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Autor/ ASOK MURTI

»Nova normalnost”, u kojoj se nista nije promenilo osim ¢injenice da je pandemija postala svakodnevna
realnost, naterala nas je da se suocimo sa jos jednom surovom istinom: sve oko nas ubrzava i odjednom se
plasimo da nista ne¢emo stici. Visak vremena postaje najveci luksuz. Niko ga vise nema. Ni za sebe, ni za
druge, ni za zivot koji smo toliko poceli da cenimo.

Rebrendiranje je jedan od rastucih trendova. Potrebno je izmisliti nove verzije sebe, prilagoditi se vremenu
koje sada sagledavamo kroz svega nekoliko piksela. Ostaviti utisak, koji traje i postaje imperativ.

MoZemo to posti¢i na mnogo nacina, ali svakako je najsigurniji onaj koji proizilazi iz rada na sebi. Koliko
god mozemo da uticemo na svet, mnogo vise mozemo da utiCemo na sebe. Velike stvari uvek pocinju malim
i individualnim €inovima kada se pojedinac odlu¢i da iskoraci iz matrice.

Samo tako svet zaista moze biti bolji.
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Kako je nakon zaborava oziveo
autenticni lokalni dzin?

How did authentic local gin come to life after oblivion?

Popularnost dzina raste Sirom sveta,
ali je tokom istorije on imao svoje uspone
i padove. Kada je napravljen prvi put, u
Holandiji u 17. veku, dZin je bio koris¢en
kaosredstvo protivupala.Potomje postao
omiljeno pi¢e na ulicama Londona u 18.
veku bududi da je tada u ovom gradu
bilo 7.000 prodavnica dZina. Medutim, to
je doprinelo da se zavisnost od alkohola
i destruktivno ponasanje rasprostane.
Euforija za ovim pi¢em u Londonu
okonc¢ana je usvajanjem Zakona o dzinu
iz 1751. godine koji je zabranio njegovu
prodaju u malim prodavnicama, ali je
bilo moguce konzumirati ga samo u
ve¢im pabovima u kojima je kontrola
kvaliteta bila stroza. Pedesetih godina
proslog veka postao je nezaobilazni
sastojak mnogih koktela. Osamdesetih
godina je bio zaboravljen, ali sada u
industriji postaje trend koji nabrze
raste usled povecanja broja destilerija
koje eksperimentiSu s ovom vrstom
pi¢a. O dzinu i njegovoj popularnosti na
nasim prostorima razgovarali smo sa
Aleksandrom Novakovicem, direktorom
LPrune”, prve destilerije u Srbiji koja
proizvodi autenti¢ne lokalne dzinove.
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The popularity of gin is growing
around the world, but its history is
marked with ups and downs. Gin was
first made in the Netherlands in the 17th
centuryand it was used for inflammation.
Then in the 18th century it became the
favorite drink on the streets of London,
with 7000 gin stores in the city at that
point. However, that helped the spread
of alcohol addiction and destructive
behavior. This gin craze in London was
ended with the adoption of the Gin Act
in 1751, which forbade gin being sold in
small shops and allowed its sale only
in large pubs where quality control
was tighter. In the 1950s it became an
inevitable ingredient of many cocktails.
It got forgotten in the 80s, but now it is
the fastest growing trend in the industry,
due to the increasing number of
distilleries experimenting with this type
of drink. We talked about gin and its
popularity in our region with Aleksandar
Novakovi¢, director of Pruna, the first
distillery in Serbia making authentic
local gins.



Kako je nastao prvi srpski dzin?

Nastao je kao rezultat potrebe
za stvaranjem neceg nNovog,-a vreme
dzina tek dolazi. S obzirom /na to da
imamo svoje voce koje koristimo za
rakiju, odlucili smo /da proizvedemo
dzin od alkohola ‘voénog porekla.
Zahvaljujuéi Arnold Holstein aparatu-za
destilaciju koji mi koristimo, mozemo da
proizvedemo destilat vo¢nog porekla sa
visokim stepenom cistoce, a to je kljucno
za dzin.

Zasto bas dzin?

Pre svega, zato Sto ne postoji
ograni¢enje sastojaka koji mogu da se
dodaju. Dakle, imamo..moguénost-da
koristimo razne biljke kao sto su biber
iz Kambodze, cejlonski cimet, kleka
sa nasih planina, kamilica, kardamon,
korijander, citrusno voce.. Svi ovi
sastojci stvaraju jednu kompleksnost
ukusa koju dzin poseduje i time ga-€ine
jedinstvenim picem.

Koja je razlika izmedu obi¢nog i
kraft dZina?

Kraft je zanatski /dzin koji se
uglavnom destilise u malim koli¢inama.

Mi sami proizvodimo macerate koji
se koriste za dzin./Oni nastaju kada
potopimo biljke u alkohol — na primer
kardamon se macerira nedelju dana u
alkoholu jacine 70-75 odsto i za tovreme
aromaticne materije iz ovog zacina
prelaze u alkohol. Takav. macerat se
posle koristi kao sastojak u proizvodniji
dzina. Takode nama je veoma bitno da
se ne dodaju nikakve veStacke arome.

Kako znamo da je dzin dobar?

Ukoliko se pravi od rafinisanog
alkohola, dZin je manjeg kvaliteta. Dobar
dzin zapravo nastaje od jeCma, a moze
da se napravii od piva.

How did the first Serbian gin come
about?

It resulted from the-need.to create
something new, but the_time of 'gin is
yet to come.| SincesWe have our own
fruit that we|use for rakia, we.decided
to make gin from alcohol of fruit origin}
Thanks to the Arnold Helstein_distilling
equipment we use, we can make a fruit
distillate with a high level of purity, and
that is the maost important for gin.

Why gin?

Primarily because there is no limit to
the ingredientsithat can be added. So we
can use various, herbs, such as pepper
from Cambodia, Ceylon cinnamen,
juniper from our mountains, chamomile,
cardamom, coriander, citrus fruits... All
of these ingredients contribute to the
complexity of a gin's taste, thus making
itunique.

What is the difference between/a
regular and craft gin?

Craft gin is a, gin usuallysmade in
small amounts. We ourselves produce
macerated substanges used for gin. They
are made by_seaking herbs in alcohol -
for example cardamom is macerated for
one weéek in“70-75%palcohol and during
that/ periad the aromatic compourids
from this ‘herb_tdrn to jalcohel. Such
macerated substance is theh used as
an ingredient-in-gin production. For us
it is also very important that no artificial
aromas are added.

How do we know that gin is good?

If it is made from refined alcohol, gin
is\of poorer quality. Good gin is actually
miade from barley, but it can also be
made from beer.

Gym?

I thought
you said
gin,

London's most popular drink in the
winter of 1823 was the hot gin twist.
In fact, one man wrote a 149-line poem for
the newspapers extolling its virtues. Another
wrote a shorter poem extolling both the drink
and the previous poem.
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/ BRENDIRANJE
OBRAZOVANJA

Autor / Author TIIANA DURAKOVIC
Fotografije / Photos BRACA NADEZDIC

BRANKA NOVCIC KORAC

Brendiranje obrazovanja u Srbiji vidim kao rezultat brendiranja nacije

,Covek uci zauvek, od svakoga, na svim mestima i u
svakoj situaciji. Znanja su gorivo licnog napretka i razvoja’-
reCi su dr Branke NovCi¢ Kora¢, docenta na Katedri za
marketing menadzment i odnose s javnoS¢u na Fakultetu
organizacionih nauka.

Svedoci smo promene formata obrazovanja, novih
alata, konsultacija i kanala ucenja, ali gde je granica i
kako se sada pozicionira klasi¢no obrazovanje u odnosu
na sve njegove nove oblike i digitalizaciju?

Sa digitalizacijom obrazovanje menja svoju srz. Danas
su saveti i korisne informacije dostupni ,na klik" svakome
ko Zeli da uci. U¢enje ne podrazumeva nuzno i obrazovanje.
Problematika u digitalnoj eri lezi u tome sto su informacije
rasute svuda po internetu. Zato su i dalje potrebni mentori,
edukatori, profesori kako bi davali putokaze i znanja na
jednom mestu. Sa druge strane, formalno obrazovanje je
na prekretnici da uhvati korak sa savremenim trendovima
i postane dostupnije pre svega mladima. Verujem da ¢e se
koncept tradicionalnog obrazovanja znacajno promeniti
U buducnosti, jer ¢e omladina buducnosti zahtevati brzi i
agilniji pristup znanjima. Sa moje tacke gledista, obrazovan
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‘A human being is always learning, from everyone,
everywhere and in every situation, forever. Knowledge is
the fuel for personal progress and development’- those are
the words of dr. Branka Novci¢ Korac, assistant professor
at the Department of Marketing Management and Public
Relations at the Faculty of Organisational Sciences.

We are witnessing the change of education format,
appearance of new tools, types of consultations and
learning channels, but where is the limit, and what is the
position of classical education, in comparison to all of its
new forms and digitalization.

The core of education is changed with digitalization.
Today advice and useful information are a “click” away,
available to everyone who is willing to learn. Learning does
not necessarily mean education. The problem with the
digital era is that information is all over the internet. That is
why mentors, educators and professors are still necessary,
to give directions and collect knowledge in one place. On
the other hand, formal education is at the crossroads and on
its way to catch up with contemporary trends and become
more available particularly to young people. | believe that the
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je svako ko radi na sebi, uc¢i kroz dostupna sredstva i kanale,
istrazuje, Siri vidike, kriticki razmislja i preispituje svet oko
sebe.

Formalno obrazovanje i dalje daje jedan sistemski,
sveobuhvatan i promisljen pristup. U ime institucije na
kojoj radim, istakla bih, kao jednu od najvec¢ih prednosti,
jaku mrezu alumni studenata za koju nisam sigurna da
je mogucée da se razvije kroz programe neformalnog
obrazovanja.

lako radite kao predavac¢ na Fakultetu organizacionih
nauka, aktivni ste u onlajn svetu i na liénom profilu. Cini
se da je onlajn Zivot pomerio i granice ucenja. Da li one
danas uopste postoje?

Danas vise nije dovoljno da su profesori samo na
fakultetu i da komuniciraju sa studentima iskljucivo
u ucionici. Iz mog iskustva, prisustvo u onlajn svetu i
komunikacija na licnom profilu doneli su mi toliko toga
novog. Naucila sam da je ucenje danas dvosmeran proces.
Ovo svojevrsno ,otvaranje ka svetu” takode mi je omogucilo
da budem u kontaktu sa bivsim studentima i kolegama
marketarima Sirom sveta. U¢enje se ne zavrsava u ucionici.
Tu ucenje pocinje.

U prethodnoj godini ste drzali nekoliko konsultacija
na temu pozicioniranja malih biznisa. Gde je vlasnicima
potrebna najve¢a pomo¢ u svom razvoju?

