harvest Moon

- The Rolling Stones — White Horses

- Joy Division — Love Will Tear Us Apart

- George Michael - Freedom

- Lisa Stansfield - All Around the World

u muzici koju slusamo, na putovanjima na koja smo isli.
Miksevi koje pravimo, vrlo ¢esto su odraz svega toga.
Tako da, ta osec¢anja su uglavnom li¢ne prirode i opisuju
nase trenutno raspolozenje, ali su to i osecanja koja
Zelimo da podelimo sa drugima. Pravimo i nase vizuale,
pa je sve to zajedno jedna posebna stvar u kojoj mi pre
svega uzivamo.

9. EUFORIJA, POSESIVNO-OSPULSIVNI HOSPUL,
NAZIVI SU VASIH ALBUMA. ZASTO?

LUKA: U svetu pop i rok muzike, konvencija je da se
svakom albumu, koji obelezava jedan period i fazu rada
autora, da naziv. Naravno, konvencije su tu da se krse,
pa postoje i aloumi koji su izdati bez imena, na primer
¢uveni Led Zeppelin IV ili Prinsov Love Symbol album,
ali je nasa odluka da i dalje nismo dovoljno veliki da
bismo radili tako nesto i da ¢e publici biti lakse da prati
nas rad ako svaki aloum imenujemo.

ZORAN: Ime prvog albuma je moj pripit pokusaj
da izgovorim ,opsesivno-kompulsivni poremecaj” i
objasnim stanje u kom se nalazim. Luki se taj pokusaj
dopao, jer je najbolje opisivao period pravljenja albuma.
Euforija je dobila ime u samom procesu, kada smo
pokusali jednom recju da opiSemo stanje svih pesama
na albumu.

10. DA STE ZIRI U MUZICKOM TAKMICEN3JU, KOGA
BISTE VOLELI DA OCENJUJETE?

YOMA: Najvise bih volela da sam ja takmicim u
pevanju u muzickom takmicenju X Factor UK. Na moju
Zalost, ja loSe pevam. Ipak, uvek sam mastala da budem
deo zirija u tom takmicenju, ako me ne bi primili kao
takmicara.

MIMI: Madonu.

LUKA: Voleo bih da pomognemo,ako bismo to
mogli koristedi iskustvo i znanje koje imamo, nekome
ko Zeli nesto da izrazi kroz muziku, a pri tome deli sli¢an
senzibilitet i estetiku sa nasom. U smislu da svako moze
da unapredi tehnicki vokabular, da odsvira, otpeva,
napise to sto je zamislio konkretnije, jasnije, blize onome
Sto je originalna ideja. Ali na kraju dana, ne dopada mi
se ta forma takmicenja, jer ako svaki takmicar izrazava
sebe, ne vidim mesta za ocene i poredenje, jer svako
napreduje na svom li€nom putu.

ZORAN: Bilo bi lepo kada bi cilj muzickih takmicenja
bio da unaprede muzicku scenu, a ne da producenti od
toga zarade novac. Voleo bih da ucestvujem u nekoj
emisiji gde ljudi sa znanjem i iskustvom traze nove
mlade ljude kojima ¢e pomocdi da naprave karijeru i da
kroz muziku pronadu sebe. Fali nam vise kvalitetnih
muzic¢kih emisija.

11. DA MOZETE DA PROMENITE SVET, STA BI TO
BILO?

YOMA: Probacu da po¢nem od sebe.

MIMI: Mir u svetu. (smeh)

LUKA: To bi bila nekakva ogromna mo¢, ali i
odgovornost u nasim rukama. Mozda bi bio dobar
zaplet za film Sta rade ljudi koji mogu da promene svet.

- David Bowie — Absolute Beginners

- Oasis - Wonderwall

- Aretha Franklin - | Say a Little Prayer

- Sam Cooke - A Change is Gonna Come
MIMI: George Michael - Freedom.
LUKA: A-ha - Take On Me.

ZORAN: Vlado Georgiev - Lazni ljudi

8. “BANDIDOS", “TRIP TO MARRAKECH", “ACID AIR
“— THOSE ARE THE NAMES OF YOUR PLAYLISTS.
WHY?

MIMI: Yoma usually names our sets, | will let her
answer this question.

YOMA: Because we find inspiration in our current
feelings, the music we listen to, our previous travels,
friends we spend time with. Our mixes are often a
reflection of all of that. So those feelings are usually
personal and they reflect our current mood, but they
are also the feelings we want to share with others. We
also make our own visuals and all of that together is one
special thing we primarily enjoy doing.

9. “EUFORIJA", “POSESIVNO-OSPULSIVNI HOSPUL” -
THOSE ARE THE NAMES OF YOUR ALBUMS. WHY?

LUKA: In the world of pop and rock music, the
convention is to name each album which marks a
certain period and a stage in author’s work. Of course,
conventions are there to be defied, so there are albums
with no names, such as Led Zeppelin IV or Prince’s Love
Symbol album, but we think that we are still not that
great to do such a thing and that it would be easier for
the audience to follow our work if we name each album.

ZORAN: The name of our first album is my
drunkenly attempt at saying “opsesivno-kompulsivni
poremecaj” (en. obsessive-compulsive disorder) and
explaining the state | was in. Luka liked that because
it was the best description of the period of making the
album. “Euforija” got its name during the process itself,
when we tried to describe in one word all of the songs
on the album.

10. IF YOU WERE ON A JURY IN A MUSIC
COMPETITION, WHOM WOULD YOU LIKE TO
JUDGE?

YOMA: | wish | could compete in singing at X Factor
UK. Unfortunately, | am a terrible singer. Still, | have
always dreamed of being part of the jury there, if | could
not compete.

MIMI: Madonna.

LUKA: Someone who wants to say something
through music and has a similar sensibility and shares
similar aesthetics with us. | wish we could help them
become better at it, if we can, with our experience and
knowledge. What | mean is that everyone can improve
technically, play and sing better or write down what
they conceived more specifically, clearly, and closely
to the original idea. All in all, | don't like such format
of the competition, because all “competitors” express
themselves, and there is no room for evaluations and




Sta znaci promeniti svet? Bilo bi stradno, nisam siguran
da treba toliku mo¢ poveriti tako malom broju ljudi.
Verovatno je bolje da svet menja svako po malo, posto
svi zajedno i Cine svet, pre nego da Bu¢ Kesidi menja
ceo svet odjednom.

ZORAN: Ne bacajte smece po ulici i prirodi, nije lepo
prema planeti. Reciklirajte ako mozete.

12. IZVOR INSPIRACIJE U VIDU GRADA, KNJIGE ILI
NEKOG DRUGOG UMETNICKOG DELA?

YOMA: Iskreno, u svakom gradu nadem nesto Sto
me inspirise, $to mi se dopadne. Volim da putujem,
uvek su me zanimale razli¢ite kulture, nova mesta, ljudi.
Volim mnogo slikarstvo i koristim slobodno vreme da
uzZivam u tome za sebe. Istrazujem razliite pravce,
stilove, periode i u tome takode pronalazim inspiraciju.

comparison there, because everyone's progress is
individual.

ZORAN: It would be nice if music competitions
strived towards improving the music scene, and not
earning money for producers. | wish | was part of some
show where people with knowledge and experience
look for young people to help them build their careers
and find themselves through music. We need more
music shows of good quality.

11. IF YOU COULD CHANGE THE WORLD, WHAT
WOULD YOU DO?

YOMA: | would try and start with myself.

MIMI: Bring about world peace. (LAUGHTER)

LUKA: It would be a huge power, but also a huge
responsibility in our hands. That might be a good movie

APPL

plot —what do people who have the power to change the world do? What does it
mean to change the world? That would be scary, | am not sure that such power
should be entrusted to a few people. It is probably the best if everyone changes
the world a bit, because everyone is a part of the world. That is much better than
“Buc Kesidi* changing the entire world at once.

ZORAN: Don't throw garbage on the streets and in nature, that is not good
for the planet. Recycle if you can.

12. IS YOUR SOURCE OF INSPIRATION A CITY, A BOOK OR SOME OTHER
WORK OF ART?

YOMA: Honestly, | find something inspiring, something that | like in every
city. | like to travel and | have always been interested in different cultures, new
places and people. | love painting and | enjoy doing that in my free time, just
for myself. | research different movements, styles and periods and | also find
inspiration there.

MIMI: | would say that | am most inspired by nature. | like to travel, | love and
am not afraid of change, | am curious about new cultures, new places. | want to
live everywhere. Music inspires me. Berlin inspires me. Yoma inspires me.

LUKA: The city was probably my greatest inspiration and | believe it
will continue to be so as soon as | get back. The music | listen to is always an
inspiration, along with the lyrics. Movies are more inspirational when it comes to
visual details and atmosphere. Books can be inspirations for some philosophical
ideas, character’s psychology and motives, archetypes.

ZORAN: Things that happen to you or your friends, novels and dramas,
poetry, good and bad theatre productions, watching a movie you know by heart
for the 50th time, a painting in a gallery, a photograph, a concert or a new album.
Inspiration requires refreshment from time to time.

13. LOVE AND FASHION OR MUSIC AND FASHION
YOMA: Music is love, and for me love is always fashionable. One Love.
MIMI: Can | have love and music? But | am also crazy about fashion.
LUKA: Love, music, food, sex, dragon balls, movies, fruit and fashion.
ZORAN: Love, music, fashion, sko¢ko* club, star.
*a symbol in'a mastermind game in the quiz “Slagalica”

ESS?




FASHION TRENDS FASHION TRENDS FASHION TRENDS

BOSS jakna Denim
23.990 rsd

BOSS cipele Alek Mule
45.990 rsd

BOSS torba
Lily Crossbody
39.990 rsd

for her
but not necessarily

BOSS patike Katie Low . .,
33.490 rsd
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for him
but not necessarily

BOSS duks Zeefast
19.990 rsd
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Corneliani sako
119.990 rsd
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FASHION TRENDS FASHION TRENDS

FASHION TRENDS



BOSS pulover Feby
23.990 rsd
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FASHION TRENDS

for all
necessarily

Corneliani sako
142.990 rsd

ZZegna patike
52.990 rsd
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ENVIRONMENTAL INFHATIVES
THAT ARE CHANGING SERBIA

Autor 1 Author KSENIJA UBOVIC

Stanje ekologije nalazi se na vrhu liste popularnih
tema sa kojima se danas suocava ¢Citav svet. Srbija,
nazalost, nije izuzetak, a ekoloski problemi koji
najvise pogadaju nasu zemlju su: velika zagadenost
vazduha i reka, nekontrolisana se¢a Suma, izgradnja
malih hidroelektrana, ali i sve vise divljih deponija. Da
su ti problemi opasni po Zivotnu sredinu, ali i zdravlje
ljudi, pokazuju i mnogobrojne ekoloske inicijative
koje su pokrenute prvenstveno radi osveséivanja
ljudi i preduzimanja konkretnih akcija.

Glavni cilj inicijative ,OCistimo reke Srbije*, koja
je pokrenuta 2019. godine, jeste da se vodotokovima u
Srbiji vrati dostojanstven izgled koji je nestao usled tona
razli¢itog plutaju¢eg smeca. Tokom akcije sakupljeno
je 350 kubika otpada iz lbra, Zapadne Morave, Save,
Dunava, Ribarske, Gradasnicke i Gabrovacke reke.
Naredne godine, ekoloskim aktivistima pridruzili su se
daci pojedinih beogradskih gimnazija i mnogobrojni
volonteri. U zajedni¢ckom poduhvatu, u Beogradu su
od otpada ocis¢ene Savska obala i Dunav na potezu od
Nebojsine kule, pa sve do Sportskog centra 25. maj -
Milan Gale Muskatirovi¢. Pokretaci inicijative su list Blic
i kompanija VIP Mobile.