,Jedan na jedan" konsultacije su se ispostavile kao
najprakticnije reSenje. Kroz konsultacije, dve teme su se
izdvojile kao najvaznije. Prvatemaodnosise narebrendiranje
biznisa. Kada se pokrece biznis, fokus je na esencijalnim
procesima koji ¢e doneti prihode, poput definisanja
proizvoda/usluge, formiranja cena, distribucije i sl. Logi¢no,
razvoj identiteta brenda i brendiranje nisu prioritet za mali
biznis na pocetku. Nekoliko godina kasnije, biznis postaje
uspesan i pocinje da prepoznaje da mu je potrebna pomoc
oko brendiranja. Biznisi se, kada je brendiranje u pitanju,
suocavajusa nedovoljnom prepoznatljivos¢u, neadekvatnim
pozicioniranjem na trzistu ili konfuznom komunikacijom
brenda prema korisniku. Druga tema oko koje su biznisima
potrebni saveti jeste digitalni marketing, komunikacija na
drustvenim mrezama, najpre Instragramu. Najvazniji savet
za sve njih je da pametno procene koje su to aktivnosti gde
treba da se uloZi najvise resursa. Primera radi, biznisi ¢esto
ulazu znacajne ljudske, vremenske i finansijske resurse
u kreiranje sadrzaja na Instagramu, a taj kanal biznisu ne
generise profit. Nije sve u digitalu i Instagramu, marketing
je kompleksan i raznovrstan.

Vi se pretezno bavite temom brendinga, kako biste
brendirali obrazovanje u Srbiji?

Brendiranje obrazovanja u Srbiji bi trebalo da se
osloni na sistemski promislienu i definisanu platformu
brendiranja nacije. Vrednosti i manifestacije brenda Srbije
na krovnom nivou reflektovale bi se i na obrazovanje kao
jedan od nosecih stubova platforme brendranja nacije.
Posto je ovo tema koja je oblast moje uze specijalizacije,
napomenula bih da su ljudi i specifican mentalitet Srba
glavna diferentna prednost brenda Srbije. SnalazZljivi
ljudi koji vekovima preko Stapa i kanapa prave genijalna i
vanvremenska resenja i izume (eng. Resourceful). Verujem
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concept of traditional education will change significantly
the future, because Hw\(/um people of the future will
need a faster and more agile approach to knowledge. From
my perspective, \;duaut i people are all those who work
on themselves, who use available means and channels for
learning, who broaden their horizons, think critically and
uestion the world around them

Formal education still represents a ""Sl”r’ﬂ’]l\(‘
comprehensive and a thought-out approach. behalf
of the institution | work for, | would emphasize Mm strong
network of alumni as one of the greatest advantages

of u'wm\ education, for which | am not sure it could be
developed in informal education programs.

Although you work as a professor at the Faculty of
Organisational Sciences, you are active in the online
world via your personal profile. It seems that online life
also pushed the boundaries of learning. Do they even
exist today?

t is no longer enough for professors to teach only at
the faculty and to communicate with the students only
in the classroom. Being present in the online a")r\d and
communicating through my personal proﬂe% av rowht
me so many new things. I've learned that today learning is z
two-way process. This “opening TOM“ word ofsows% nas o\sc
enabled metos tay in contact with former students and my
fellow marketers around the w “r\dv Learning dO\,J\Tde in
the classroom. The classroom is where it begins

In the previous year you held several consultations
about the positioning of small businesses. What do
owners need the most help with in the process of
development?

Consultations 1 on 1 have proved to be the most
practicable solution. During consultations, two topics stood
out as the most important ones. The first one is business
rebranding. When you are starting a business, the focus
is on essential processes that will t/mg revenues, such as
defining products/services, setting prices, distribution, etc.
Naturally, H e development of brand identity and branding
are not priorities for a small business at the beginning. A

few years later, the business becomes successful and it
becomes clear that it needs help with branding. When it
comes to branding, businesses are faced with insuf h( ient

recognizability, inadequate positioning or confusing brand
communication. The other thing busmu s need advice
about is digital marketing, communication on social
media, primarily on Instagram. The ‘vm:—;t mportant advice
for all of them is to assess wisely which activities requ'\re
investing the most resources. For example, businesses
often invest significant human and financial resources as
\,'w:sH as a significant amount of time in creating content
on Instagram, but that channel does not generate profit
for the business. Going digital and using Instagram is not
everything, marketing is complex and \wrsat\\e.

You mostly deal with branding, so how would you
brand education in Serbia?

Branding education in Serbia should rely on the
systematically thought-out and defined platform of nation
branding. The values and manifestations of the brand that is

da je upravo ta snalazljivost uz ograni¢ene resurse, nesto
sto je duboko utkano u DNK ljudi sa nasih prostora i
posledica vekovnog opstanka na Balkanu. To bi bila sustina
brendiranja obrazovanja..

Serbia at the top level would also be reflected on education,
as one of the pillars of the nation branding platform. Since
this subject is my specialty, | would say that people and
e specific mentality of Serbs are the main distinguishing
dvantage of Serbia. For centuries resource J\ people
have come up with genius solutions and inventions in
a makeshift manner. | believe that that resourcefulness
when having limited resources is something that is deeply
ngrained in the DNA of the people from this area and it is a
consequence of surv \\Wg in the Balkans for centuries. That
would be the essence of the branding of education.
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KAPITALIZAMU |
DOBA KORONE ILI
KORONA U

DOBA KAPITALIZMA?

CAPITALISMIN THE AGE OF CORONAVIRUS OR
CORONAVIRUS IN'THE AGE OF GAPITALISM?

Autor | Author MILAN BUKVIC
Fotografije | Photos BRACA NADEZDIC

Razlog filozofske neprohodnosti promisljanja
ovog fenomena prevashodno pociva u teskoéi da se
pomiri jedan odavno istraZeni, promisljeni, vekovima
razdradivani i epohalno kljuéni makropojam poput
(liberalnog) kapitalizma sa pojmom ¢ije istorijske
posledice i poreklo trenutno nije moguce jasno sagledati
kao Sto je slucaj sa pandemijom koju je izazavao virus
korona. Slobodno trziste, konkurencija cenama, privatna
svojina, bescarinska trgovina i niski porezi predstavljaju
pojmove sa kojima je evropski covek naucio da Zivi. Toliko
su kulturno, politicki i istorijski utemeljeni da ih neoliberalni
apostoli i slicni misaoni magovi, obic¢no stacionirani na
izvoriétu raznoraznih ,fondejsna“ i ,stiftunga® nesposobni
da bez takvih donacija obezbede mleko za macku, gotovo
izjednacavaju sa prirodnim fenomenima dajuci im toliko
Cvrst metafizi¢ki status da se u samom sredistu svetskog
kapitalisit¢kog sistema jos odavno govori kako su privatnom
svojinom i njenim postojanjem uslovljeni porezi sigurni
koliko i sama smrt. Sa druge strane, takvu vrstu suda o
postojecoj pandemiji mogu doneti samo Sarlatani. Trenutno
jeempirijskiapsolutno nemoguce prosuditida livirus korona
ima sposobnost da transcendira na pojedinca. Izolacija,
samoca, narasli stomak od manjka kretanja, otkaz u firmi,
bolni¢ko lecenje, vakcinacija, depresija i smrt predstavljaju

KAKO SA STANOVISTA SUSTINSKOG
SUDITI NEGEMU STO MOZE OSTATI
MARGINALNO, AL MOZE OTICI TOLIKO
DALEKO DA POSTANE SUSTINSKLJET QD
SAMOG KAPITALIZMA?

ishode razli¢itog intenziteta, pa i kvaliteta, nastali dejstvom
ovog virusa, ali svi oniimaju jednu zajednicku karakteristiku
- ni po ¢emu ne nadilaze Zivot pojedina¢nog coveka,
ukotvljenog u konrektnom vremenu i konkrethom
prostoru. Virus korona za sada menja samo svakodnevicu,
a o tome da li menja istoriju bilo bi pitanje za Dejana Lucica
i slicne ,ribare ljudskih dusa“ koji stihijski plove morima
internet kanala koje obi¢no kontrolisu razli¢ita udruzenja
Cija se imena gotovo uvek, sem u slucaju Izraela, pisu
sa tri karaktera. Zato sam nakon nesto promisljanja o
navedenoj problematici, priznao samom sebi da nisam
sposoban da jedan makropojam tumadéim iz vizure
mikropojma, a opet kako suditi sa stanovista uhodanog
i po Zivot evropskog coveka konstitutivnog fenomena
kao sto je kapitalizam tek 20-ak meseci egzistirajucoj
»hovoj normalnosti“? Kako sa stanovista sustinskog suditi
ne¢emu Sto moze ostati marginalno, ali moze otic¢i toliko
daleko da postane sustinskije i od samog kapitalizma?
Verovatno ¢e se ishod naci negde izmedu te dve krajnosti,
ali takav odgovor ne bi predstavijao nista drugo, osim
intelektualne kapitulacije. Ekonomista moze da govori o
preraspodeli bogatstva izazvanoj delimi¢nim zatvaranjem
granica, zaduZenjima koje wvrsi viada jedne ili druge
drzave, otpustanjima i smanjivanjem proizvodnje, tako da
takva vrste kopce izmedu jedne ekonomske formacije i
jednog nimalo bezazlenog virusa ne predstavlja preveliki
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problem za ljude iz te branse. Ali filozof iziskuje potragu za
nekakvim medufenomenom ili u tradiciji aristotelovskog
silogizma receno - srednjim pojmom koji ¢e biti prisutan
i na mikro i makro nivou i Cije pojavljivanje u obe ravni
pokazuje odredenu pravilnost i poopstivost. Najocigledniji
i najmisleniji pojam te vrste u ovom sluc¢aju jeste medicina,
tj. jos Sire — prirodne nauke, a medicina predstavlja
verovatno i najpraktic¢niju i najutlitarniju granu. U tom
kontekstu vazno je istac¢i da kapitalizam predstavlja
ekonomski sistem, ali njegovo znacenje se ne iscrpljuje
samo u svojinskim odnosima, ve¢ kao i svaki privredni
sistem zavisi od tehnickih dostignuca koji su uslovili
tok njegovog postojanja. Ali i obratno — konkurencija
koju je donela privatna svojina uslovljava da se proizvodi
obimnije i jeftinije, Sto se ostvaruje ili robovskim radom ili
kolonijalizrnom ili tehni¢kim napretkom. A kapitalizmu su
i dalje dobro poznate sve tri metode uvecavanja sredstava
za proizvodnju. U tom pogledu, jasno je da vlasnici
sredstava za proizvodnju, danas oliceni u korporativhom
Molohu, nisu sposobni da sami generisu tehnicki razvoj,
vec¢ da im je za to neophodna nauka. Nau¢na dostignuca
istovremeno su i ekonomska dostignuca. | obratno, svako
ekonomsko dostignuce predstavlja i nau¢no dostignuce.
A u slu¢aju apsolutne dominacije privatne svojine, svako
fundamentalno nauc¢no istrazivanje direktno je finansirano,
pa samim tim i usvrhovljeno interesima multinacionalnih
korporacija. Medutim, nauka nije jedini (dijalekticki) derivat
svakog privrednog sistema. To su i pravni i politicki sistem,

m this

emi-
non or, in the trac
“that will exis
se pre g

enere

H land usefu
branch is medicine. In that context it is important to say
that capitalism is the economic system, but its meaning
is not just reflected in property relations, but, like every
economic system, it depends on the technologlcal
achievements that conditioned its existence. B
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private property and duty-free international trade. In the




kulturne matrice, politicke ideologije, pa ¢ak i verska ucenja.
Tako da danas u slucaju (neo)liberalnog kapitalisitckog
poretka imamo pravnu regulaciju svetosti privatne
svojine i bescarinske medunarodne trgovine, u
politic(kom smislu potpuno opadanje suvereniteta
tradicionalne nacionalne drZave i izmestanje vlasti na
globalni nivo, u kulturnom smislu multikulturalnost i
insistiranje na pravima manjina, umesto prava ljudi koji
Zive od svog rada, a u sluc¢aju crkve ogromno zgrtanje
bogatstva u zemljama u tranziciji i tiho odobravanje
promene svojinskih odnosa. Na tom tragu, postaje jasnije
zasto nacionalne drzave, gubeci politicku autonomiju,
gube pravo i na samostalno nauc¢no istrazivanje i zasto
onaj ko poseduje vlast na sredstvima za proizvodnju,
poseduje politicku vlast i vlast nad dostignu¢ima moderne
nauke. A Sto je odredena drzava bliza periferiji svetskog
kapitalistiCkog sistema, utoliko ima manje politicke
samostalnosti, a U nau¢nom smislu osudena je da ,lupa
pecate” na deklaracije dostavljene iz ekonomske i nau¢ne
metropole. U tom klju¢u mozemo razumeti i odnose koji u
slu¢aju pandemije postoje izmedu vlastiiraznoraznih struka
u drzavama periferije i poluperiferije. Naucna periferija
opsluzuje naucnu metropolu, a politicka periferija politicku
metropolu. Politicka i nau¢na metropola podredene su
privrednoj metropoli. Tako treba razumeti i povremene
sukobe koji se deSavaju izmedu politicke i naucne
periferije — oni nisu medusobno pretpostavljeni i kao takvi
nesposobni i necbavezni da jedni drugima koordinisu, ali
vezani za zajednicku ekonomsku metropolu nikada nece
uci u politicko-nauc¢no-periferni ,gradanski rat’, bas zato
sto bi time ugrozili trziste metropole. Francuski istoricar
i sociolog Zan Delimo u svojoj knjizi ,,Strah na Zapadu“
piSe o epidemiji kuge iz 14. veka kao pocetku kraja
srednjovekovne slike sveta i hriséanske teologije kao
univerzalne drustvene, politicke, nau¢ne i ekonomske
paradigne. Zasto? Zato $to je pakao u vidu takve bolesti
siSao na zemlju, a Boga nije bilo da ih izbavi iz postojeéeg
haosa. Takva vrsta svetonazorskog razocaranja prinudila
je ¢oveka da se okrene sopstvenim snagama, a u prvom
trenutku nije bilo nikoga, sem aktera koji su se nalazili na
marginama hris¢anskog poretka, zbog ¢ega su zanatlije
bili generator tehnoloskog, a vestice medicinskog
napretka. Ono sto je po kapitalizam bilo supstancijalno,
nastalo je na margini predasnjeg. Zato se postavlja pitanje
da li su oni koji se nalaze na marginama savremene nauke,
koja se u slucaju aktuelne pandemije svojski obrukala,
zapravo najava nekog novog svetonazora koji ¢e istisnuti
novovekovni scijentizam i antropocentrizam? | da i bi
poplava takvih marginalaca predstavljala i najavu promene,
ne samo naucne paradigme, vec i ¢itavog ekonomskog,
drustvenog i politickog poretka kao Sto je bio slucaj skoro
700 godina ranije?

political sense, we have an overall decline of sovereignty
of the traditional nation state, and the displacement of
authority to a global level. In the cultural sense, there is
multiculturism and insisting on minority rights instead
of the rights of people living from their own work, and in
the case of the church - amassing of wealth in transition
countries and silent approval of the change of property
relations. Therefore, it becomes clearer why nation states,
by losing political autonomy, also lose the right to conduct
scientific research independently, and why those who
own production resources also have political authority and
authority over the achievements of modern science. And
the closer a state is to the margin of the global capitalistic
system, the less political independence it has, and, in terms
of science, it is doomed to “put seals” on declarations
delivered from the economic and scientific metropolis. That
is also how we can understand the relationship between
the government and different professions in the countries
on the periphery, or half-periphery during the pandemic.
Scientific periphery serves the scientific metropolis, and
the political periphery serves the political metropolis.
Both political and scientific metropolis are subordinate to
the economic metropolis. That is how the casual conflicts
between the political and scientific periphery should be
understood - there is no relation of superiority among
them, thus they cannot and are not obliged to coordinate
each other, but since they are tied to the same economic
metropolis, they will never go to a political-scientific “civil
war”, precisely because the metropolis market would be
endangered in that way. In his book “Fear in the West”
the French historian and sociologist Jean Delumeau
writes about the plague epidemic in the 14th century as
the beginning of the end of the middle-age image of the
world and Christian theology as the universal, political,
scientific and economic paradigm. Why? Because
hell came to earth in the form of such disease, and
God wasn't there to get them out of that chaos. Such
worldview-type disappointment made people resort
to their own strengths, and in the beginning, there
were only the actors on the margins of the Christian
order. So craftsmen were the generators of scientific
progress, and witches of medical one. \What was crucial
for capitalism, developed on the margins of the previous
order. The question is—are those who are on the margins of
modern science, which in the case of the current pandemic
truly embarrassed itself, actually an announcement of
some new worldview that will push out the modern
scientism and anthropocentrism? And would the flood of
such marginal people also represent the announcement of
change of not only the scientific paradigm, but of the entire
economic, social and political order, as was the case almost
700 years ago?

Jasno je da vlasnici sredstava za proizvodnju, danas oli¢eni u korporativnom Molohu, nisu sposobni da sami
generisu tehnicki razvoj, ve¢ da im je za to neophodna nauka.

Itis clear that the owners of the resources for production, today personifying the corporate Moloch, are incapable
of making technological progress themselves, but they require science for that.
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CURIOSITY DID (NOT)
KILL THE CAT

Autor / Author NEVENA SEKULIC
Fotografije / Photos ALAMY, SHUTTERSTOCK
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Zanimljivi ljudi imaju
poseban magnetizam.
Pricaju neverovatne
price i vode neobicne
Zivote.

Ali Sta ih tacno ¢ini
tako zadivljujucim?
Oni su pre svega
radoznali.
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Davne 1939. godine, americki pisac Ernest Vinsent
Rajt objavio je roman ,Gadsbi“ od 50.000 reci, od
kojhi ni jedna ne sadrzi slovo ,e" Ipak, ovo nije jedini
roman u kom se ne koristi ovaj samoglasnik. Autor
Zorz Perek je trideset godina kasnije napisao knjigu
.Nestanak" (La Disparition) na francuskom jeziku
ne upotrebljavajuci nijednom slovo ,e". Ono Sto ove
romane Cini jos interesantnijim jeste Cinjenica da se
upravo samoglasnik e najéesée nalazii u engleskom i
u francuskom jeziku.
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Sekspir je autor nekih od najvoljenijih
i najpostovanijin knjizevnih dela ikada.
Medutim, za stvaranje takvih istorijskih
dela ponekad nije uspevao da pronade
adekvatne reci, te je pribegavao izmisljanju
sopstvenih. Tako je, kreirajuci svoje drame
i pesme, smislio vise od 1.700 reci koje se i
danas koriste u engleskom jeziku, poput
onih za mesecev zrak, smeh, o¢nu jabucicu,
povradanje, Sampiona, spavacdu sobu,
uzbudenje, alii mnoge druge.
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Modna revija odrzana 8. februara 2020. u Madridu postavila je ¢ak

dva Ginisova rekorda - za najvi§e modela i najvise nacionalnosti

na jednoj modnoj reviji. Na dogadaju koji su organizovali $panska
dizajnerka ruskog porekla Olga Prokhorova i njena agencija
Imaginative Fashion ucestvovao je 421 model, medu kojima su se nasli
pripadnici ¢ak 78 razlicitin nacionalnosti.

A fashion show held on 8 February 2020 in Madrid set two Guinness
records - for the largest number of models and of nationalitiesin a
fashion show. 421 models of 78 different nationalities participated in
this event organized by the Spanish designer of Russian origin, Olga
Prokhorova, and her agency Imaginative Fashion.
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Nacelno znamo da postoji razlika izmedu dzogiranja i tr¢anja, ali
malo je poznato da postoji precizno definisana granica brzine na kojoj
dzogiranje postaje tr¢anje. Naime, prema jednom od najinovativnijih
britanskih kondicionih trenera, Majku Antonijadesu, dZzogiranje
podrazumeva kretanje brzinom manjom od 9,66 kilometara na sat,
dok se svako brze kretanje od toga smatra tréanjem.

Essentially we know that there is a difference between jogging and
running, but it is a little known fact that there is a precisely defined speed
limit which distinguishes jogging from running. According to one of the
most innovative British conditioning coaches, Mike Antoniades, jogging
means moving with a speed of less than 9.66 km per hour, while
every movement faster than that is considered running.

Legendarna lovkinja Atalanta, jedna od
prih trkacica u suknji, odbija da se uda za
svakog ko ne moze da je pobedi u trci.

Legendary huntress Atalanta, perhaps
the first skirt-wearing runner, refuses to
marry any man who can't beat her in a
footrace.
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STA JE

Autor/ IVANKA RENDULIC
Fotografije / QAGENCY

KOMPANIJA,
AKO NI
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Sa trenutnom dinamikom radne snage,
konkurentnim poslovnim okruzenjem i tekuéim
ratom za talente, regrutovanje odgovarajucih
kandidata i njihovo zadrzavanje postali su dva
najveca izazova sa kojima se organizacije danas
suoCavaju. Pravi talenat je presudan za izgradnju
konkurentske prednosti na trzistu. U ovom kontekstu,
kako organizacije mogu izgraditi upecatljiv brend
koji privlaci talente, ali i stvara pravo iskustvo za
zaposlene? | kako brend zauzvrat sluzi kao Cuvar
vrhunskih talenata? Napredne organizacije pronalaze
odgovor na takav izazov dekonstrukcijom elemenata
sopstvenog brenda i introspekcijom.

With  the current workforce dynamics,
competitive working environment and the ongoing
war for talents, recruiting and keeping the right
candidates have become the two greatest challenges
organizations face today. Real talent is crucial for
creating competitive market advantage. In that
aspect, how can organizations make a remarkable
brand which not only attracts talents, but also offers
a real experience to the employees? And in turn,
how does a brand help keep top talents? Progressive
organizations resolve that by deconstructing the
elements of their own brands and introspection.



Pojam ,buzz"  neophodnost svakog biznisa,
zadovoljstvo  zaposlenih, akcelerator ili usporavanje
rasta, osnova odrzivog poslovanja — ovo su samo neke od
asocijacija na pojam ,employer branding* (EB). Brendovi
jakih poslodavaca izgradeni su na cvrstim temeljima
koji proizilaze iz svrhe i vizije i uskladeni su sa vrednoséu
kompanije. Kada se ova artikulacija pretoc¢i u ljude koje
zaposljavamo, nacin na koji funkcioniSemo i nase radne
prostore, postoji doslednost koju dozivljavaju zaposleni
i oni zauzvrat postaju ambasadori brenda koji u firmu
dovode vise istomisljenika.