Proteklih godina pratili smo borbu mestana Stare
planine za odbranu svojih reka. Stanovnici planinskih
sela pokrenuli su inicijativu nazvanu ,,Odbranimo reke
Stare planine* kako bi pokusali da obustave izgradnju

The state of environment is at the very top of
the list of burning issues the world is facing today.
The situation is, unfortunately, not different in
Serbia, and the environmental problems that affect
our country the most are: high level of air and river
pollution, uncontrolled deforestation, construction
of mini hydropower plants and an increasing number
of illegal landfills. Those problems are dangerous
for the environment and human health, which is
evidenced by numerous environmental initiatives
launched primarily with a view to raising people’s
awareness and taking specific actions.

The main goal of the initiative “Let's clean the
rivers of Serbia”, launched in 2019, is to make the
watercourses of Serbia look decent again, which is
not the case now due to tons of floating garbage of
different kinds. During the action 350 m3 of waste were
collected in the Ibar, the Zapadna Morava, the Sava, the
Danube, the Ribarska river, the Gradasnicka river and
the Gabrovacka river. In the year after that, the pupils of
some high schools from Belgrade as well as numerous
volunteers joined the environmental activities. In
their joint venture in Belgrade the waste was cleaned
up at the Sava river bank and from the Danube from
Nebojsa Tower to the Sports center “25. maj" - Milan
Gale Muskatirovié. The initiators of this initiative were
the newspapers “Blic” and the company “VIP Mobile".
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malih hidroelektrana na vodotocima oaze netaknute
prirode. Male hidroelektrane se smatraju zelenim
izvorom energije, medutim, stru¢njaci upozoravaju
da one cCine Stetu bioloSkoj ravnotezi, naroCito na
malim vodotokovima. Takode, kako navode, dovode
do isusivanja reka i ugrozavanja endemskih vrsta riba
i time remete okolni ekosistem, ali i svakodnevni zZivot
lokalnog stanovnistva. Nakon mnogobrojnih protesta i
peticija, mestani su izvadili postavljene cevi iz Rakitske
reke, a skupStina grada Pirota odlucila je da se sve
lokacije malih hidroelektrana obriSu iz prostornog
plana grada.

Brigu o svojoj okolini pokazali su i stanovnici varosice
Razanj zahvaljuju¢i kojima bi ovo mesto moglo da
postane prva zelena opstina u Srbiji. Selo je poznato po
besprekornoj Cistoci javnih povrsina, a pozitivan primer
je ito sto su mestani nedavno uveli kovid kante* u koje
odlazu otpadni medicinski materijal.

Organizacija ,Mladi istrazivaci Srbije" kroz program
yEko-sistem* nastoji da ubrza promene u Sektoru za
zastitu Zivotne sredine, a njihovoj kampanji ,Spasimo
svet— do tebe je!" prikljucilo se mnogo mladih ljudi.
Pokretaci kampanje zeleli su da motivisu gradane da
se osvrnu oko sebe, uoce probleme u okolini i zahtevaju
njihova reSavanja. Na osnovu prikupljenih podataka,
pocetkom februara organizovana je prva akcija

1/

,Ocistimo reke Srbije"

2/

,Odbranimo reke
Stare planine”

3/

.Mladi istrazivaci Srbije”
.Eko-sistem*”

6/
4/

~Kreni-promeni*

1/

5/

"Eko straza"

JInicijativu za odbranu
KoSutnjaka“

,Zasadi drvo*

Over the previous years we've been following the
struggle of the locals of Stara planina to defend their
rivers. The residents of the mountain villages launched
the initiative “Let’s defend the rivers of Stara planina”
with the aim of stopping the construction of mini
hydropower plants on the watercourses of this oasis
of untouched nature. Mini hydropower plants are
considered to be green sources of energy, however,
experts warn that they are detrimental to biological
balance, especially in terms of short watercourses.
According to them, they also lead to the drainage of
rivers and the endangerment of endemic species,
thereby disturbing the surrounding ecosystem, as
well as the everyday life of the local population. After
numerous protests and petitions, the locals removed
the installed pipes from the Rakitska river, and the
Pirot municipal assembly decided for all locations of
mini hydropower plants to be removed from the city's
Spatial Plan.

The residents of the small town Razanj have also
showed that they care about their environment, and
thanks to that this place could become the first green
municipality in Serbia. It is known for its immaculate
public spaces and the residents set a good example by
recently introducing “Covid trash cans” for disposal of
medical material.

Through the “Eco system” programme the
organization “Young Researchers of Serbia” strives
to accelerate reforms in the sector of environmental
protection, and a large number of young people joined
theircampaign “Let's save the world -it'sup toyou!". The
campaign initiators wanted to motivate citizens to look
around, notice the problems in the environment and
demand for them to be solved. Based on collected data
the first synchronized cleaning action was organized at
the beginning of February at six locations in Belgrade.
Up to 60 bags of waste were collected in some places.

Activists from the movement “Kreni-promeni”
(en. Move-Change) in Belgrade have recently put up

sinhronizovanog Cis¢enja Sest lokacija u Beogradu. Na
nekim mestima prikupljeno je ¢ak 60 dZakova otpada.

Aktivisti iz pokreta ,Kreni-promeni* u Beogradu su
nedavno postavili bilbord sa belim pamuénim plu¢ima
da bi ukazali na problem zagadenja vazduha. Ideja je
bila da se uz pomo¢ postavljenog senzora za merenje
zagadenja ustanovi posle koliko dana ¢e pluca pocrneti.
Prvobitno je bilbord bio uklonjen, a nedavno je osvanuo
ponovo na jednoj centralnoj gradskoj lokaciji.

"Eko straza" je neformalna grupa gradana ciji cilj je
Sirenje svesti o znac¢aju borbe za Zivotnu sredinu. Ova
velika onlajn zajednica poc¢etkom marta organizovala
je vikend-akciju cis¢enja korita dve reke, nazvanu
,Otadzbinate zove". Prvalokacija bilajereka Pestan, koja
je u fokus ,Eko straze" dospela prosle godine kada su
aktivisti uocili da je ona potpuno plava, zbog prosipanja
hemikalija i plastike. Nakon PeStana, ocis¢ena je
Rosomacka reka na Staroj planini, koja je takode bila
pretrpana plastikom. U narednom periodu planira
se nastavak akcije ,Zavrni rukave" koja podrazumeva
simultano ¢is¢enje 17 lokacija u celoj Srbiji.

Kroz lnicijativu za odbranu Kosutnjaka“ letos
je sprecena seca 30 hektara Sume, jer je planirano da
se ovo podrucje pretvori u stambeno-komercijalni
kompleks. Sakupljeno je vise od 80 hiljada potpisa i
akcija je uspesno zavrsena.

Inicijativa ,Zasadi drvo* je najve¢a zdruZena
akcija sadnje stabala u Srbiji. ProSle godine, tokom
Cetvoromesecne kampanje, sprovodila se edukacija i
podizanje nivoa svesti javnosti o znacaju Suma. Nakon
toga, tokom radne akcije zasadeno je vise od 50 hiljada
sadnica Sirom nase zemlje. Drugi ciklus kampanje, koju
su pokrenuli Adria Media Group i DM, traje do kraja
marta.

j Mo zafotograra
ografa Stefana 015. godine kupio livadu u

selu D 'w, nakon ¢ega je zapoceo proces
‘njenog posumljavanja. Ideja mu je da po3umi ceo-kraj.

.Motivise me pomisao na.-to da ¢e male sadnice jednoga dana
biti visoka, raznolika Suma koja ¢e ulepsati predeo, pruziti
staniste mnogim, Cuvati zemljiSte od erozije, proizvoditi
kiseonik i prec€is¢avati vazduh za sve nas. Da ¢e moji potomci
uzivati u toj Sumi znajuci da sam je posadio kako bih ostavio
njima lepse mesto za zivot. UZivam u prirodi i koristim njene
blagodeti, zelim da joj nesto i dam za uzvrat®, kaze nam
Stefan i apeluje na sve da se ukljuce: "Najbolje vreme da se
posadi drvo je bilo pre 20 godina. Drugo najbolje vreme za to
je sada. Lopate u ruke."

As part of the action “Plant a tree” we learned about a
photographer and videographer Stefan Drljaca, who bought
a meadow in the village of Du¢alovi¢i near Cacak in 2015, after
which he started its afforestation. His idea is to afforest the
entire area.

“l'am motivated by the thought that what | have planted will
one day become a tall, diverse forest which will beautify the
area, provide habitat for many plants and animals, protect the
soil from erosion, produce oxygen and purify the air for all of
us. | am also motivated by the fact that my descendants will
enjoy that forest, knowing that | planted it in order to leave
them a better place to live in. | enjoy nature and | make use of

its benefits; but | also want to give something back to it”, says
Stefanand-invites everyone to become involved: “The best
time to plant a tree was 20 years ago. The second best time is
now: So'gét your shovels.”

a billboard with white cotton lungs, in order to point
to the air pollution problem. The idea is to determine
after how many days the lungs are going to become
black with the help of the set sensor for measuring air
pollution. First the billboard was removed, but then it
was placed again in a central city location.

“Eko straza” (en. Eco guard) is an informal group
of citizens whose goal is to raise awareness of the
importance of the fight for the environment. At the
beginning of March this large online community
organized the cleaning of two riverbeds over the
weekend, under the name “Your homeland is calling
you". The first location was the river PesStan, which
became the focus of “Eko straza” last year when
activists noticed that it was completely blue due to
the spillage of chemicals and plastic. After the PeStan,
the Rosomacka river at Stara planina, also covered in
plastic, was cleaned as well. The action “Roll up your
sleeves”, involving simultaneous cleaning of 17 location
across Serbia, is planned to continue soon.

Last summer the “Initiative for the defense of
Kosutnjak” stopped the cutting of 30 hectares of forest
because the area was supposed to be turned into a
residential and commercial complex. More than 80
thousand signatures were collected and the action was
completed successfully.

The “Plant a tree” initiative is the largest joint
tree planting action in Serbia. During a four-month
campaign last year the public was educated and their
awareness was raised with regard to the importance of
forests. After that, more than 50 thousand plants were
planted all over the country as part of the work action.
The second cycle of the campaign, launched by “Adria
Media Group” and “DM", will last until the end of March.



Da bismo promenili brzu modu,
MOoramo promeniti nase navike

Autor/ DUNJA JOVANOVIC | MARIJA RADAKOVIC
Fotografije / PEXELS

—MA ZAR NE VIDIS KAKO JE GRDAN LOPOV TA MODA?
MNGGO BUKE N OKO CEGA, VILLAM SEKSPIR
TRECI N, TREGA SCENA

FAST
FASHON

Ne tako davno, garderobu smo kupovali par puta
godisnje - kada su se smenjivala godisnja doba i
kada nesto prerastemo ili pohabamo. Modne kuée su
imale dve kolekcije godi$nje - za proleée/leto i jesen/
zimu, a vecina brendova proizvodila je kvalitetnu
odeéu originalnog dizajna. Ali, pre tridesetak
godina situacija se menja. Odeca pojeftinjuje, dobra
izrada nije prioritet, ciklusi trendova se ubrzavaju, a
kupovina postaje hobi.