The “buzz" term, the necessity of business, employee
satisfaction, growth acceleration or deceleration, a
sustainable business basis - those are just some of the
associations for the concept of employer branding (EB). The
brands of major employers are built on strong foundations
which are the result of purpose and vision and in line with
the company's values. When this articulation is expressed
in terms of the people we hire, the way we operate and our
working spaces, there is a consistency among employees
and in turn they become the brand ambassadors who
bring more like-minded people to the company.

h"""‘"---.
ﬁ EB je danas apsolutni MUST za svaku
iole ambicioznu firmu, a pogotovo u IT
industriji gde nedostaje mnogo inzenjera,
- a sve vise njih rade kao frilenseri.
Neophodno je imati sreé¢ne ljude koji
- Zele da nastave da rade, a zatim tu istu
kulturu prikazati izvan kompanije tako
da privu¢emo jos ljudi i prosirimo tim.
Kada kompanija raste, najbitnije je ne
zapostaviti svoju kulturu. Na njima je
firmaizgradena, zbog njih i raste, i treba
voditi racuna da se ne izgube bez obzira
na veli¢inu.
Filip Ljubi¢, CEO Q Agency
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Transparentnost moze biti zastraSujuéa za mnoge
organizacije, ali je neophodna i efikasna. Ako ste vi ili
vase rukovodstvo zabrinuti oko toga Sta ¢e ljudi saznati o
stvarnosti vaseg radnog mesta, onda ¢e svaki brend koji
razvijete sedeti na tronu lazi (da, to je referenca vilenjaka).
Kada iskoristite glasove zaposlenih, aktivnosti, uspehe i
strasti, privuéi ¢ete kandidate istomisljenike. Ovaj pristup
iznutra ¢e pokrenutisadrzajikreativnu strategiju. Kandidati
Zele da zamisle sebe kako rade u vasoj kompaniji. Trebalo
bi da im nacrtate najbolju i najtacniju sliku.

Transparency can be intimidating for many
organizations, but it is necessary and efficient. If you or
your management are worried about what people are
going to find out about the reality of your workplace, then
every brand you develop will be sitting on the throne of
lies (yes, it is an elf reference). When you use the opinions,
activities, successes and passions of your employees, you
will attract the like-minded candidates. This approach
from the inside will spark the development of content
and creative strategies. The candidates want to be able
to imagine themselves working for your company. You
should draw them the best and most precise picture.
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It is incredible how fast you can see the
results of your work when you listen to your
people and act based on their feedback.

In the end, what makes a company, if

not its personnel? We attract talents with
interesting projects and benefits which
allows us to put together a top team.
Moreover, transparency is the practice

that distinguishes our company from

other business cultures. We respond to
every anonymous question and we state
all our problems and obstacles publicly

to our employees. They are building

this company and they deserve to know
everything - the good and the bad, and it is
our duty to bring the bad to the minimum.

Neverovatno je kako se vrlo brzo mogu
videti plodovi rada kad se slusaju ljudi i
deluje po njihovoj povratnoj informaciji.
Na kraju krajeva, $ta je firma ako ne ti
ljudi? Talente privla¢imo zanimljivim
projektima i beneficijama §to nam
omogucava da kreiramo vrhunski tim.
Dodatno, transparentnost je praksa

koja nasu kompaniju izdvaja od ostalih
poslovnih kultura. Odgovaramo na svaki
anonimni upit, sve probleme i prepreke
iznosimo javno nasim zaposlenima. Oni
grade ovu firmu i zasluzuju da znaju sve
- iono lose i ono dobro, a nanama je da
svedemo ono lose na minimum.

Anja Oppenheim Baresic¢, Head of People and Culture
Q Agency
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ZIVOT U VELIKOM ROZE KOFERU

Autor | Author SLAVIC
Fotografije / Photos BRA

LIFE IN A LARGE PINK SUITCASE

Strastvena, empaticna, vibrantna, hrabra,

a nadasve zenstvena, Marina Markovi¢

je pola mitsko bice, pola umetnica iz
Beograda. | kroz zivot i umetnost juri u
galopu, gola i vaskrsla znajuci da je snazan
samo onaj koji je makar jednom priznao
SVOju ranjivost.

Passionate, empathetic, vibrant,
courageous, and, above all, feminine,
Marina Markovi¢ is half mythical being,
half artist from Belgrade. She is galloping
both through life and art, naked and
resurrected, knowing that the only strong
person is the one who admitted their own
vulnerability at least once.

Telesno ili seksualno u tvojim radovima?

Iskustvo anoreksije u ranoj mladosti odredilo je
pravac mog umetnickog delovanja ka (de)konstrukciji
roda i seksualnosti, ekonomiji zelje i vaznije — ucinilo je
vidljivim mrezu odnosa moci u kojima su pitanja socijalne/
biopoliticke prinude i slobodne volje isprepletana do
neprepoznatljivosti.

Tetovaze. Trajno ili prolazno?

Telo je za mene mesto deSavanja performansa, a koza
kao granica izmedu sopstva i spoljnog sveta, idealna za
projekciju stereotipova. Ve¢ vise od decenije upisujem
razne poruke koje svedoCe o pritiscima drustva u vidu
roze tetovaza. U seriji performansa ,Pressure Me" (Njujork
2012, Beograd 2013, Bern 2013, Zeneva 2014) mapirala sam
se tetovazama krojackog metra kojim sam ,uvezala” svoj
struk, grudi i kukove na ,idealne mere” (90-60-90 cm) u
nameri da se zajedno sa mnom deformisu, izobli¢avaju.
U najnovijem radu ,The Arrangemet”, pozivam galerije i
institucije sa kojima sam saradivala da izaberu mesto na
mom telu za njihov logo, preispitujuci na kozi odnose moci
U umetnickom svetu.

Pink feministi¢ki aktivizam

U ruziCastoj Barbi paleti sumirani su patrijarhalni
i kapitalisticki  modeli  oblikovanja  Zenstvenosti.
Hiperfeminizirana estetika je tu da (pre)naglasi
kulturoloske uslovljenosti roda, njegovu pasivnost, ona
je kritika i samokritika. Kada stavim barbikinu glavu na
fotografiju svog izgladnelog tela izmedu popisa kalorija,
medicinskih izvestaja i Sljoki¢astih roze ispisa u dnevniku
o anoreksiji, ili kada izvezem neznoroze koncem po roze
satenskom korsetu izjave devojaka o bolu, frustraciji i
pritisku na njihova tela, jasno je da zenstvenu estetiku
koristim kao glazuru kako bih prikrila sve brutalno i ranjivo
i naterala publiku da ,proguta” taj sadrzaj.
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Zensko telo u savremenom
drustvu je istovremeno
idealizovano i normatizovano,
dekorporealizovano i
patologizovano, erotizovano i
asketizovano i pod konstantnim
pritiskom da dosegne ,ideal”.

U svom radu propitujem

kako nateloitelesno uticu i
manifestuju se kontrola, strah,
bes, opravdanie, krivica, i stid.
Buduci da je crtez moj najintimniji
medij, uvek polazim od analiza
sopstvenog tela i seksualnosti

i istrazujem suptilne postavke

i odnose moci u konceptima
roda, drugosti, fetisa, krivice i
srama, discipline i kazne, zelje i
zadovoljavanja, kao i u njihovu
dinamicku meduzavisnost. Tela
na mojim crtezima su kao neko
nestabilno meso koje guram
smelo i zavodljivo u prostor
gledaoca koji je pozvan da se
suoci sa eksplicitnom, alii veoma
artikulisanom intimom drugoga i
da se suoci sam sa sobom.

A woman'’s body in modern
society is at the same time
idealized and standardized,
decorporated and pathologized,
eroticized and asceticized, and
under constant pressure to
reach the “ideal”. In my work |
examine how control, fear, rage,
justification, guilt and shame
affect and manifest themselves
on the body and bodily. Since
drawing is my most intimate
medium, | always start by
analyzing my own body and
sexuality and | investigate the
subtle settings and relations of
power in the concepts of gender,
otherness, fetish, guilt, shame,
discipline, punishment, desire
and pleasing, as well as their
dynamic interdependence. In my
drawings the bodies are like some
instable meat that | baldly and
seductively thrust into the space
of the observers, who are invited
to face the explicit, but also very
articulate intimacy of another, and
to face themselves.



Garderobaitikostim?

Modu sam oduvek posmatrala kao
igru, kostimografiju, dregovanje. Sama
sam svoij stilista od druge godine. Prvog
dana osnovne $kole pojavila sam se sa
velom na glavi, a drugog sa brkovima
i Sesirom. Kasnije, dok sam pohadala
.Dizajnersku”, taj, nazovimo stil, mutirao je
u jo$ osobeniju mesavinu japanske lutkice,
sirene i Diznijeve princeze. Tada sam
pocela da nosim i dijademu na glavi koju
nisam skinula narednih 10 godina. Njujork
me je kasnije ,zavio u crno” i nacinio dosta
svedenijom i prakticnijom, ali ni to opet
nije sustinski promenilo moj odnos prema
modi kao igri.

Oltar i ritualno?

Cinjenica da poti¢em iz svesteni¢ke familije i da
sam odrastala u crkvenom dvoristu, zasigurno je imala
snazan uticaj na moju ikonografiju. Oltar pravoslavne
crkve je bio zabranjeno mesto za ,greSno” zensko. Moje
barbike bi ipak Cesto, u najstrozoj tajnosti, okupirale sto
za Evharistiju. Takode, godinama sam putovala, Zivela
po umetni¢kim rezidencijama i na relaciji Beograd -
Njujork, tj. Zivela u svom velikom roze koferu, i jedini nacin
da se svuda osetim kao kod kuce bio je da nosim svoj
relikvijar od svojih najmilijih stvarcica, poput porcelanskih
Bogorodica, bakine pletenice, roze BDSM gedzeta itd.
Taj isti relikvijar neretko sam integrisala i u umetnicke
instalacije, poput one u projektu ,Pressure me*“. Tom
prilikom sam pred kamerom izvela spektar radnji koje
svaka Zena svakodnevno izvodi nad svojim telom, poput
Cis¢enja kose, uklanjanja dlaka itd. Te radnje su stalnim
ponavljanjem dostigle nivo rituala.

Nervozaiili kreacija

Sve $to je tenzi¢no, grani¢no, ambivalentno za mene
je inspirativno.

Bavljenje telesnim neminovno je uslovilo takvo
preispitivanje. Buduci da telo zauzima posredni polozaj
izmmedu licnih izbora i spoljnog pritiska drustva, to
bavljenje telesnim, samim tim i preispitivanje, omogucili
su mi da blize istraZim pojmove zadovoljstva Zene,
kao i njihovu neraskidivu vezu sa pojmovima kontrole,
restrikcije, otudivanja ali i (ne)poslusnosti i razli¢itim
formama drustvene nagrade.

es vs. costume
a thought of fashion as a @
g on the
more distinctive
started wearing em on my head that |
mini and practical, but even that didn't 4
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Autor/ JOVANA BINKOVIC
Fotografije / BRACA NADEZDIC
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Ispitivanja geneticke strukture divljih drustava
medonosne pcele, uticaj hemikalija na ljudsko zdravlje
i Zenski reproduktivni sistem, razvoj nosivog senzora
za detekciju opasnih gasova, unapredenje procesa
tretmana otpadnih voda - svi ovi projekti imaju jednu
zajednicku crtu, a to je da doprinose pozitivnim
drustvenim promenama. Fond za nauku Republike
Srbije podstice razvoj talentovanih i kreativnih mladih
istraZivaca Cije ideje menjaju svet. Jedan od programa
koji je pokrenut - ,,PROMIS* - okuplja 320 nau¢nika
koji nastoje da rese probleme i izazove savremenog
drustva. Sa rukovodiocima ovih istrazivanja razgovarali
smo o tome sta nas oc¢ekuje u buduénosti i koje
probleme ¢e resiti njihova otkri¢a.




With their actions humans directly destroy forests,
natural habitats of honey bees, and they also have a role
in the disappearance of meadows, which are the perfect
place for bees and other pollinators to find food. Modern
agricultural practice of sowing large areas with monoculture
reduces the diversity of food that is very important for the
health of bees. Some of the modern beekeeping practices,
like migratory beekeeping and buying queen bees from
distant geographical regions, contribute to the genetic
uniformization of bee societies, which is problematic when
sudden changes in environmental conditions occur. Our
study, as well as those conducted abroad, has shown that
wild honeybee societies are more genetically diverse than
the bred ones, and that represents the potential of an
organism to adapt to variable environmental conditions
and to counter different diseases and parasites. That is why
it is important to prevent genetic uniformization and save
local genetic variants.

Covek svojim direktnim delovanjem unidtava Sume,
prirodna stanista medonosne pcele, a takode doprinosi
i nestanku livada koje predstavljaju idealno mesto na
kojima pcele i drugi oprasivaci nalaze hranu. Savremena
poljoprivredna praksa zasejavanja velikih povrsina pod
monokulturama smanjuje raznovrsnost hrane koja je
od velikog znacaja za zdravlje pcela. Neke od modernih
pcelarskih praksi poput migratornog pcelarstva i kupovine
matica poreklom iz udaljenih geografskih regiona doprinosi
genetickoj uniformizaciji pcelinjin drustava, Sto predstavlja
problem kada dode do naglih promena uslova Zivotne
sredine. Nase istrazivanja, kao i istrazivanja sprovedena u
inostranstvu, pokazala su da divlja drustva medonosnih
pcela poseduju vecu genetic¢ku raznovrsnost od gajenih. Ta
geneticka raznovrsnost predstavlja potencijal organizama
da se prilagode promenljivim uslovima Zivotne sredine
i odgovore na pritiske razli¢itih bolesti i parazita. Zato je
vazno da spre¢imo geneti¢ku uniformizaciju i sacuvamo
lokalne geneticke varijante.

DR SLOBODAN
DAVIDOVIC

PROJEKAT ,SERBRIWE®
PROJECT SERBHIWE
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DR MARKO SPASENOVIC
PROJEKAT , GRAMULSEN'

PROJECT GRAMULSEN

Grafen i drugi materijali dvodimenzionalne ugljenic¢ke
strukture koji su otkriveni pre vise od 15 godina imaju
debljinu samo jednog atoma ili molekula, sto je oko
100.000 puta tanje od jedne ljudske dlake. Oni se nazivaju
Jplastikom 21. veka®, jer se oCekuje da promene svet u meri
u kojoj je to ucinilo otkri¢e i masovna upotreba plastike
u prethodnom veku. Medu primenama koje su blizu
trziSnog ostvarenja jesu baterije visokog kapaciteta koje
se veoma brzo pune, a koje se koriste za mobilne uredaje
i elektricna vozila, brzi detektori svetla za upotrebu u
optickim telekomunikacijama, i specific¢ni brzi i precizni
biosenzori, nalik antigenskim testovima za COVID. U
buduénosti mozemo ocekivati ¢ak i filtere za desalinizaciju
vode. Mi razvijamo detektor ugljen-dioksida koji bi mogao
da se integriSe u senzor koji osoba moze da nosi na telu,
u sklopu odece. Senzor bi bio koristan za visokorizicne
profesije u kojima su ljudi izloZzeni koncentracijama ugljen-
-dioksida, poput vatrogasaca, rudara i radnika u odredenim
fabrikama. U skorijoj buduénosti ¢e osoblje koje je Cesto
izlozeno opasnim uslovima nositi lagane senzore, a podaci
sa senzora Ce se slati u neku centralu radi boljeg nadzora
zdravstvenog stanja osoblja ili okruzenja u kojem se radnici
nalaze.

Graphene and other “two-dimensional materials”,
that were discovered more than 15 years ago, have the
thickness of only one atom or molecule, which is around
100,000 times thinner than a human hair. They are called
the “21st century plastic”, because it is expected that they
will change the world as much as the mass use of plastic
did in the previous century. The examples that are close
to being on the market are quickly rechargeable high-
capacity batteries for cellphones and electric vehicles, fast
light detectors for use in optical telecommunication, and
specific, fast and precise biosensors, similar to antigen
tests for COVID. We can even expect the filters for the
desalination of water in the future. We are developing
a carbon dioxide detector that could be integrated in a
sensor that a person can carry on their body, as part of their
clothing. The sensor would be useful for professions with a
high risk of exposure to carbon dioxide, like for firefighters,
miners and workers in certain factories. In the near future
the people who work in dangerous conditions will carry
light sensors, and the data from the sensors will be sent to a
headquarters for a better supervision of personnel's health
or the workers' environment.




Apart from being one of the largest water consumers,
the textile industry, with the consumption of around
80 billion cubic meters of water per year, also requires
the use of chemicals - around 8000 different chemical
components. Textiles that are the largest water polluters
are synthetic materials that contain plastic-based
microfibers such as polyester, acrylic, nylon, etc. That is
why it is important to support the “slow fashion” brands, as
well as the manufacturers that use green techniques and
a circular model in their manufacturing. WasteWaterForce
project strives to strengthen the green concept and
ecologically sustainable solutions in the wastewater
sector. We examine the potential to use green sustainable
catalysts in wastewater treatment, which also includes
the photocatalytic processes based on solar energy.
Our team actually intends to integrate green materials
with renewable energy resources that will be used in the
wastewater treatment. This type of research is very complex
and requires multidisciplinarity. As part of the project, an
online WasteWaterForce HUB will be developed, as the
meeting place for the academic community, economic
sector, as well as the general public, in order to create a
platform for cooperation, coming up with new ideas and
solution for sustainable wastewater management.

DR BURDA KERKEZ

PROJEKAT

JWASTEWATERFORC

PROJECT

Tekstilna industrija, osim sto je jedna od najvecih
potro$aca vode sa godisnjom upotrebom oko 80 milijardi
kubnih metara vode, zahteva i intenzivnho koris¢enje
hemikalija, oko 8000 razli¢itih hemijskih komponenti.
Tekstilni materijali koji u najvecoj meri zagaduju vodu, jesu
sinteti¢ki materijali koji sadrze mikrovlakna na bazi plastike
kao sto su poliester, akril, najlon i sl. Zbog toga je potrebno
podrzati brendove ,spore mode, kao i proizvodace koji
koriste zeleno integrisane tehnike i cirkularni model u svojoj
proizvodnji. ,WasteWaterForce" projekat tezi da ojaca zeleni
koncept i ekoloski odrziva resenja u sektoru otpadnih voda.
Ispitujemo potencijal upotrebe zelenih odrzivih katalizatora
u tretmanu ovih voda gde su ukljuceni i fotokataliticki
procesi na bazi solarne energije. Nas tim zapravo nastoji da
integrise zelene materijale sa obnovljivim izvorima energije
koji ¢e se Kkoristiti u tretmanu otpadnih voda. Ovaj vid
istrazivanja je veoma sloZen i zahteva multidisciplinarnost,
te Ce se kroz projekat razviti onlajn ,WasteWaterForce* hab,
kao mesto okupljanja akademske zajednice, privrednog
sektora, ali i Sire javnosti kako bi se stvorila platforma za
saradnju, razvoj novih ideja i reSenja za odrzivo upravljanje
otpadnim vodama.

WASTEWATERFORCE
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DR KRISTINA POGRMIC MAJKIC
PROJEKAT ,DETOX’
PROJECT DETOX

Postoje brojne dileme koje se ticu uticaja ftalata
na ljudsko zdravlje. Ftalati su hemikalije koje se Siroko
koriste u proizvodima od plastike, u proizvodnji pribora
za domacinstvo, medicinskih sredstava, kablova, nalaze
se u PVC podnim oblogama, opremi za bebe, igrackama
za decu, odedi i sl. Jedan od naj¢esée koris¢enih ftalata je
DEHP koji je pronaden u ljudskoj krvi, maj¢éinom mleku i
urinu, to ukazuje da smo mu u velikoj meriizloZeni. | pored
brojnih istrazivanja, ostaje nejasno da li DEHP dovodi do
smanjenja reproduktivnih funkcija kod Zena, da li dovodi
do neplodnosti, koje doze su sigurne, a ostaje nejasan i
mehanizam delovanja na ¢elijskom nivou. Rezultati DETOX
projekta treba da doprinesu reSavanju potencijalne veze
izmedu izloZzenosti DEHP-u i neplodnosti kod Zena, vaznog
problema ne samo za Srbiju, nego i Sire. Nase istrazivanje
doprinece donoSenju odgovarajucih regulativnih mera
kojima bi se ogranicila upotreba ovog ftalata. Bolja kontrola
upotrebe DEHP-a trebalo bi da doprinese stvaranju manje
toksi¢nog okruzenja, alii smanjivanju ili potpunoj eliminaciji
rizika po zdravlje ljudi.
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There are many dilemmas when it comes to the effect
of phthalates on human health. Phthalates are chemicals
that are widely used in products made of plastic, in the
production of household equipment, medical devices,
cables, PVC floor coverings, baby equipment, toys for
children, clothing, etc. One of the most commonly used
phthalates is DEHP which has been found in human
blood, mother’'s milk and urine, which suggests that we
are highly exposed to it. Despite numerous studies, it is still
unclear whether DEHP reduces reproductive function in
women, if it leads to infertility, what doses are safe, and the
action mechanism on the cellular level is not clear as well.
The results of the DETOX project should help clarify the
potential connection between the exposure to DEHP and
female infertility —an important issue not only in Serbia, but
even wider. Our research will contribute to the adoption
of appropriate regulations that would limit the use of
phthalates. A better control of the use of DEHP should help
create a less toxic environment and the reduction or total
elimination of risks for human health.
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with Tamara Dragice
Petar Bencina




PETAR:

Slobodu poistovec¢ujem sa slobodom igre i
interpretacije u glumi. Za mene je taj trenutak
susreta gledalaca i glumca vise od svih reci.
Kroz igru na sceni se u meni probude najintimniji
i najtananiji delovi licnosti. Tada i ranjivost i
emotivnost, kao moja senka, dolaze do potpunog
izrzaja, bez zadrske realnog zivota. Gluma mi
daje i tu vrstu slobode. Za publiku moja senka
biva smestena u ulogu koju igram. lako ona tad
jeste deo tudeg zivota, odnosno tude sudbineg,
svima je jasno da sam to ja. Bez nas kao licnosti
i slobode igre, gluma je samo bal pod maskamai.
Nasi likovi su i nase refleksije. | kada nije samo
uzbudljivo i ¢arobno, sve je to i dalje deo nas. Za
mene su likovi koje igram posebne osobe, bili oni
,dobri” ili ,zli". Vazno mi je da shvatim gde je lik
kojeg igram ranijiv. Verujem da smo svi mi, kao i
nasi oni, Cisti, dobri i neukaljani. Deo nas, odnosno
njih, jeste, odnosno jesu, karakterna nasleda, ali
sve ostalo je produkt spleta okolnosti koje jesu
za nekoga savladive ili ipak nisu. Mozda nastave
zivot drugacije, svakako promenjeni na bolje il na
gore zavisi i ko sudi o tome.