Dobro dosli u eru brze mode! Vreme vladavine
globalnih lanaca modnih brendova koji gospodare
glavnim gradovima i kupovinom preko interneta.
Gde nas svetlucave reklame sa svih strana mame




na kupovinu, iznova i iznova. Sareni bilbordi, modni
magazini i influenseri govore nam da mozemo biti
obuceni po poslednjem trendu za malo novca i zato
nas savetuju da konstantno menjamo odecu kako
bismo izgledali moderno i lepo. Ovo je ono sto vidimo
na povréini, ali $ta je zapravo brza moda? Sta se nalazi
iza njene blistave fasade? | Sta je odrZiva moda, njena
alternativa - zbog ¢ega nam je potrebna?

BRZA MODA - KO JE ONA?

Brza moda se moze opisati kao, pre svega, jeftino
proizvedena odeca koja preuzima ideje sa modne
piste i pretvara ih, veoma brzo, u masovno proizvedene
kolekcije da bi se zadovoljila traznja kupaca i prodalo sto
vise komada. Ona nam govori da je ponavljanje odevne
kombinacije promasaj i ako Zelimo da ostanemo
moderni, moramo da budemo ,u trendu”, odnosno
da imitiramo stil koji nam plasiraju modni magazini,
influenseri i reklamni kanali modnih korporacija.
Kako bi se ovakav sistem zadovoljio, neophodna je
hiperprodukcija odece - jer Sto se vise proizvede, to
je ta proizvodnja jeftinija, a vecina novca se potom
ulaZe u marketing da bi se kupci ubedili da im je nova
garderoba konstantno potrebna. Sistem brze mode je
problematican iz vise razloga - od ekoloske katastrofe
koju uzrokuje, preko robovlasni¢ckog odnosa prema
radnicima koji Siju odecu, do uticaja na psihu svih
nas govore¢i nam da novim kupovinama postajemo
srecniji i autentic¢ni, te da ako to ne radimo, ne¢emo biti
relevantni u drustvu.

POSLEDICE BRZE MODE

Brzo poslovanje, hiperprodukcija, prodaja i
marketinski sistem koji forsira da non-stop kupujemo
novu odecu ima ogroman uticaj kako na planetu, tako i
na moral, ali i na nase mentalno i fizi¢ko zdravlje.

Da bi moda mogla da bude jeftina, neophodno je
smanjiti troskove proizvodnje. Kako se to radi? Tako
Sto se, pre svega, ignorisu ekoloSke mere — preko 8000
hemikalija se koristi prilikom proizvodnje odece, pa tako
modna industrija doprinosi ukupnom zagadenju voda
sa ¢ak 20%. Preko 60% odece koja se proizvede u toku
godine je od plastike — derivata nafte, a kada zavrsi na
otpadu potrebno joj je preko 200 godina da se razgradi,
kao svakoj plasti¢noj kesi ili flasi. Pored toga, istrazivanja
kazu da se masinskim pranjem ove vrste odece u vode
ispusti ogromna koli¢ina mikroplastike - sitnih Cestica
koje dospevaju u vodovod. Modna industrija je najvedi
zagadivac voda primarnom mikroplastikom. Prirodnim
putevima, ona iz vode dospeva svuda - od planinskih
vrhova,donajdubljeg morskogdna, paiunasorganizam.
Ispitivanja uticaja ove plastike na ljudsko zdravlje su u
toku, za sada se zna da usporavaju regeneraciju plu¢nih
Celija, sto je narocito zabrinjavajuce kod osoba koje se
oporavljaju od virusa korona.

Prirodni materijali, takode, predstavljaju ekoloski
problem, zbog obima koji brza moda zahteva.
Konvencionalni pamuk, na primer, prska se velikom
kolicinom herbicida i pesticida kako bi prinosi bili
veci. Osim zabrinjavaju¢ih hemikalija koje ostaju
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where we are surrounded by glittering advertisements
inviting us to go shopping over and over again. Colorful
billboards, fashion magazines and influencers tell us
that we can be on trend for a small amount of money
and they advise us to constantly change our wardrobe
in order to look fashionable and nice. This is what we
see on the surface, but what is actually fast fashion?
What is hiding behind its glistening facade? And what
is sustainable fashion (its alternative) and why do we
need it?

WHAT IS FAST FASHION?

Fast fashion can be (primarily) described as cheaply
manufactured clothes which replicate the ideas from
the runway and turn them into collections which are
mass produced with lightning speed in order to meet
the buyers'demandsandsellasmany piecesas possible.
It teaches us that wearing the same clothes twice is
a mistake and that if we want to remain fashionable,
we have to be “in vogue”, i.e. we have to imitate the
style offered by fashion magazines, influencers and
fashion companies’ advertising channels. In order to
satisfy the needs of this system, hyperproduction of
clothes is necessary — the more clothes produced, the
cheaper the production, and most of the money is then
invested in marketing to persuade the buyers that they
constantly need new clothes. The fast fashion system
has several problematic aspects - from ecological
disaster it causes, to slave-like treatment of workers
sewing the clothes, to the effect on our psyche since it
tells us that shopping for new clothes makes us happier
and authentic and that if we don't go shopping we will
be irrelevant in the society.

THE CONSEQUENCES OF FAST FASHION

Conducting business rapidly, hyperproduction, the
sale and marketing systems which force us to buy new
clothes non-stop have a huge impact on our planet,
morale and, finally, on our mental and physical health.

In order for fashion to be cheap, it is necessary to
reduce production costs. How do you do that? Firstly,
by ignoring ecological measures — more than 8000
chemicals are used in the production of clothing and
therefore 20% of water pollution comes from the
fashion industry. Over 60% of clothes produced in a
year are made of plastic - petroleum products, and
when they become waste it takes more than 200
years for them to degrade, same as for any plastic
bag or bottle. In addition to that, research has shown
that when washing this type of clothes in a machine a
huge amount of microplastics gets into water — small
particles that end up in the water supply network.
Fashion industry is the largest water pollutant when
it comes to primary microplastics. Naturally, it travels
everywhere from water - from mountain tops, to the
deepest sea and even to our organism. Inquiries into
the effect of this plastic on human health are ongoing.
So far it is known that it slows down the regeneration of
lung cells, which is of particular concern when it comes
to people who are recovering from Covid-19.

zarobljene u nitima odece, ovakav uzgoj steti tlu i Cini
ga neplodnim. Pored svega ovoga, modna industrija
doprinosi ukupnim svetskim emisijama CO2 (8-10%),
Sto je viSe nego Citav avionski i brodski prevoz.

RAD U TEKSTILNIM FABRIKAMA

Jos od 19. veka postoji problem kada je u pitanju
radna etika modnih brendova, a taj problem je aktuelan
i danas. Plate su niske, a uslovi rada su do te mere loSi
da tekstilni radnici umiru u fabrikama. Mozda najveca

tragedija desila se 2013. godine, kada se srusila modna
fabrika Rana Plaza u Bangladesu. lako su radnici
upozoravali na veoma lose stanje fabrike, niko od
velikih brendova, ¢ija se ode¢a tamo Sila, nije se oglasio.
Posledica ovoga je bila smrt preko 1000 ljudi i oko 2500
povredenih. Ni nakon ove situacije, poslovanje modnih
korporacija nije se mnogo promenilo, ali pozitivha
strana jeste porast svesti javnog mnjenja i osnivanje
brojnih aktivistickih organizacija Sirom planete koje
su zasluzne za to Sto se fenomen brze mode analizira,
kritikuje, te mu se i traze alternative. Upravo ove
organizacije okupljaju ljude, Sire pricu i vrse pritisak

Even the use of natural materials is an ecological
problem, due to the volume fast fashion requires.
Conventional cotton, for example, is sprayed with an
enormous amount of herbicides and pesticides in
order to increase the yield. Apart from chemicals being
trapped inside threads of clothing, which is a cause for
concern, such cultivation is detrimental to the soil and
makes it infertile. Furthermore, 8-10% of global CO2
emissions come from the fashion industry, more than
from the entire transport by plane or ship.
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WORK IN TEXTILE FACTORIES

Ever since the 19th century work ethic of fashion
brands has been problematic and it remains so today.
Salaries are low and working conditions are so bad
that workers die in factories while sewing our clothes.
Perhaps the greatest such tragedy occurred in 2013
when the factory Rana Plaza in Bangladesh collapsed.
Although workers kept warning about the dire state of
the factory, none of the major brands, whose clothes
were sewn there, did anything, resulting in more
than 1000 dead and around 2500 injured. Fashion
companies’ business model has not changed after
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na modne brendove, kako bi svoje poslovanje ucinili
etickim i zaustavili stradanja i zloupotrebu radnika.

Globalno trziste odece, bez obuce i aksesoara, zaradi
oko 1,34 milijardi dolara godisnje. Samo maloprodajni
sektor prihodi vise nego Sto vredi celokupna ekonomija
Rusije i kao takvo, apsolutno ima prostora da resi
problem eksploatacije i zanemarivanja radnih i [judskih
prava.

HIPERKONZUMERIZAM - ULOGA POTROSACA U
SISTEMU BRZE MODE

Modne kuce danas koriste taktiku planiranog
zastarevanja. To znaci da se odeca pravi tako da se
raspadne posle odredene koli¢ine nosenja, te je
neophodno zameniti je novom. Da bi se to desilo
Zeljenom brzinom, kompleksni sistem marketinga
velikih modnih brendova propagiratretiranje garderobe
kao potrosne robe, iako ona to nije.

Kao posledica svega ovoga, globalno gledajudi,
doslo je do znacajno vecée kupovine nego 90ih, godisnje
se proda oko 80 milijardi tona nove odece i u proseku
se svaki od tih komada nosi samo 7 puta pre nego sto
zavrsi na deponiji. Istrazivanja kazu da nam kvalitet vise
nije tako vazan, jer ¢emo komad brzo zameniti - vazno
jedanam jecenapomeri.Aonooemu ne razmisljamo
jeste Sta to uopste nosimo na sebi (kojim hemikalijama
je tretirano), da li nosimo plastiku i kako ona uti¢e na
nase zdravlje, ko je sasio i u kojim uslovima? Da li svojim
novcem podrzavamo neeti¢ko poslovanje? Sta radimo
sa ode¢om kada je vise ne nosimo? Koliko joj vremena
treba da se raspadne kad zavrsi na deponiji? Cak smo
prestali da razmisljamo i o sopstvenom stilu - slepo
pratimo trendove, a da ne preispitujemo da li nam se
zaista dopadaju i da li nam uopste pristaju. Da li smo
svesni da su oni alatka koja ne sluzi nama, vec rastu
korporativnog profita?

Umesto ishitrenih odluka, mozemo da
razvijamo naviku promisljene kupovine i
investiranja u proizvode koji su kvalitetni,
dugotrajni i proizvedeni u skladu sa
principima odrzivosti.

Instead of hasty and impulsive decisions,
we can develop a habit of buying wisely and
investing in products of good quality which
will last longer and which are produced in
accordance with sustainability principles.
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that, but the positive thing is the increase in public
awareness and the establishment of numerous activist
organizations around the world which are the reason
why the fast fashion phenomenon is being analyzed
and criticized and why alternatives are being sought for
it. These organizations are the ones that gather people,
spread the word and put pressure on fashion brands
to make their business ethical, prevent casualties and
stop the abuse of workers.

Global clothing market, not including shoes and
accessories, earns around 1.34 billion dollars per year.
The value of the retail sector’s turnover alone is greater
than the value of the entire economy of Russia. As such,
the retail sector can without a doubt solve the problem
of exploitation and negligence of labor and human
rights.

HYPERCONSUMERISM - THE ROLE OF CONSUMER IN
THE FAST FASHION SYSTEM

Today fashion houses use the tactic of planned
obsolescence, meaning that clothes are made so that
they disintegrate after being worn a certain number
of times and need replacement. In order for that to
happen at the desired speed, the complex marketing
system of major fashion brands advocates treating
clothing as disposable, even though it is not.

As a result of all that, today we buy significantly
more globally than in the 90s. Around 80 billion tons
of new clothes are sold each year and each of those
pieces is worn on average only 7 times before being
disposed of. Research shows that quality is no longer
that important to us, since we are going to replace that

ODRZIVA MODA JE JEDINA MOGUCA
BUDUCNOST INDUSTRIJE

SUSTAINABLE FASHIONTS THE
ONLY POSSIBLE FUTURE OF THE
INDUSTRY

piece of clothing quickly enough. What is important is
that the price isright. We don't think about what we are
wearing (what chemicals were used in the treatment of
clothes), whether we are wearing plastic and how that
affects our health, or about who made those clothes
and under what conditions. Do we support unethical
business with our money? What do we do with clothes
when we no longer need them? How long does it take
for clothes to degrade once they end up in a landfill?
We even stopped thinking about our own style — we
follow trends blindly, without questioning whether we
like them or whether they suit us. Are we aware that
they are a tool that does not serve us, but helps the
growth of corporate profit?

Dunja Jovanovic i Marija Radakovi¢ su autorke podkasta F.fm - jedine
emisije U regionu koja se bavi temom odrzive mode, i osnivacice
Udruzenja za odrzive inicijative. Kroz seriju podkast epizoda, video
emisija, projekata i tekstova na razli¢itim digitalnim i medijskim
platformama, upoznaju gradane Srbije sa temom odrzive mode.

F.fm podcast je radio-format koji se svake druge srede u mesecu
emituje na RadioAparat.com. Kroz razgovor sa relevantnim ucéesnicima
domace modne i eko-scene, emisija edukuje publiku o odrzivosti

U modnoj i tekstilnoj industriji. Udruzenje za odrZive inicijative je
neprofitna organizacija osnovana 2020. godine. Cilj Udruzenja je

da se kroz saradnju sa razli¢itim sektorima i pojedincima zalaze za
odrzive politike, poslovne modele i razvija konkretne alate i edukativne
programe namenjene modnim profesionalcima i gradanima.
www.ffmpodcast.com

Dunja Jovanovi¢ and Marija Radakovi¢ are the authors of the “F.fm”
podcast — the only show in the region dealing with the subject of
sustainable fashion. They established the Associatien for sustainable
Initiatives. TArough a series of podcast episodes, Video shows, projects
and textson various digital and media platforms, they introduce the
Citizensiof Serbia to sustainable fashion.

“E.fm" podcastisaradio format which is broadeast every other
Wednesday.on'the website RadioAparat.com. Through the conversation
With relevant members of the domestic fashion and eco scene, the
show educates the audience with regard to sustainability in fashion and
textile industry. The Association for sustainable initiatives is a non-profit
organization established in 2020. Its goal is to, through cooperation
with different sectors and individuals, promote sustainable policies

and business models and to develop specific tools and educational
programs intended for fashion professionals and citizens.
www.ffmpodcast.com
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DOSTAVNI

SERVISI

Autor / Author MILICA RASIC

PREDSTAVNICI GLOVA, WOLTA, DONESI I CAR GO
BUTLERA ZA MOVEM MACAZIN

ONLINE DELIVERY SERVICES
REPRESENTATIVES OF "GLOVO", "WOLT", "DONESI”
AND "CARGO BUTLER" FOR MOVEM MAGAZINE
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Ljubiteljima domace, italijanske i japanske kuhinje
omiljeni obroci nikada nisu bili dostupniji nego
sad. Od trenutka kada pomisle na slasne palacinke,
pomfrit zlathe boje ili hrskavu salatu iz Zeljenog
restorana, do momenta kada se oni mogu nadéi na
njihovom stolu, deli ih nekoliko klikova i manje od 30
minuta. To je moguée zahvaljujuci sve raznovrsnijoj
ponudi i sve dostupnijem narucivanju hrane putem
poznatih servisa dostave koji su u Srbiji prepoznatljivi
po cetiri boje: Zuti Glovo, plavi Wolt, crveni Donesi i
crni Car Go Butler.

Osim hrane, neki od njih nude i takozvane ,non-
food" kategorije, dok jedino Glovo nudi moguénost
porucivanja, doslovno, bilo ¢ega.

Koliko je pandemija promenila navike gradana i
doprinela razvoju ovih aplikacija kao i Sta se sledece
oCekuje, za Movem govore predstavnici uspesnih servisa
dostave.

PANDEMIJA KAO KATALIZATOR PROMENA U
INDUSTRIJI DOSTAVE

Branimir Burovié, direktor kompanije Glovo u Srbiji,
Spanske platforme, koja omogucava porucivanje bilo
¢ega i koja je skoro dve godine prisutna kod nas, istice
da je situacija nastala usled virusa korona katalizator
promena u ovoj industriji.

- Gradani su prepoznali prednosti bezbedne
kupovine hrane i svih potrepstina. Korisnicima je
prethodnih godinu dana, verovatno vise nego ikada,
znacila brza i efikasna dostava, a putem Glovo aplikacije
su u najkra¢em roku mogli da obezbede ne samo hranu
koja ¢ini vecinu svih narudzbina, ve¢ bilo sta Sto im je
potrebno. Da je tako, potvrduje nam to $to su se mnogi
novi korisnici i partneri prikljucili nasem servisu. Nasa
prednost je sto moZzemo da obezbedimo korisniku bilo
Sta iz grada za 30 minuta — objasnjava Burovic.

DA LI STE ZNALI DA TRENUTNO
OKO 5o MILIONA LJUDI KORISTI
BAREM JEDNU APLIKACIIU ZA
DOSTAVU HRANE?

DID YOU KNOW THAT CURRENTLY
MORE THAN 50 MILLION PEOPLE
ARE USING AT LEAST ONE FOOD

DELIVERY APP?

Prvi Covek aplikacije Glovo u Srbiji dodaje da su i
partneri uvideli znacaj e-kanala za opstanak na trzistu
i dalji razvoj biznisa.

- Umesto da idemo ka potencijalnim saradnicima i
razgovaramo o tome zasto bi trebalo da iz tradicionalnog
modela poslovanja predu u digitalni, oni su dolaskom
pandemije krenuli ka nama. Broj nasih partnera se
udvostrucio u prvom mesecu pandemije i do danas je
taj broj porastao vise od pet puta - navodi Burovic.

To the fans of Serbian, Italian and Japanese
cuisine their favorite meals have never been more
easily available. They are only a few clicks and less
than 30 minutes away from the moment they think of
delicious pancakes, golden French fries or a crunchy
salad from a certain restaurant, to the moment they
are on their table. That is possible thanks to the more
versatile offer and the increasingly available method
for ordering food, by means of the famous delivery
services, which are distinguished in Serbia by their
colors: yellow is for “Glovo”, blue for “Wolt”, red for
“Donesi” and black for “CarGo Butler”.

Apart from food, some of them offer non-food
categories as well, while “Glovo” is the only one offering
the possibility of ordering literally anything.

The representatives of these successful delivery
services tell Movem how the pandemic has contributed
to the change in citizens' habits and the development
of these apps.

PANDEMIC AS THE CATALYST FOR CHANGES IN THE
DELIVERY INDUSTRY

Branimir Durovié, director of “Glovo” in Serbia, a
Spanish platform, which has been present in Serbia for
almost two years, that enables you to order anything,
says that the Covid-19 situation is the catalyst for the
changes in this industry.

- The citizens have recognized the benefits of safely
shopping for food and other necessities. Over the last
year, probably more than ever before, fast and efficient
delivery was important for users. By means of the “Glovo”
app they could get not only food, which comprises most
orders, but anything they needed as soon as possible.
That is confirmed by the increase in the number of
new users and partners. Our advantage is that we can
provide you with everything you need from the city in 30
minutes — explains Burovic.

Director of the “Glovo” app in Serbia adds that their
partners have also recognized the importance of an
e-channel for the survival on the market and further
business development.

- Instead of approaching potential associates and
talking to them about why they should switch from the
traditional business model to the digital one, they have
started approaching us since the pandemic broke out.
The number of our partners doubled in the first month
of the pandemic and until today it has increased more
than 5 times - says Burovic.

EVEN THE SUPPORTERS OF TRADITIONAL SHOPPING
TURNED TO E-SHOPPING

Anja Burié, marketing manager of the delivery
pioneer in Serbia - “Donesi” platform, which is part of
the “Delivery Hero" group, says that even the supporters
of traditional shopping have turned to online shopping.

- This is a promising and fast-growing industry and
thatisnotaconsequence of Covid-19. Thereisanincrease
in the demand for fast delivery of not only food but other
products as well. Our company is the pioneer in quick
commerce. It is a new generation of e-commerce which
is, as the name says it, based on speed - says Buric.
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E-KUPOVINI SU SE OKRENULE 1| PRISTALICE
TRADICIONALNE KUPOVINE

Anja Buri¢, marketing menadzer pionira dostave
u Srbiji, platforme Donesi, koja je deo Delivery Hero
grupe, navodi da su se onlajn-kupovini okrenuli i oni
koji su bili pristalice tradicionalne kupovine.

- Ovo je perspektivna industrija koja brzo raste i
to nije posledica kovida-19. Povecava se potraznja za
brzom isporukom i drugih proizvoda, ne samo hrane.
Nasa kompanija je pionir brze trgovine (eng. quick
commerce). U pitanju je nova generacija elektronske
trgovine, koja se, kao $to samo ime, kaze zasniva na
brzini - istice Buric.

HRANA KAO BITAN DEO SVAKODNEVICE GRADANA
SRBIJE

Prema podacima Ministarstva trgovine, turzima i
telekomunikacija, putem interneta najvise se prodavala
hrana - njena prodaja je od aprila prosle godine
povecana za 200 odsto.

Porde Davidovi¢, generalni menadzer Wolta u
Srbiji, objasnjava da je upravo pristup hrani ono po
¢emu se Srbija razlikuje od drugih trzista gde posluje
uspesan finski servis.

- Srbija je zemlja u kojoj hrana ¢ini bitan deo
nase svakodnevice, dok je Beograd prava ,foody"
prestonica. Ne zaostaju ni drugi srpski gradovi sa
odliénom ponudom razli¢itih kuhinja. Ono po ¢emu se
Srbija izdvaja od drugih trzista gde Wolt posluje jeste
da je obrok u restoranu vise ritual, a ne namirivanje
fizioloske potrebe i usteda vremena - objasnjava Dorde
i dodaje da se najvise porucuju burgeri, rostilj, italijanski
specijaliteti.

S druge strane, Anja Duric istiCe Sta je zajednicko
korisnicima iz svih 45 zemalja u kojima Donesi posluje
- kada su gladni, svi Zele omiljenu hranu na vratima sto
pre.

- Nasi korisnici imaju razlicite afinitete, razlicite
starosne dobi su, u razlicitim okolnostima narucuju
hranu. Omiljena hrana su, svakako, burgeri, specijaliteti
italijanske i internacionalne kuhinje, jela od mesa -
navodi Anja i dodaje daistovremeno sa unapredivanjem
ponude, Donesi planira da se prosiri na nova trzista.