For me freedom i
f / on one hand,
on on the other.

intin and the tini
That 1en vulnerc

( adow of mine

Za mene su likovi koje igram posebne osobe,
bili oni ,dobri*ili ,zli“. Vazno mi je da shvatim
gde je lik kojeg igram ranjiv.

For me characters that | am acting are special
persons, whether they are “good” or “bad”. It
is very important to me to figure out why a
character is vulnerable.




TAMARA:
Kroz glumu stalno tezim da predstavim nesto
vise ili vece od onog prethodnog. Deluje

opterecujuce, a zapravo je vrlo oslobadajuce.
Sa druge strane, danas nam slobode manjka u
svakom smislu. Postali smo previse izlozeni, i kao
glumci i kao pojedinci. Vestina je da se izborimo
za slobodu svog videnja, a da opet budemo
dobri partneri. Kako u zivotu, tako i u umetnosti.
Zato je to jedan veliki proces stvaranja. Glumu
smatram drustveno odgovornim poslom, i to
sam spoznala tokom pandemije dok nam je bila
,0duzeta"” sloboda kretanja. Usla sam u mikrosvet
likova sa kojima sam se identifikovala. Shvatila
sam da je to zapravo Moj Posao, samim tim i moja
odgovornost, da sam ja ta koja kroz svoju ulogu
neposredno dopire do gledaoca. Oni sa nama
zive trenutke i istine. Nekad je to dobro, a nekad
i nije. Ali za mene je uvek isceliteljsko. Gluma je
zAapravo neprestani rad na sebi. Mi znamo Sta sve
U nama ¢uci, alije pitanje kada ¢emo biti potpuno
slobodni da to pokazemo kao profesionalci. lako
je za mene uloga Silvane bila ograni¢avajuca
realnos¢u samog lika, istovremeno mi je dala
najvecu slobodu, jer je dozvolila da prikazem
one strane sebe kao glumice koje su publici bile
nepoznate. | nisam je se plasila. Shvatila sam da
sam samospoznajom jos blize sopstvenoj slobodi
u svakom smislu. Trudim se da tu kondiciju stalno
odrzavam.

Gluma je zapravo neprestani rad
na sebi. Mi znamo Sta sve u nama
¢uci, ali je pitanje kada ¢emo biti
potpuno slobodni da to pokazemo
kao profesionalci.

Acting is actually constant work

on yourself. We know everything
that is inside us, but the question is
when we will be completely free to
express that as professionals.



| always strive to show something more through
acting, or more than in the previous performance.

It seems burdening, but it is actually quite
liberating. On the other hand, today we lack
freedom in every aspect. We have become too
exposed, both as actors and as individuals. It




I:'otograf / Photographer: Misa Obradovic¢
Sminka / MUA: Marko Nikoli¢
Frizura / Hair: Studio Prostor
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/FENOMEN
DIGITALNOG
AKTIVIZMA

Autor / Author DURDA MILANOVIC
Fotografije / Phoios SHUTTERSTOCK

Kapisla drustvenih promena ili korak blize pasivnosti?
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Fizicki i virtuelni aktivizam imaju jednu zajednic¢ku
manu-ogranic¢enost pristupa. U fizickom svetu to moze da
bude udaljenost protesta, nemogucénost davanja potpisa,
dok u digitalnom to pre svega zavisi od necije mogucénosti
da pristupi internetu. Ne tako davno nastao je fenomen
modernog doba - lazne vesti. Tu je i kliktivizam, odnosno
forma aktivizma gde aktivnost ostaje samo u virtuelnom
svetu. Neretko se koristi i termin slektivizam (slacktivism)
koji se pripisuje onima koji smatraju da jedan klik na
drustvenim mreZzama predstavlja ispunjene norme
gradanskog angaZovanja. U Evropskoj uniji (EU) Direktive
0 autorskom pravu dovele su do organizovanja aktivista
koji su preko digitalnih platformi Sirili pricu o tome Sta ¢e
se desiti ako niko ne reaguje na predloge. Aktivnosti su
dovele do promena i odbacivanja ili izmena ove direktive.
Dakle, drustvene mreze mogu da budu i veoma efikasne,
ali delovanje iskljucivo na ovaj nacin ne pruza mogucénost
reSavanja problema, jer predstavlja samo jednu kariku u
lancu svih neophodnih koraka do cilja.

Mirjana Neki¢, ¢lan Laboratorije za digitalnu sociometriju
pri Institutu za filozofiju i drustvenu teoriju Univerziteta u
Beogradu i master

kulturolog.

Postoje osobe sa nekim oblikom invaliditeta koje
nemaju pristup internetu, Sto predstavlja jedno od
ogranic¢enja aktivizmma na internetu. Ovo opet nosi i novu
dozu odgovornosti za nas koji razumemo znacaj interneta
da jo$ glasnije govorimo o njihovom zZivotu i problemima,
jer to je stvarnost koja se ti¢e svih nas. Pandemija nas
je popriliéno uverila da digitalni aktivizam moze da
funkcionise i nezavisno, jer onog trenutka kada je stvaran
svet morao da stane, svi mi koji smo imali tu moguénost,
preselili smo se u virtuelnu sredinu i nastavili sa radom.
Problemi postoje u stvarnom svetu i nece nestatitako sto ¢e
neko da ode na mesto problema i uradi neki vanzemaljski
¢in. Potrebni su vreme, resursi i ljudi koji su voljni da traze
informacije i razmatraju opcije i taj proces moze sasvim
nesmetano da se odvija onlajn i oflajn.

Milica Veljkovi¢, novinarka i borkinja za podizanje svesti o
mentalnom zdravlju i Zivotima osoba sa invaliditetom.

Physical and virtual activism have the same flaw in
common - limited access. In the physical world that could
mean the protest is being held far away, or the inability to
give your signature, while in the digital world that depends
primarily on someone’sinternetaccess. Not solong ago the
phenomenon of the modern age has been created - fake
news. There is also clicktivism, i.e. the form of activism
in which activity remains only in the virtual world. The
term slacktivism is also often used, referring to those
who think that one click on social networks is enough
to fulfill the norm of civil engagement. In the European
Union (EU) Directives on copyright have brought about the
organization of activists who by means of digital platforms
spread the story about what was going to happen if no one
reacted to the proposals. Their activities led to the changes
and rejections or amendments to this regulation. So, social
networks can be very efficient, but acting only in this
way does not offer the opportunity for problem-solving,
because it is only one link in the chain of all the necessary
steps towards the goal.

Mirjana Neki¢, member of the Digital Society Lab at the
Institute for Philosophy and Social Thoery and master
culturologist

There are people with disability, without access to
internet, which is one of the limitations of online activism.
This means that we, who understand the importance of
internet, have the responsibility to speak even more loudly
about their lives and issues, because that is the reality that
affects all of us. The pandemic has showed us that digital
activism can function independently, because in the
moment when the “real” world had to stop, all of us that
could moved to the virtual environment and continued
working. The problems exist in the real world and they are
not going to go away when someone goes to the “scene
of the problem” and does some out-of-this-world thing. It
takes time, resources and people who are willing to search
for information and consider options, and that process can
take place undisturbed both online and offline.

Milica Veljkovi¢, journalist and activist for raising
awareness about mental health and the lives of disabled
people.



Za mene Hugo
Boss i dalje znadéi
kvalitetno musko
odelo

Autor/ TIJANA DURAKOVIC
Fotografije / BRACA NADEZDIC

Prvi utisak o kompaniji, brendu, kao i o ljudima,
stiCemo na osnovu vizuelnog utiska. Za Coveka, logo
je prvi vizuelni element sa kojim se susrece prilikom
upoznavanja sa nekom kompanijom i koji ima mo¢ da
ga za nju emotivno veze. Upravo se osecanjima, koja u
nama odredeni brendovi izazivaju, svakodnevno nesvesno
vodimo prilikom kupovine, a logotip je ono sto te emocije
budi. Hugo Boss Grupa nedavno je, po prvi put u 50
godina, redizajnirala svoj logo.

ARHITEKTA MILOS MILIVOJEVIC O REDIZAINU
HUGO BOSS LOGOTIPA
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Zbog doprinosa koji logotip ima u izgradnji odnosa
poverenja i emotivne povezanosti sa brendom, odluka
neke kompanije da izvrsi njegov redizajn moze delovati
izazovno. Medutim, takvi slucajevi su sve su Ceséi. O
razlozima za promenu logotipa poznatih brendova i
ocCekivanim rezultatima razgovarali smo sa arhitektom
Milosem Milivojevicem.

,U poslednjih desetak godina vodeci svetski modni
brendovi, gotovo bez odstupanja, napustili su svoje
tradicionalne logotipe istaknute ornamentike i zamenili
ih Cistim tipografskim ispisanim velikim slovima - za
neistrenirano oko, gotovo istim ,black bold sans serif
fontom". Na taj nacin, pocelo je prilagodavanje svojih
vizuelnih identiteta savremenoj digitalnoj eri kako bi
ostvarili lakSu komunikaciju sa korisnicima na svim
platformama - od printa na majici, do fotografije na
Instagramu. Sa druge strane, ove promene nisu bile
jednostavne, a nisu ni prosle bez negodovanja, ali je
dugogodisnja reputacija brendova pokazala da njihova
zvuéna imena ipak znace mnogo vise od slike, odnosno
logotipa kojim se predstavljaju.”

Logi¢no pitanje koje se dalje postavlja jeste na koji
nacin ovakve promene uticu na emocije koje potrosaci
gaje prema brendu.
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~Emocija prema pre
brendu odredena je \
te predstavlja ideju koju ljudi'si
u svojim mislima, a promena |
svakako uti¢e na taj dozivljaj. U slu¢aju
Hugo Boss, redizajn nije previse uticao
na nase emocije, pre svega zbog

toga sto imidz brenda nije graden

na bazi masovne primene logotipa u
vidu Sstampe na tekstilu. Novi logotip
donosi osveZenje i jasan je pokazatelj The new Macan. Da
da postoji zelja da se komunicira sa '
mladom punlikom. Za mene Hugo Boss i
dalje znadi kvalitetno musko odelo.”