Najmladi servis dostave hrane u Srbiji, Car Go
Butler, nedavno je svoju ponudu obogatio dostavom
pica.

- Butler je spas za restorane i predstavlja odlicnu
opciju da svi u svom domu dobiju sveze i tople
specijalitete razli¢itih svetskih kuhinja. Gradani Srbije su
postali otvoreniji prema svetskim kuhinjama zbog ¢ega
se rado opredeljuju za susi, takose, kebabe - navodi
generalni direktor CarGo Butlera Nikola A¢imovié.

»BILO STA* KAO KATEGORIJA

Burovi¢ istice da je Glovo platforma koja
povezuje sugradane sa ponudom njihovih gradova i
kompanijama koje se bave brzom dostavom.

- Pored bogate ponude proizvoda iz maloprodaje,
korisnici imaju moguénost da kroz ,bilo §ta” kategoriju
napisu Sta Zele da im se kupi i donese, dok im kategorija
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FOOD AS AN IMPORTANT PART OF EVERYDAY LIFE
OF SERBIAN CITIZENS

According to the data of the Ministry of Trade,
Tourism and Telecommunications, online sale involved
food the most - since April last year its sales have
increased by 200%.

Porde Davidovié, general manager of “Wolt”
in Serbia, explains that the approach to food is what
differentiates Serbia from other markets on which this
successful Finnish service operates.

- Serbia is a country in which food is an important
part of everyday life, while Belgrade is a true foodie
capital. Other Serbian cities are not far behind with their
excellent offer of different cuisines. What distinguishes
Serbia from other markets “Wolt” operates on is that in
Serbia having a meal in a restaurant is more of a ritual
than fulfilling a physiological need and saving time
- explains Borde and adds that most orders include
burgers, barbecue and Italian specialties.

On the other hand, Anja Duri¢ says that users from
all 45 countries “Donesi” operates in have something in
common - when they are hungry, they all want their
favorite food on their doorstep as soon as possible.

- Our users have different affinities, are of various
ages and they order food in different circumstances.
The favorites are, of course, burgers, Italian and
international specialties, meat dishes - says Anja and
adds that along with improving the offer, “Donesi” is
also planning on getting into new markets.

The newest among the food delivery services in
Serbia, “CarGo Butler”, has recently enriched its offer
by including beverage delivery.

- “CarGo Butler” is a savior of restaurants and is an
excellent opportunity for everyone to have fresh and
warm specialties of various world cuisines at home.
Serbian citizens have become more open towards
world cuisines and they gladly opt for sushi, tacos and
kebab - says Nikola Aéimovié, the general manager of
“CarGo Butler”.

CATEGORY “ANYTHING”

Purovi¢ says that “Glovo” is a platform which
connects citizens to the offer in their cities and the
companies that are in the business of fast delivery.

- In addition to the rich offer of retail products, users
have the possibility to write what they want bought and
delivered by means of the “anything” category, while
the category “delivery express” enables the delivery of
documents, forgotten keys, chargers or anything else
in less than 40 minutes — explains Burovic.

Soon yellow, blue, red and black bags will also be
present in other cities in Serbia

While recognizable bags of bright colors can mostly
be seen in Belgrade and Novi Sad, the delivery services
announce that they will soon be part of everyday life in
other cities as well.

- As of recently we've been working in Subotica
and Pancevo and we will continue our expansion,
with the goal of “Wolt" becoming by the end of the
year synonymous with the application which delivers

.€kspres dostave” omogucava dostavu dokumenata,
zaboravljenih kljuceva, punjaca ili bilo ¢ega dugog za
manje od 40 minuta — objasnjava Burovic.

Zute, plave, crvene i crne torbe uskoro prisutne i u
drugim gradovima Srbije

Dok se prepoznatljive torbe u jarkim bojama
uglavnom mogu videti u Beogradu i Novom Sadu, iz
servisa dostave najavljuju da ¢e one uskoro biti deo
svakodnevice i u drugim gradovima.

—0Odnedavno smo u SuboticiiPancevu i nastavljamo
dalje da Sirimo svoje poslovanje kako bismo ispunili cilj
da Wolt do kraja godine postane sinonim za aplikaciju
koja dostavlja sve sto pozelite, a zeljeno moze da se
dostavi kolima i da bude isporu¢eno u roku od 30
minuta od klika - isti¢e Bordevic¢ iz Wolta.

Takode, Branimir Burovic istice da je od nedavno,
osim u Beogradu, Novom Sadu, Pancevu, Nisu,
Subotici i Kragujeveu, Glovo prisutan u Cac¢ku. Navodi
da kompanija ima plan da proSiri svoje poslovanje u
gradovima kao Sto su Zrenjanin, Kraljevo, ali i mnogi
drugi.

CarGo Butler, pre svega, planira da unapredi ponudu
u Beogradu, a potom da se Siri na ostale gradove. Do
tada, jedan od prioriteta je razvijanje usluge Car Go
Medical koja ¢e omoguciti da korisnici ostvare popuste
u viSe od 1600 zdravstvenih ustanova Sirom zemlje.

| dok servisi dostave nastavljaju da bogate ponudu
i Sire poslovanje u Srbiji, korisnicima ostaje samo da
uzivaju u pogodnostima ove zlatne ere onlajn-dostave
—kupovini hrane, namirnica, ali i svih potrepstina iz svog
udobnog doma ili kancelarije.

CLOTHING & SHOE GOM  NY

anything you want, which can be delivered by car and
within 30 minutes from the click — says Bordevic¢ from
“Wolt".

Also Branimir Burovi¢ says that apart from Belgrade,
Novi Sad, Pancevo, NiS, Subotica and Kragujevac,
“Glovo” is also present in Cacak, and states that they
plan to further extend their business to cities such as
Zrenjanin, Kraljevo and many others.

“CarGo Butler” primarily plans on improving the
offer in Belgrade, and then expanding to other cities.
Until then, one of the priorities is the development of
the “CarGo Medical” service which will enable discounts
in more than 1600 healthcare institutions across the
country.

And while delivery services continue to enrich
their offers and expand their business in Serbia, the
users are left with enjoying the benefits of the golden
era of online delivery — buying food, groceries and all
necessities from the comfort of their home or office.

Prodaja hrane putem interneta od aprila
prosle godine povecana je za 200 odsto.

Online food sale has increased by 200%
since April last year.
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Razgorecemo
vatru kada
sve prode

Autor DURDA MILANOVIC
Fotografije | MIKA KNEZEVIC

Gledali smo ga u pozoristu, filmovima i serijama, a
svoj raskosni talenat pokazao nam je igrajuci razlicite
likove, epohe i Zanrove. Ako bi morao sebe da opise
kroz samo jedan stih pesme Tome Zdravkovica, Ciji lik
tumaci u is¢ekivanom filmu ,Toma", to bi bio stih ,Sta je
to U meni §to se zove tuga?"

Za mladog glumca Milana Maric¢a, umetnost
predstavlja srz Zivota, jer, kako kaZe, kroz nju moze
najpreciznije i najotvorenije da se izrazi, da sagleda
ljude, vreme i odnose, otkrije sebe i pomera granice.

g FREEERERRELE
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Kakav je odnos mladih ljudi u Srbiji prema
umetnosti danas? | ti si mlad ¢ovek, ali po svaku
cenu izbegavas prosek i predvidljivost. Mislis li da si
jedan od retkih ili jedan od onih kojih je sve vise?

Svojstveno mladosti jeste da Covek tada istrazuje, ’
upoznaje i definiSe sebe, a umetnost je tu nezamenljiv .
katalizator. TeZim ka tome da u svakoj situaciji o s
budem veran sebi, svojim vrednostima, uverenjima
i oseCanjima, Sto je nekada razliCito, ali je Cesto i
mejnstrim.

Tvoj pristup glumi i poslu uopste - kakav je danas
u odnosu na pocetak karijere?

Iskustvo je donelo Sirinu i raznovrsnost. Pozoriste mi
je baza, alime ima i u filmu i serijama. Uprkos iskustvu,

i dalje sam na pocetku svake nove igre nesiguran i zato
se spremam temeljno i posveceno, kao da nista pre ne

postoji. »}s Iv ” *
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Kriza prouzrokovana kovidom-19 - faktor
ubrzavanja i ,cvetanja* ili faktor ,gusenja“
kreativnosti i umetnosti?

Rekao bih da je kriza prouzrokovana kovidom-19,
kriza u umetnosti pre svega faktor prilagodavanja,
improvizacije, o¢uvanja sustine u novim formatima i
izrazima. Mnogo loseg je kovid-19 doneo umetnicima,
ali nas je i podvrgao svojevrsnom testu otpornosti na
stres, koji smo nekako polozili i sacuvali vatru da je
razgorimo kada sve prode.

Film ima veliku moé da uti¢ée na drustvo, da li
mislis da ta moé mozZe da se zloupotrebi?

Svakako. Mnogo je primera propagandnih filmova
koji nemaju umetnicku vrednost, kojima su uspesno
oblikovana uverenja i u kojima je vrSena svojevrsna
indoktrinacija. Tome je suprotstavljena umetnost koja
navodi na preispitivanje i traganje za istinom.

Nedavno je emitovana serija ,Porodica* u kojoj
tumacis lik Cedomira Jovanoviéa. Oseéas li posebnu
odgovornost kada tumacis lik nekoga ko nije fiktivni
karakter, ve¢ neko ko je i dan-danas prisutan, u ovom
sluéaju, na politickoj sceni? Kako reagujes na burne
reakcije javnosti nakon serije?

Nije po pravilu teze igrati istorijsku li¢nost od
fiktivnog lika, vec to iziskuje vise objasnjavanja i podrske
publici da razluc¢i dramatizaciju od dokumentarnog
sadrzaja, kao i imitaciju od interpretacije. Kada se te
razlike razumeju, onda sve legne na svoje. Reakcije
javnosti nakon serije ,Porodica nisu me iznenadile,
jer su nam svima joS uvek sveZza secanja na burne
dogadaje, licnosti i vreme kojima se serija bavi. Pazljivo
sam ispratio sve sto su ljudi pisali i pricali, te i razumem
odakle dolaze svi ti dozivljaji.

Da li dobar umetnik znadéi biti i dobra osoba ili to
ne mora uvek da ide jedno sa drugim?

Mislim da je za pocetak jako tesko odrediti po kojim
arsinima ¢emo meriti da li je neko dobra osoba ili ne,
jer se svi mi razlikujemo po senzibilitetu, karakteru,
emotivnom aparatu i na¢inu na koji stvari dozivljamo i
prezivljavamo. No, ukoliko bismo to pitanje sveli na neku
bazi¢nu podelu, mislim da ima mnogo losih ljudi koji se
bave umetnoscéu i nekisu i uspesni. Mada, tesko da takvi
ljudi mogu ikada postati vrhunski umetnici.

Sta bi za tebe bio sledeéi veliki izazov u karijeri
pozorisnog i filmskog glumca?

Voleo bih da u¢estvujem u velikomn medunarodnom
projektu, da stvaram sa umetnicima sa raznih podneblja,
da razvu¢em jo$ malo svoju zonu komfora, izlozim i
upoznam sebe u novom multikulturoloskom kontekstu.

U pauzama od puta, proba, snimanja, premijera...
Sta je tvoj ,izduvni ventil“ a Sta je tvoj ,gulity
pleasure*?

Volim da igram drustvene igre, slazem velike
slagalice, gledam serije i filmove da se izduvam i oCistim
od prekomernih spoljnih nadraZaja. Posegnem i za
kuvanjem, to mi ¢esto veoma prija. A ,guilty pleasure”
ume da bude po neka noc¢ u kafani sa drustvom.
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Film has the power to influence the society
considerably. Do you think that such power can be
abused?

Certainly. There are numerous examples of
propaganda films without artistic value, which
shaped beliefs successfully and carried out a sort of
indoctrination. Art is the opposite of that. It prompts
asking questions and searching for the truth.

The TV show “Porodica” was recently broadcast,
in which you played the character of Cedomir
Jovanovié. Do you feel a special responsibility
when you play a character that is not fictional, but
someone who is present even today, in this case
on the political scene? How do you respond to the
strong reactions of the audience after seeing the
show?

Generally it is not more difficult to play a
historical figure than a fictional character, but the
former requires more explanation and helping the
audience differentiate between dramatization and
documentary content, as well as between imitation
and interpretation. When the difference is clear,
everything falls into place. | was not surprised by the
public's reaction to the TV show “Porodica”, since the
tumultuous events, people and the time the show
addresses are still fresh in our memory. | attentively
monitored what people were writing and saying and |
understood where their reactions came from.

Does being a great artist mean being a good
person, or do those two not necessarily go hand in
hand?

For starters | think that it is very difficult to establish
the standards according to which we will determine
whether someone is a good person or not, because
we are all different in terms of sensibility, character,
emotional apparatus and the way we experience
and endure things. But, if we were to reduce that
question to a basic division, | think that there are many
bad people who are artists and some of them are
successful. However, it's not likely that they will ever
become exceptional artists.

What would be the next great challenge in your
career as a theater and film actor?

| would like to be a part of a large international
project, to work with artists from different areas, to
step further out of my comfort zone, and to put myself
and get to know myself in a new multicultural context.

Between travelling, rehearsals, shooting,
premieres, how do you blow off steam, and what is
your guilty pleasure?

| like to play board games, do large jigsaw puzzles,
and watch TV shows and films to blow off some steam
and get rid of excess external content. | sometimes
cook, | find that enjoyable. And my guilty pleasure is
going out to a tavern with my friends from time to
time.

Milan Marié nosi BOSS total look /
Milan Mari¢ wears BOSS total look
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Nije po pravilu teze igrati istorijsku
licnost od fiktivnog lika, ve¢ to iziskuje
viSe objasnjavanja i podrske publici da
razlu¢i dramatizaciju od dokumentarnog
sadrzaja, kao i imitaciju od interpretacije.

Generally it is not more difficult to

play a historical figure than a fictional
character, but the former requires more
explanation and helping the audience
differentiate between dramatization and
documentary content, as well as between
imitation and interpretation.

Fotograf / Photographer: Mika Knezevic¢
Modni urednik / Fashion editor: Ashok Murty

Milan Marié nosi BOSS total look /
Milan Mari¢ wears BOSS total look
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/KATARI
SHARON

SAVETI ZA KREIRANJE ODRZIVOG

ZIVOTNOG STILA: KRENTE
DU MENJANJA MALIH NAVIKA,
UOINCE TE VELIKE PROMENE

ADVICE FOR CREATING A SUSTAINABLE
LIFESTYLE: START BY CHANGING SMALL
HABITS AND YOU WILL MAKE GREAT CHANGES

Autor  Author MAJA BURSAC
Fotografije / Phoros DANILO&SHARON STUDIO

Koja je vasa prvobitna asocijacija na re¢ odrZivost?
Vecéina ljudi prvo ée pomisliti na klimatske promene,
globalno zagrevanje i brigu o planeti. lako je ova
strana medalje veoma vaZna za nasu buduénost,
koncept zapravo podrazumeva mnogo vise od toga.
Ziveti odrzivim naéinom Zivota znaéi dostiéi pravu
ravnoteZu na svim vazZnim poljima - od ishrane,
preko sinergije sa prirodom, do mentalne higijene, a
svakodnevne navike treba prilagoditi filozofiji koja u
osnhovi ima minimalizam.

O odrzivim navikama i njihovoj vaznosti, razgovarali
smo sa Katarinom Seron, fotografkinjom koja od
nedavno ima svoj blog i YouTube kanal utemeljen
upravo na usvajanju principa koji su pogodni za
okolinu, ali i za nju samu: ,Odrzivost ima dva lica: odnos
prema sebi i prema okolini - verujem da je sustina u
balansiranju izmedu ta dva". Kako navodi, u proslosti
se deSavalo da je pokuSavala previse da ugodi sebi,
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What is your first association for the word
sustainability? Most people first think of climate
change, global warming and caring about the planet.
Although that side of the coin is very important for
our future, the concept in fact entails a lot more than
that. Having a sustainable lifestyle means achieving
the right balance in all important areas - from
diet, synergy with nature, to mental hygiene, and
adapting everyday habits to the philosophy which is
based on minimalism.

We talked about sustainable habits and their
importance with Katarina Sharon, a photographer
who has recently started her own blog and a YouTube
channel based precisely on adopting the principles
which are good for the environment, but also for her:
“Sustainability has two sides: attitude towards yourself
and towards the environment. | believe that the point
is to find the balance between the two". According to
her, there were times in the past when she tried to
please herself too much, which was not sustainable
for the environment, but she also went to the other
extreme - she tried so hard to behave in a manner that
is good for the environment, that it was not sustainable
for her. “For me finding balance is the definition of a
sustainable lifestyle”.

We all reach the point when we realize that it is time
we change bad habits. Still, this process is individual
- some people recognize the importance of caring
about yourself and synergy with nature from the early
age, while for others this comes later. To Katarina this

Sto nije bilo odrzivo za prirodu, ali je isto tako odlazila u
suprotni ekstrem - toliko se trudila da se ponasa dobro
prema okruzenju, da to nije bilo odrzivo za nju. Navodi
da je postizanje balansa je za nju definicija odrZivog
nacina Zivota.

Svako od nas nekad dostigne tacku u kojoj shvati
da je doslo vreme da se promene loSe navike. Ipak, ovaj
proces je individualan — neko od rane mladosti pocinje
da shvata vaznost brige o sebi i sinergije sa okolinom,
dok za druge ovaj momenat dolazi kasnije. Katarini
se to desilo sasvim slu¢ajno, na jednom putovanju u
Amsterdam, kada je dozivela budenje u trenutku kada
je u jednom izlogu videla svoj odraz. Tada je odlucila da
se oslobodi losih navika, ali kako navodi, to se nije desilo
iznenada, vec je to proces koji je i danas sastavni deo
njenog zivota. MoZda je upravo ovaj momenat vazan za
razumevanje zivotnog stila koji u osnovi ima odrzivost -
nije re¢ o pukoj promeni, ve¢ o procesu koji zahteva
konstantno ucenje, upijanje informacija i adaptaciju
prema novim saznanjima.

Jedna od prvih zdravih navika na putu ka odrzivom
stilu je kvalitetna ishrana. Seron pod time smatra
pripremu obroka od celovitih namirnica uz minimalnu
upotrebu procesuirane hrane. Uvrezeno je misljenje da
zdrav nacin Zivota i promena ishrane podrazumevaju
potpuni prelazak na veganstvo. Katarina jeste vegan, ali
veruje da je vazno birati kvalitetne, organske namirnice
i osvestiti vaznost raznovrsne ishrane. ,Za mene je
svaki ulazak u kuhinju ritual. Kuhinja je mesto gde
svakodnevno provodim mnogo vremena, a u pripremi

happened by accident while she was in Amsterdam.
She experienced an awakening when she saw her
reflection in a shop window. That's when she decided
to get rid of bad habits, but, according to her, that
did not happen overnight. It was a process that is still
part of her life today. Perhaps that is what is essential
for understanding the lifestyle based on sustainability
- it is not just a simple change, but a process
which requires constant learning, soaking up new
information and adapting to new knowledge.

One of the first habits to be acquired on the path
towards sustainable lifestyle is having a diet of good
quality. For Sharon, that means preparing meals from
whole foods, with minimum use of processed food.

ODRZIVOST IMA DVA LICA: ODNOS
PREMA SEBI | PREMA OKOLINI.
SUSTAINABILITY HAS TWO SIDES:
ATTITUDE TOWARDS YOURSELF AND
TOWARDS THE ENVIRONMENT.

There is a widespread opinion that a healthy lifestyle
and the change of diet mean becoming fully vegan.
Katarina is a vegan, but she believes that it is important
to choose organic groceries of good quality and realize
the importance of dietary diversity. “For me entering
the kitchen is a ritual. | spend a lot of time there every
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hrane nalazim uZzitak i vreme da se opustim. Smatram
da je ovo veoma bitno, jer verujem u energiju i zelim
da dam samo najbolje od sebe za svako pripremanje
obroka."

Briga o preparatima koje nanosimo na kozu jednako
je znacajna kao ona o namirnicama koje unosimo.
U poslednje vreme, mnogo se govori o aditivima u
kozmetici, ali za naSu sagovornicu, upotreba kozmetike
prirodnog porekla nije trend, ve¢ momenat na koji
obraca posebnu paznju godinama unazad. ,Ne jedem
hranu sa aditivima, a podjednako izbegavam i da ih
stavljam na kozi.”

Klju¢ izbalansiranog nacina Zivota, pored pravilne
ishrane jeste i fizicka aktivnost. Katarina smatra da je
bolji izgled zapravo samo derivat posvecenosti, a da je
trening neophodan radi zdravlja. Ona aktivno trenira
poslednje tri godine — uz treninge u teretane, kombinuje
tréanje i jogu. lako je pocela sa idejom da dovede svoje
telo do idealne kilaze pre leta, dosla je do saznanja da
ovde nije re€ o pripremi za plazu, vec za Citav Zivot.

Odrzivo ponasanje svakako podrazumeva
i osveSéenost eko-navika koje su u skladu sa
cirkularnom ekonomijom. lako namestaj i garderobu
bira po izgledu, dobar deo je ,second-hand porekla“.
,Vazno mi je da su to stvari kojima ¢u zaista dati novi
Zivot, ne kupujem ih u besmisleno velikim koli¢inama
samo zato Sto su jeftine. Naravno, gledam da to
budu komadi napravljeni od prirodnih materijala, jer
nisam ljubitelj sintetike”. Minimalista je kada je izbor
garderobe u pitanju - daje prvenstvo funkcionalnim,
vanvremenskim komadima koje ¢e moéi da nosi
godinama, a ne sezonskim trendovima.

Kada nesto ponovo upotrebimo, popravimo,
obnovimo, doradimo ili recikliramo, pre nego da bacimo
i potr¢cimo da kupimo novo, tada postajemo deo
odrzivog ciklusa koji ima uperen pogled ka buduénosti.
Najveci benefit odrzivog Zivotnog stila je, kako kaze
Katarina, ¢injenica da ostavljamo planetu da bude dobro
mesto za Zivot svojoj deci i njihovim buducéim klincima.

Katarina Seron nam je otkrila tri jednostavna koraka uz koja svako od nas moze da poéne da Zivi na pametniji
i odrziviji nacin:

1. Posvetimo vreme shvatanju posledica preteranog konzumerizma i zagadenja koje se stvara zbog njega. Ne treba
mnogo izucavati da bismo shvatili da mnoge stvari koje ¢inimo nisu odrzive i da postoje pametnija reSenja.