Porsche Centar Beograd, Radnicka 4, Tel. 0“I‘I 35 30 431, www.porsche-ada.rs
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/ LICNI PROSTOR
OLGE JEVRIC

Autor / Author SLAVICA PESIC
Fotografije / Photos www.henry-moore.org

Sitna Zena velikih skulptura
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OlgaJevri¢je zivela uvreme koje je bilo burnoiokrenuto
novim vrednostima, neposredno nakon Drugog svetskog
rata. Politika je bila nosilac okvira u kojem je umetnost
trebalo da smesti svoje potencijale. Krenula je putem kojim
mnogi nisu smeli i otrgla se od vladajuce struje umetnosti.
Stvarala je u svom vremenu, van svog vremena.

Olga Jevri¢ lived in a troubled time, focused on new
values, right after World War Il. Politics was the carrier of
the framework meant for art's potential. She took the road
that many were afraid to take and she broke away from
the reigning artistic current. In that time her work was out
of time.

«Moja skulptura je mogla da nastane samo ovde.
Da sam zivela u nekoj drugoj sredini, pitanje je da
li bih napravila to Sto sam napravila”.

"My sculptures could have only been created
here. Had | lived in a different environment,
maybe | wouldn't have made what I'd made”.

Govorila je vajarka Olga Jevri¢, ponosno istiCuéi svoje
jugoslovensko poreklo. Njeno stvaralastvo je nezaobilazno
u sagledavanju razvoja domace i Sire evropske umetnicke
scene, najpre u kontekstu kasnih pedesetih godina XX veka
kada Olga postavlja apstrakciju naspram tradicionalne
skulpture. U njenom autentichom vajarskom opusu
uo¢avamo njenu preokupaciju prostorom - ,Prostor u
tkanju, ,Uhvaceni prostor", ,Prostor u stanistu®, ,Artikulacija
prostora“, ,Nadsvodeni prostor* i slicna dela.

.Prostorne kompozicije”, prva samostalna izloZba
Olge Jevri¢, otvorena je 10. oktobra 1957. godine u Galeriji
ULUS-a. Umetnica je do tada deset godina izlagala na
brojnim grupnim izlozbama. lako izlozba sa tih 26 skulptura,
zamisljenih da jednog dana budu realizovane u javnom
prostoru u veéim dimenzijama, nije izvedena, ostala je
upamdcena po hrabrosti umetnice da pomeri dotadasnje
granice tradicionalne forme.

Nakon te izlozbe primetila ju je publika i nahvalila
kritikom, a sledece godine stigao je poziv i za XXIX
Venecijansko bijenale koje ju je predstavilo evropskoj
publici, te su prirodno usledili i mnogi pozivi za izlozbe u
prestiznim evropskim galerijama.

U tom trenutku joS uvek se osecala komotnije da izlaze
u svojoj zemlji i bas kao i mnogi beogradski umetnici toga
doba, imala je atelje na Starom sajmistu. Vazne izlozbe u
Jugoslaviji su one u Salonu Muzeja savremene umetnosti
1965. i u Galeriji suvremene umjetnosti u Zagrebu godinu
dana ranije. Studijsko putovanje u SAD uti¢e na nju tako da
stvara znacajno manje, ali da vise promislja svoj izraz i da
se sve vise upusta u apstrakciju. Od tada je imala jo$ dve
retrospektivne izlozbe, 1981. u Muzeju savremene umetnosti
u Beogradu i poslednju 2001. godine u Galeriji SANU.

Olga Jevri¢ skulpture izraduje od nestandarnih
materijala: feri-oksida, cementa, gvozda i Sipki. Retko i samo
na pocetku karijere koristila je terakotu.

lako su njene skulpture studiozno prosmisljane i imaju
metalni skelet u osnovi, na posmatraca ostavljaju utisak da
su nastale organski, deobom, da su samo otrgnut komad
neke vece organske kompozicije koji savrseno egzistira i
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Said the sculptor Olga Jevri¢, proudly emphasizing
her Yugoslav origin. Her works are an inevitable part of
the examination of the development of domestic and
European artistic scenes, especially in the context of
the early 1950s, when Olga presented abstract works in
contrast to traditional sculpture. In her authentic sculpting
opus, we notice her preoccupation with space - “Weaving
through Space”, “The Vaulted Form”, “Space in a Habitat”,
“Articulation of Space”, etc.

Olge Jevri¢’s first independent exhibition “Spatial
Compositions” was opened on 10 October 1975 in the
Gallery of ULUS. During the decade before that, the artist
participated in numerous group exhibitions. Even though
none of the 26 sculptures were made in larger form for
public space, as it had been imagined, this exhibition
was remembered for the artist's bravery in moving the
boundaries of traditional form.

After that exhibition, she was noticed by the audience
and praised by the critics. In the year after that she received
an invitation for the XXIX Venice Biennale, where she was
presented to the European audience. Naturally, many
invitations for exhibitions in prestigious European galleries
followed.

In that moment she still felt more comfortable holding
exhibitions in her own country and like many artists
from Belgrade from that time, she had a studio in Staro
Sajmiste. Important exhibitions in Yugoslavia were the one
in the Salon of the Museum of Contemporary Art in 1965
and in the Gallery of Contemporary Art in Zagreb the year
before. During her study trip to the USA she created much
less, but spent more time thinking about her expression
and created more abstract works. Since then, she had two
more retrospective exhibitions —in 1981 in the Museum of
Contemporary Art in Belgrade and the last one in 2001 in
the Gallery of SASA.

Olga Jevri¢ makes her sculptures from non-standard
materials: ferric oxide, cement, iron and rods. Rarely and
only at the beginning of her career she used terracotta.

Although her sculptures are studiously thought-out



samostalno. Ono sto je prazan prostor, takode je i sastavni
deo skulpture i jednako je vezivno tkivo bas kao i Sipka.
Praznina i punoc¢a su u zagrljaju. A poseban plan cine
slike koje ta praznina uokviruje. lako je masa ,nabacana’,
skulptura zapravo deluje veoma skladno. Manje je poznato
da se Olga nije zadrzala samo na jednom mediju, nego se
bavila i fotografijom. Godinama je amaterskim aparatom,
gotovo dokumentaristi¢ki beleZila sve Sto je inspiriSe. To su
najcesce bile ulice i pijace.

Ne Zudedi da se ikome dopadne i ne bezedi od toga
da nekome bude ruzna, skulptura Olge Jevri¢ samo je
beskompromisni, iskreni pogled na svet umetnice koja nije
umela da se prilgodava trendovima u umetnosti.
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/ FOTELJA D. 154.5
DO PONTI DIZAJN

Autor / Author MOLTENI&C
Fotografije / Phoros MOLTENI&C

Vracajuci zaboravljeno remek delo u Zivot

72

Rane 50-te godine dvadesetog veka predstavljaju
prekretnicu u dizajnu namestaja, koji svoje teziSte
za inovativna reSenja pronalazi u funkcionalnim i
elementarnim oblicima. Nekoliko aspekata je podstaklo
Po Pontija, italijanskog arhitektu i dizajnera, ka ovom
novom nacinu stvaranja: kraj Drugog svetskog rata je
doneo Zelju za formiranjem jednog modernog sveta,
odvojenog od proslosti, a novi materijali su omogucili
proizvodnju predmeta na nacin na koji ranije nije bilo
mogucée. Model D. 154.5 savréeno predstavlja Pontijev
dizajnerski pristup u tom periodu.

Ovaj model karakteriSu zaobljene forme sediSta
i naslona (Cesto poredeni sa oblikom sapuna), kao i
upotreba, za taj period, naprednih tehnologija i materijala,
kao Sto je Vipla (plasti¢ni materijal koji podseca na kozu)
za tapaciranje, savijena Sperplo¢a koja povezuje sediste
sa lednim naslonom i metalne noge sa neklizaju¢im
vrhovima. Fotelja se €éesto naziva i “Osam komada” jer je
toliko elemenata upotrebljeno za njeno sklapanje.

Dizajnirana 1954. ova fotelja pocinje da se proizvodi
1956/57. kada je i zvaniéno predstavljena na 11. milanskom
Trijenalu, zajedno sa jo$ nekim inovativnim proizvodima
Do Pontija. Proizvedeni u maloj seriji, danas su ti originalni
komadi izuzetno trazeni od strane Kkolekcionara. Do
Ponti je veoma voleo ovaj model i ¢esto ga je koristio
za opremanje svojih objekata, poput Italijanskog
kulturnog instituta u Stokholmu (1957), vila Plansar
(1955) i Diamantina (1956) u Karakasu, prostor Alitalije na
Menhetnu (1958) i Alitalija putnickog terminala u Milanu
(1960), sa modifikovanom verzijom kod koje su elementi
od Sperplo¢e zamenjeni hromiranim, cevastim metalom,
na specijano dizajniranim dvosedima i trosedima.

Nakon vise od 60 godina od originalne ideje, fotelja D.
154.5 je ponovo prisutna zahvaljujuéi saradnji kompanije
Molteni&C i Do Ponti Arhiva. Kao i kod svih projekata u
kolekciji, pazljivo proucavanje crteza, fotografija i materijala
iz perioda omogucilo je vernu reprodukciju fotelje u
svakom detalju, vracajuci zaboravljeno remek delo u Zivot.
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The early 1950s marked a turning point in furniture
designs, towards highly innovative solutions linked to
functional and essential shapes. Several aspects pushed
Gio Ponti, an Italian architect and industrial designer,
towards this new way of designing. The end of the Second
World War, with the desire to restart and rebuild a modern
world full of novelties, thus moving away from the past;
the availability of innovative materials, which made
it possible to conceive objects that were previously
unfeasible; an industrial vision of design, thanks to
the new-born Italian industry which began to produce
furniture in large series. The Round project (D.154.5) fully
satisfied Ponti's design mind-set of the period.

The project name, Round D.154.5 comes from the
rounded shape of the seat and backrests, also referred to
as the ‘soap bar’. It has very modern shapes, almost out
of this world, which had never been thought of before.
Characterized by avant- garde materials and technologies,
such as the Vipla (a plastic material that resembles leather)
for the upholstery, curved plywood to join the backrest
and seat, and metal feet with non-slip tips that are easy to
assemble. Round (D.154.5) is also referred to as ‘Otto Pezzi’
(Eight Pieces) in the Ponti/Fornaroli/Rosselli study.
In fact, there are eight pieces that make up the chair:
backrest, seat, two curved plywood elements and four
legs, which screw into the seat to hold the whole thing
together.