2. Svaku kupovinu mozemo da odloZzimo za nekoliko dana kasnije. Mnogo bolje vidimo sta nam zaista treba, a Sta
ne treba, kada ostavimo sebi dovoljno vremena da razmislimo o tome.

3. Osvrnimo se oko sebe i sagledajmo na koje sve naCine mozemo da izbegnemo koris¢enje jednokratne plastike.

| nista od ovoga nije tesko ako se samo malo poigramo svojim navikama. A ova igra Cini velike promene.

Katarina Sharon nosi garderobu brenda HUGO
Katarina Sharon wears HUGO total look




/SURF

DESIGN

YABU PUSHELBERG

Autor / Author MOLTENI&C
Fotografije / Phoros MOLTENI&C

Kanadani DzZordz Jabu i Glen Puselberg,
svestrani akteri u svetu arhitekture i dizajna od
1980. godine, nakon dizajnerskog debija sa Lisola
kuhinjom za DADA brend 2006. godine, dizajnirali
su za kompaniju Molteni&C, Surf modularnu sofu.
Zahvaljujuéi prethodnim istraZivanjima prirode
organskih formi i ne oslanjajuci se na tradicionalne
pristupe, Jabu Puselberg su kreirali elemente za
sedenje bogate neocekivanim detaljima, primenjive
u rezidencionalnim, poslovnim prostorima i hotelima.

Sedeci deo sjedinjen sa bazom, zaobljenog oblika
koje podupiru uski nasloni su karakteristike koje ¢ine da
je Surf sofa ergonomski savrsena i vizuelno atraktivna.
Umetnicki dizajnirani pravolinijski, ugaoni i zavrsni
delovi sofe, delimi¢no liseni naslona, daju mogucnost
formiranja razli¢itih kompozicija, koje odgovaraju
drugacijim situacijama i potrebama, zadrzavajuci
originalnost dizajna.

Sirokizbortekstilaikozaiz pazljivoodabrane kolekcije
Molteni&C, naglasavaju jedinstvenost sofe. Kao deo Surf
serije tu je i mali sto, sa mermernom bazom i drvenom
plo¢om i malom drskom, koja omogucava njegovo lako
pomeranje i premestanje: savrseni dodatak koji pruza
mogucnost da sve $to zatreba imate pri ruci, dok sedite
zavaljeni u sofi.

“Nas rad je uvek ravnoteZa izmedu emocionalnih
i racionalnih elemenata; nikad nije povrsan i uvek
ima svoju pricu. Dok smo kreirali Surf sofu, sedeli
smo u kuci na plazi i gledali talase. Zato finalni izgled
poseduje jednu vrstu fluidnosti i valovitosti.” Jabu
Puselberg.

Jabu Puselberg su kreirali elemente za sedenje
bogate neocekivanim detaljima.

Yabu Pushelberg design seating, unfettered by the
constrictions of excessive modularity and rich in
unexpected details.
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Canadians George Yabu and Glenn Pushelberg,
all-round players in the world of architecture,
design and graphics since 1980, have just designed
Surf, a modular sofa system, for Molteni&C, after
making their debut with Dada, in 2006, with the
futuristic Lisola design. Thanks to their experience
in the hospitality field and in exploring the nature of
organic forms well beyond any traditional approach,
Yabu Pushelberg design seating, unfettered by the
constrictions of excessive modularity and rich in
unexpected details. Ideal for residential or hospitality
projects, such as hotels or offices.

Seats all-one with the base, with rounded forms
supporting snug, slightly protruding backrests, are
the features that make Surf a design that is not only
ergonomically perfect but also visually appealing.
This excellent result is due to the use of differentiated
polyurethane foam technology. Artfully designed
rectilinear, chaise longue, corner and terminal
elements, partially devoid of backrests, give rise to
multiple compositions suitable for situations of all
kinds, maintaining in each the freshness and originality
of the design.

A wide choice of textiles and leathers, chosen
from the Molteni&C collection, further enhance Surf's
uniqueness. Surf is also an elegant little “dumb waiter”
table, from the marble base and the wooden top
complete with a small handle for moving it easily, it is
perfect for keeping anything within easy reach when
ensconced in a comfy sofa.

“Our work always has a balance between
emotional and rational qualities; it's never frivolous,
but it still has a point of view. With Surf, we were
sat in a beach house looking at the waves, and then
we started to sketch them. The final design has that
kind of fluidity and undulation to it. It's important
that a design has a clarity of view, but it's also
important that it has its own voice.” Yabu Pushelberg
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/ IRANA
ZDRAVLJA

Fotograf / Photographer: Mika KnezZevic¢
Modhni urednik / Fashion editor: Ashok Murty
Lokacija / Location: Kare Design Srbija

Dino Tarabar nosi garderobu brenda BOSS
Dino Tarabar wears BOSS total look

Autor / Author MILJANA VUKOVIC
Fotografije / Photos MIKA KNEZEVIC

Proslost i buducnost onoga Sto jedemo
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Sta hrana koju jedemo govori o nama?

Brojna istrazivanja kazu da nam omiljena hrana odreduje karakter. Na primer, ljudi koji rado posezu za cokoladom
imaju manjak serotonina - hormona srece, oni koji vole crnu cokoladu zele da budu uvek u centru paznje,
dok su ljubitelji mle¢ne Cokolade introvertni i usamljeni. Ljubitelji i slanog i slatkog su kreativni i talentovani za
mnoge sposobnosti, ali istovremeno i usamljene, povucene, suzdrzane osobe. Ljubitelji slatkiSa obi¢no pripadaju
hedonistima i ¢esto udovoljavaju svojim Zeljama bez grize savesti naglasavajuci svoju jedinstvenost i originalnost.
Hedonozam je filozofija Zivljenja i hedonisti smatraju da je svrha postojanja zivot bez preteranog razmisljanja o
posledicima, sto je dovelo do novog problema u medicini gde su ljudi sa takvim razmisljanjem doveli sebe u stanje
¢ak i patoloske debljine u sklopu koje se susre¢emo sa brojnim komplikacijama kao Sto su Secerna bolest, povisen
krvni pritisak, izlivi krvi u mozak, sr€ane bolesti, maligne bolest. Zato ipak u svemu treba naéi meru i po latinskoj
izreci Omne nimium nocet — sve suvisno skodi, voditi racuna o balansiranoj ishrani kako bismo zadovoljili svoje
potrebe uzivanja u ishrani, ali i ne preterivati u tome, istovremeno.

Prve asocijacije na hranu naseg podrucja su
ukusno i obilno. Ili ona dobro poznata izreka - kod
nas se uvek dobro jelo. U nasoj tradicionalnoj ishrani
prepliéu se zapadni i isto¢ni ukusi pripremljeni po
domacoj recepturi, ali nam je danas na raspolaganju
i mogucénost kupovine namirnica koje vode poreklo
iz udaljenih podneblja, pa ham nisu strani ni ukusi
svetskih kuhinja. Medutim, da li se nekada zapitate
sta hrana koju jedete govori o vama? Koliko je ishrana
povezana sa zdravljem, na koji nacin je istorija
kreirala nase kulinarske navike, ali i sta je hrana
buduénosti? - u razgovoru za MOVEM otkriva nam
prof. dr Dino Tarabar, jedan od najpoznatijih srpskih
gastroenterologa.

"Hrana je izvor energije i ‘pogonsko gorivo' koje
nam omogucava da Zivimo, radimo i funkcionisemo
odgovarajuéi na sve obaveze i potrebe koje imamo
tokom dana. Svi se mi bavimo razli¢itim poslovima,
ali za sve nase potrebe je neophodna energija koju
unosimo hranom. Automobil ne moZete da vozite bez
goriva, tako i organizam ne moze da funkcionise bez
hrane kao izvora energije. Bernard So je rekao da nema
iskrenije ljubavi od ljubavi prema hrani. Zadovoljstva su

When we think of food from our area our first
associations are delicious and abundant. There is an
old saying-we always ate well. Our traditional cuisine
is a mix of western and eastern flavors incorporated
according to national recipes, but today we also have
the opportunity to buy groceries originating from
distant areas, so we are no strangers to the flavors
of world cuisines. However, do you ever wonder
what the food you eat says about you? For MOVEM
prof. dr Dino Tarabar, one of the most distinguished
Serbian gastroenterologists, explains how much diet
is connected with health, in what ways history has
affected our culinary habits and what the food of the
future is.

“Food is a source of energy and a ‘driving force' that
enables us to live, work and function while meeting all
obligations and needs throughout the day. We all have
different jobs, but all our needs require energy that we
get from food. You can't drive a car without fuel and in
the same manner the organism can't function without
food as an energy source. Bernard Shaw said: ‘There is
no love sincerer than the love of food'. Our pleasures
are as different as we are, but it seems that we have
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nam razli¢ita kao sto se i mi medusobno razlikujemo, ali
izgleda da ipak delimo zajednicku karakteristiku, a to je
ljubav prema hrani", istie prof. Tarabar.

Jos je Molijer rekao - ,,Treba jesti da bi se Zivelo, a
ne Ziveti da bi se jelo". Ali, da li se nekada zapitate Sta
je ono §to unosite u svoj organizam u toku dana? Od
uravnotezene ishrane zavisi i ravnoteza naseg zdravlja,
dok i prekomerna i nedovoljna ishrana, u vidu raznih
instant dijeta, moze dovesti do brojnih bolesti koje bi
mogle ugroziti zivot.

"Veliki broj ljudi je sklon drzanju dijeta koje se
najcesce svode na minimalno konzumiranje hrane ¢ime
sebe takode dovode u opasnost. Instant dijete nisu od
velike koristi i ne preporucujem nikako da se ljudi na
svoju ruku opredeljuju za izbor takvog nacina ishrane.
Svaki pacijent je poseban i zahteva individualni pristup
i savet o adekvatnoj ishrani za odredene potrebe.
Postoje i odredena psihi¢ka stanja koja se karakterisu
odbijanjem ishrane, sto nije uopste lako stanje i zahteva
multidisciplinarni lekarski pristup da bi se takvim
osobama efikasno pomoglo", kaze prof. Tarabar.

Umerenost i raznovrsnost u ishrani u koli¢inama
koje su potrebne predstavlja ispravan pristup ishrani.
Hrana koju konzumiramo se razlikuje od Zivotnog doba,
od fizickih i psihi¢kih potreba i od fizicke aktivnosti.

"Mi  preporu€ujemo ishranu sa balansiranim
unosom ugljenih hidrata, masti i belan¢evina u odnosu
na individualne potrebe, jer preterivanje u bilo kojem
segmentu ishrane moze imati ozbiljne posledice na
nase zdravlje. Preterivanje u konzumiranju ugljenih
hidrata i masnoc¢a dovodi do gojaznosti koja je vec

something in common, and that is our love for food”,
says prof. Tarabar.

Moliere said: “One should eat to live and not live to
eat”. But do you ever wonder what you ingest during
the day? The balance of our health depends on the
balanced diet, while overeating or not eating enough
as part of different crash diets can lead to numerous
life-threatening diseases.

“A large number of people are prone to following
diets which usually involve minimum consumption
of food and in that way they put themselves at risk.
Crash diets are not very useful and | don't recommend
that people choose them on their own. Every patient
is different and requires an individual approach and
advice on the appropriate diet for certain needs. There
are also certain mental states that are characterized by
refusing food, and that is a difficult condition requiring
a multidisciplinary medical approach in order to help
those persons efficiently”, says prof. Trabar.

Moderate and diverse diet in terms of necessary
quantities is the right approach to diet. The food we
need to eat differs depending on age, physical and
mental needs and physical activity.

“We recommend a diet with a balanced ingestion of
carbohydrates, fats and proteins according to individual
needs, because exaggeration in any segment of the
diet can have serious consequences for our health.
Excess consumption of carbohydrates and fats leads to

epidemijski rasprostranjena, narocito u zapadnoj
hemisferi gde sre¢emo i patoloske slu¢ajeve debljine
koja i mladim osobama, bez obzira na godine Zivota,
moZe ugrozitizivot. Kod takvih osobaje skoroneminovna
Secerna bolest sa svim svojim komplikacijama, infarkti
miokarda, povisen krvni pritisak koji takode sre¢emo i
kod ljudi koji vole zacinjenu, prevashodno slanu hranu
sto dovodi do preteranog zadrzavanja tecnosti u
organizmu i posledi¢no povecéanju arterijskog pritiska",
smatra prof. Tarabar.

Na koji nacdin je istorija kreirala nase kulinarske
navike?

Navike u ishrani dobrim delom zavise od uslova u
kojima se zivi — kako geografskih, tako i ekonomskih
i klimatskih. Pristupac¢nost ishrani direktno uti¢e na
dnevni jelovnik — na primer, u severnim delovima
zemaljske kugle sa surovom klimom gde ljudi nisu u
stanju da lako pronadu izvorishrane. Zivot na izolovanim
ostrvima, na primer. u Japanu, takode oblikuje ishranu
prema raznolikosti, koli¢ini, ukusu. Hrana je tako postala
i unosan trgovinski artikl i prenoSena je iz jednih krajeva
u druge krajeve sveta zbog specifi¢nosti i izvora samo u
odredenim regijama sveta.

Tecna hrana kao hrana buduénosti?

"Hrana buduénosti ¢e, prevashodno, zavisiti od
kvaliteta izvora nase ishrane. Preterujemo u zagadivanju
sopstvene sredine. Zagadujemo zemlju, vodu, a time
direktno uti¢emo na izbor i kvalitet nase ishrane.
Mislim da se tome ne pridaje dovoljno paznje i takav
neodgovoran odnos prema okolini dovesée do ozbiljnih
problema tako da izbor nase hrane nece biti adekvatan
ni po koli¢ini ni po kvalitetu. Mi smo stvorili i vestacku
ishranu u tecnom obliku, tzv. enetralnu ishranu
koja sadrzi dovoljnu koli¢inu ugljenih hidrata, masti,
belancevina, oligoelemenata, vitamina, ali to danas
uglavnom koristimo u medicinske svrhe. Ko zna, mozda
to jednog dana postane i nasa svakodnevna ishrana, Sto
nikako ne bih voleo", zakljucuje prof. Tarabar.

obesity, which is already widespread like an epidemic,
especially in the Western hemisphere, where there
are cases of pathological obesity due to which even
younger people suffer from life-threatening conditions,
regardless of their age. Those people almost certainly
have diabetes with all of its complications, myocardial
infarctions, high blood pressure which is also present
in people who enjoy spicy, primarily salty food, which
leads to excessive fluid retention in the organism and
consequently to a rise in arterial pressure”, maintains
prof. Tarabar.

How has history affected our culinary habits?

Dietary habits mostly depend on living conditions —
geographical,economic and climatic. Food accessibility
directly affects the daily menu - for example, in northern
parts of the globe with severe climate where people
can't easily find food sources. Life on isolated islands,
like Japan, also shapes the diet in terms of diversity,
amount and flavor. So food has also become a lucrative
trading item and has been transported from one part
of the world to the other due to its specificity and
availability only in some regions of the world.

Is liquid food the food of the future?

“The food of the future will primarily depend on
the quality of our food sources. We excessively cause
environmental pollution. We pollute soil and water,
and thereby directly affect the choice and quality of our
diet. | think that not enough attention is given to that
and such irresponsible approach to our environment
will lead to serious problems and our food choice will
be inadequate both in terms of quantity and quality.
Simultaneously we have developed an artificial diet
which involves making food in a liquid form, the so-
called enteral diet with all the necessary carbohydrates,
fats, proteins, trace elements and vitamins, but today
we use it mostly for medical purposes. Who knows,
maybe one day that becomes our everyday diet, which
I wouldn't like at all”, concludes prof. Tarabar.

Kako bismo pravilno izgradili imunitet

u doba pandemije virusa korona, prof.
Tarabar savetuje balansiranu ishranu sva

tri elementarna sastojka ishrane - ugljenih
hidrata, masti i belancevina. Najjaci

obroci treba da budu dorucak i rucak, a
vecera najmanji obrok po koli¢ini i bogat
proteinima. Uz to je vazno redovno unositi

i dodatke ishrani u vidu vitamina, (B, C,

D), oligoelemenata (magnezijum, cink,
selen). Neophodno je hranu unositi prema
potrebama i nikada se ne prejedati, odnosno
treba jesti shodno opterecenjima i naporima
kojima smo izloZeni. Hranu je vazno zvakati,
a ne gutati komade koji ¢e se tesko i
nepotpuno svariti. Pored toga, vazan je i unos
tec¢nosti - 2 decilitra vode na sat, u malim
gutljajima.

In order to build up a strong immunity during
the Coronavirus pandemic, prof. Tarabar
suggests a balanced ingestion of all three
basic elements of a diet - carbohydrates, fats
and proteins. The heaviest meals should be
breakfast and lunch, while dinner should be
the smallest and usually consisting of proteins.
It is also important to take dietary supplements
such as vitamins (B, C, D) and trace elements
(magnesium, zinc and selenium). It is
necessary to ingest food according to needs
and you should never overeat, i.e. you should
eat in accordance with the pressures and
efforts you are exposed to. It is important to
chew food and not swallow pieces that will be
hardly and incompletely digested. Apart from
that, the ingestion of water is also significant -
2 dl of water per hour, drank in small gulps.
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Uglavnom ga prepoznaju po delima i delanju, Sto je za njega intimno i bitno. Kao svaki
kreativac sa renesansnim kodom, dopusta da ga radoznalost vodi kroz zZivot. Kao svako iskreno
bice, pazljivo Cuva i neguje to sto ga Cini. Svako ko ga posmatra sa strane ima utisak da Andrej

sa neverovatnom lakoéom prelazi iz jednog medijuma u drugi. Medutim, €injenica je da iza
svakog njegovog Cinjenja postoji ozbiljna prica (ili vise njih). Stidljivo se otvara prema svetu koji
ne razume u potpunosti. Ne gleda na svet iz jedne perspektive i ne veruje u velike reci koje ne
vrede mnogo. Svoje meduljudske odnose gaji samo sa onima koji ga prepoznaju kao nekoga
ko je na vreme shvatio da su sve velike istine, u stvari, jednostavne.
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INTERVJU SA SOBOM

Arhitekturu sam zavoleo jednog leta na ostrvu
Skijatos, gde sam otiSao sa svojim roditeljima da
provedem letnji raspust. Tog, za mene, sre¢nog leta, na
isto ostrvo je doletela jos jedna porodica, koja je za razliku
od moje bila brojnija i pretezno zenska. Zblizili smo se
na tom dugom morskom pesku Kukunarija plaze, na
kojoj smo, mi deca, dve devojCice i ja, poceli da gradimo
zamak. Ali to nije bila jedna obi¢na, letnja, decija prica, jer
je njihov otac bio arhitekta i svakom detalju se pristupalo
graditeljski, lege artis. Taj zamak i dan-danas cvrsto
stoji u mom secéanju, zagledan u more. Moje drugarice
i ja sada gledamo na planove svojih arhitektonskih
projekata, koji su zajedno sa nama prerasli snove i postali
stvarni. Cesto sam se svih ovih godina pitao kakva nas
je to magija tada okupila na isto mesto i od nas, dece
sa plasti¢nim lopaticama za igru u pesku, stvorila prave
graditelje. Odgovor na ovo pitanje je stigao kada sam,
posle mnogo godina, upisao studije arhitekture i na
predavanju se sreo sa pojmom duh mesta. Sve mise u
trenutku razjasnilo i zasto su kule gledale prema moru i
zasto se u zamak ulazilo sa strane okrenute zaledu, kao i
to da je Sale, otac mojih drugarica, bio mag koji je u sebi
nosio taj duh i preneo ga na nas decu. Covek je bio mladi
posvecen, a duh je po prirodi stvari prenosiv. Da li je tada
prevagnula energija duha mladosti ili postojanost duha
mesta, jasno je da bez nadahnuca nema stvaranja, niti
pojavne lepote koja ¢e zasititi oko. Ova kratka uvodna
pri¢a mogla bi se nazvati i lekcijom, stoga bih rekao da je
energija mladosti ve¢ni izvor se¢anja.

95
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Modhni urednik / Fashion editor: Ashok Murty
Lokacija / Location: Boss store, Zmaj Jovina 18

Andrej Josifovski nosi garderobu brenda HUGO

Tako je jedna mladalatka energija, iz davno Andrej Josifovski wears HUGO total look

ukotvljenog secanja, prizvala slep, natovarila ga hrpom
rabljenog gvozda i uputila ga u danasnje vreme da bude
kucica na vodiida kao splav, sluzZi na radost omladini. To
Sto je na njemu sve retro, samo kazuje da duh nikad ne
stari, ve¢ kao i energija po zakonu fizike, samo prelazi
iz jednog oblika u drugi. Kako je od krpeza nastalo
kultno mesto, tesko je opisati re¢ima, jer se sve
desavalo kao u snu. Prosto re¢eno, bio sam nadahnut
gledajuéi u Savu kako mladalacki, opusteno plovi
prema suncu.

Valjda sam u takvom snu video iamfiteatar na padini
moje BeZanijske kose, koja se velikim stepenicama,
poput kaskade, sliva pored Zelezickog tunela prema
Tosinom bunaru. Ko bi sada mogao reci koliko je i
kakvih sve prica doSlo vozovima kroz taj tunel i pred
mojim ocima stvorilo pravu pozorisnu scenu, poput
onih drevnih, gréko-rimskih. Eto Sta je u stanju da stvori
duh koji se otme iz mraka jednog Zelezni¢kog tunela.

Nesavladiva energija imaginacije je i na planini
Kosmaj ugledala amfitetar, ali i razigranu mladost koja
tréi kros-kontri oko jezera, pikira sankama niz padinu ili
vijuga skijama do prole¢ne zaravni gde ce strelicama
zabiti u metu ili igrati $ah. A onda, jedan veliki skok na
krilima maste do Mokre gore i njenih padina. Da Covek
ne poveruje svojim ocima, licem ka nama moderne
kuce, a ledima okrenute kosini, stare. Mladost - ludost
ili duh mesta, pitanje je za tebe, Citaoce, ovih redaka.

the slope old. The madness o
_ place, it is for you, reader, to dg

Andrej Josifovski je asistent na Arhitektonskom fakultetu
Univerziteta u Beogradu, na odseku za Arhitektonske
tehnologije. UZa specijalnost su mu drvene konstrukcije.
Takode je jedan od najpoznatijih stvaralaca u medijumu
koji se zove ulicna umetnost a prepoznatljiv je po svom
otvorenom i ostrom dijalogu koji vodi sa drustvom i
vremenom u kome Zivi.

Andrej Josifovski is an assistant at the Faculty of
Architecture, University of Belgrade, at the department
of architectural technologies. His specialty are wooden
constructions. Also, he is one of the most famous creators
when it comes to street art and he is recognizable by his
open and harsh dialog with the society and the time he
lives in.
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