Designed in 1954, full production began in 1956/1957
and it was officially presented at the 11th Milan Triennale
in 1957 (Feal Pavilion), along with other innovative Ponti
furnishings, in a limited number of examples which
are now highly sought after by collectors. Gio Ponti
was very fond of this chair and often used it to furnish
his architectural projects such as the Italian Cultural
Institute in Stockholm (1957); the Parco dei Principi
Hotel in Sorrento(1960); the villa Planchart (1955) and the
villa Arreaza/Diamantina(1956), now demolished, both
in Caracas; the Alitalia Offices in Manhattan(1958); the
Alitalia Passenger Terminal (1960) in Milan, in the central
station area, where a modified version is used, replacing
the curved plywood with a chrome- plated tubular metal,
for long rows of waiting seats and specially designed two/
three- seater sofas.

More than 60 years after the original idea, Round
(D.154.5) was reborn thanks to the Heritage Collection
reissue project by Molteni&C, in collaboration with the
Gio Ponti Archives. As with all the projectsin the collection,
the careful study of drawings, photos and period materials
has made it possible to faithfully reproduce the armchair
in every detail, bringing a forgotten masterpiece back to
life.

Dizajnirana 1954. ova fotelja pocinje da se
proizvodi 1956/57.

Designed in 1954, full production began
in 1956/1957.



/ DA VRATIVO OSMEH NA
LICE STO VECEM BROJU

Autor | Author MILJANA VUKOVIC
Fotografije / ')010s BRACA NADEZDIC

Kada je 2013. godine saobracajna nesrec¢a na kratko
prekinula moju sportsku karijeru, nasla sam se u jednoj,
na prvi pogled, bezizlaznoj situaciji. U tim najtezim
momentima imala sam neverovatnu podrsku i podsticaj
da nastavim dalje. To je bio glavni povod zbog kog sam
samo nekoliko meseci kasnije osnovala Fondaciju ,Natasa
Kovacevic".

Zasto? Zelim da drustvu vratim deo energije koji je
meni pomogao da prevazidem Zivotne izazove.

Nasa Fondacija je izuzetno mala i ¢ine je moji
prijatelji koji su Zeljni da pored svojih obaveza ucestvuju u
humanitarnom radu. Nemamo profesionalno zaposlene
ljude, jer je vizija od samog trenutka osnivanja Fondacije
bila jasna - sav novac koji dolazi na nas ra¢un bic¢e usmeren
u skladu sa ciljevima Fondacije.

VODITI FONDAGIJU
NOSI | OGROMAN TERET
ODGOVORNOSTI.

0D NEDAVNO SMO PREUSMERILI
SVOJE POSLOVANJE NA POMOC
DECI PRI NABAVLIANJU AKTIVNIH
PROTEZA, JER SE 0D 2014, KOJA
JE GODINA OSNIVANIA, JAVLIALO
MNOGO RODITELIA SATIM
PROBLEMOM.

Nazalost, nemaju svi uslove da kupe aktivnu protezu
i omogucée deci da aktivho zive, igraju se sa svojim
vrénjacima, pa i da se bave sportom. Javljaju nam se roditelji
&ija deca imaju zaista ozbiljne poteskoce. Cesto je re¢ o vrlo
kompleksnim amputacijama. Neka deca su rodena sa tim,
kod neke su u pitanju traumatske amputacije, a nazalost,
imajuci u vidu da je naSe podrucje veoma podlozno
obolevanju od kancera, sve viSe se susreCemo i sa takvim
slucajevima - koji su upravo i najcesci.
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When in 2013 a car accident briefly paused my sports
career, | found myselfin what seemed a hopeless situation.
In those hardest moments | received unbelievable support
and encouragement to move on. That was the main reason
a few months later | established the “Natasa Kovacevi¢”
foundation.

Why? Because | want to give back to the society a
piece of energy that helped me overcome challenges
in life.

Our foundation is very small and it consists of my
friends that, in addition to all of their obligations, want to
do charity work. We don't have employees, because from
the moment of the establishment of the foundation the
vision was clear —all the money paid into our accounts will
be redirected according to the foundation’s goals.

RUNNING A FOUNDATION IS
ALSO A HUGE RESPONSIBILITY.

SINCE RECENTLY WE HAVE
REDIRECTED OUR BUSINESS
TOWARDS HELPING CHILDREN

IN THE ACQUISITION OF ACTIVE
PROSTHETICS, BECAUSE SINGE THE
ESTABLISHMENT IN 2014 MANY
PARENTS FACING THAT PROBLEM
HAVE CONTACTED US.

Unfortunately, not everybody has financial means to
buy active prosthetics and enable their children to have an
active life, play with their peers and even do sports. We've
been contacted by parents whose children have serious
difficulties. Those are often the cases of very complex
amputations. Some children are born like that, sometimes
it is the case of traumatic amputation, and unfortunately,
having in mind that cancer is very common in our area,
such cases are the most common.




Svesnha sam da ne¢emo biti u moguénosti da
pomognemo svima koji se javljaju i to za mene
predstavlja najvedi izazov, ali i misiju kojoj ¢u se
posvetiti.

Jos jedan segment Fondacije je humanitarna akcija
,Da sva deca skacu" u okviru koje se prikupljaju sredstva za
nabavku aktivnih proteza za decu do 15 godina. Ovu akciju
smo pokrenuli uz premijeru dokumentarnog filma ,Skok*
koji prati moj povratak na parket. Napravili smo saradnju
sa kompanijom ,Soccerbet” koja ¢e trajati godinu dana,
a spremamo i jedan veliki projekat. Polako prikupljamo
sredstva, formirali smo i medicinsku komisiju koja ¢e nam
pomagati u odabiru dece kojima je pomo¢ najpotrebnija.
Komisija nam savetodavno pomaze kod eventualnih
medicinskih  nedoumica za potencijalne primaoce
donacije.

| am aware that we won't be able to help everyone
that contacts us and that is the greatest challenge for
me, but also my mission.

Another part of the foundation's work is the
humanitarian action “Let all children jump”, for raising
funds for the acquisition of active prosthetics for children
under the age of 15. We started this action with the
premiere of the documentary “Leap”, which follows my
return to the court. We have started cooperating with
the “Soccerbet” company, and that cooperation will last
for a year, and we have a large project in the pipeline. We
have started gathering funds slowly and we have also
established a medical commission that will help us decide
what children need help the most. The commission is
there to give us advice on potential medical dilemmas
about potential donation recipients.

VERUJEM DA JE DOBROTA
PRELAZNA. | ZATO VERUJEM
DA, AKO SE SVI UKLIUCIMO

| PRUZIMO RUKU, MOZEMO
POMOC ONIMA KOJIMA JE TO
NAJPOTREBNIJE - ZAJEDNO
CEMO.USPETI MNOGO.
CINECI JEDNO DOBRO DELD
NE POMAZEMO SAMO ToJ
0S0BI, VEG PODSTIGEMO
csﬂg DRUSTVO DA CINI
1ST0.

| BELIEVE THAT KINDNESS

IS CONTAGIOUS. AND THAT

[ WHY I THINK THAT [F WE

ALL PARTICIPATE AND OFFER
ASSISTANCE, WE CAN HELP
THOSE WHO NEED IT THE MOST -
TOGETHER WE GAN DO SO MUCH.
BY DOING ONE GOOD DEED,
WE HELP NOT ONLY THAT
PERSON, BUT WE ENCOURAGE
THE ENTIRE SQCIETY T0 DO
THE SAME.

Natasa

Svi koji zele da se prijave za pomo¢, podele ideje i predloge, mogu to uraditi preko adrese elektronske poste Fondacije,
natasa.foundation@gmail.com. Za sve zainteresovane koji Zele da doniraju, instrukcije za placanje se nalaze na sajtu
www.natasakovacevicfoundation.com/instrukcije-za-placanje/.

POMOZITE | VI NAJMLADIM HEROJIMA!

If you want to apply for help, share ideas and proposals, you can do so via the email address of the foundation:
natasa.foundation@gmail.com. If you want to donate, payment instructions can be found on the website www.

natasakovacevicfoundation.com/instrukcije-za-placanje/.

JOIN US AND HELP OUR YOUNGEST HEROES!




FASHION TRENDS FASHION TRENDS

FASHION TRENDS

BOSS pantalone/trousers
33.490 rsd

BOSS sako/jacket
59.990 rsd

-3 R, W, &

BOSS cipele/shocsm.

43.990 rsd

BOSS x Russell Athletic kaput/coat
50.490 rsd

BOSS majica/t-shirt

9.990 rsd

S ON TRENDS

FASHION TRENDS FASHION TR

BOSS kogulja/shirt
26.990,00 rsd

78




HUGO cipele/shoes N —sssEEEEE
26.490 rsd '

Corneliani odelo/suit
185.990 rsd

.

BOSS torba/bag Fotograf / Photographer: Dusan Stevi¢
73.490 rsd

Svi artikli slikani u / all articles shot in
Canali novcanik/wallet LAG galerija
35.990 rsd




Borba za klimatski neutralnu
modnu industrijudo
2050.godine

Fight for the climate-neutral
fashion industry by 2050

Autor/ NEVENA SEKULIC
Fotografije/ HUGO, VEDRANA VUKOJEVIC, JELENA TODOROVIC

Generacija Z je specifi¢na po mnogo ¢emu, ali posebno po hrabrosti da iznese svoje misljenje.
Najglasniji su kada su u pitanju klimatske promene i o€uvanje Zivotne sredine, sto u velikoj meri
utie i na njihove odluke po pitanju odevanja.

WATCHES

¢ S&L JOKIC JEWELRY & WATCHES

& www.s-l.co.rs @ sl_jokic € sl.jokic




Cak 54% pripadnika Generacije Z spremno je da izdvoji
10% i vise novca za odevnhe predmete koji su manje
stetni po Zivotnu sredinu. Njihova strast i posvecenost
ovoj temi svakodnevno inspirise poznate modne industrije,
medu kojima je i HUGO, kako bi dali svoj doprinos borbi za
bolje i Cistije sutra.

U svojoj borbi za odrzivost, grupa HUGO BOSS ima jednu
viziju i jedan cilj — klimatski neutralnu modnu industriju
do 2050. godine, a to planira da postigne koris¢enjem
odrzivih materijala i razvijanjem procesa proizvodnje
povoljnijih za Zivotno okruzenje i klimu. Da su na dobrom
putu ka ostvarenju svojih zamisli, pokazuje ¢injenica da su
od 2019. godine do sada uspeli da smanje emisiju ugljen-
-dioksida u proizvodnji za ¢ak 24%. Vazan deo pohoda ka
umanjenju ekoloskog otiska koji vodi grupa HUGO BOSS
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54% of Generation Z is ready to spend 10% and more
money on clothing that is less detrimental to the
environment. Their passion and commitment to this issue
inspire famous fashion brands, including HUGO, to join the
fight for a better and cleaner tomorrow.

Intheirfight for sustainability, HUGO BOSS Group, together
with nearly 100 other international companies, has one
vision and one goal, in line with Fashion Industry Charter
for Climate Action - climate-neutral fashion industry by
2050, which will be achieved by using sustainable materials
and developing manufacturing processes that are better
for the environment and climate. They are on the right
path towards achieving their goals, which is supported by
the fact that since 2019 they have reduced carbon dioxide
emissions in manufacturing by 24%. An important part
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je i kolekcija ,Clean Up Your Act* brenda HUGO sa artiklima
koji su sacinjeni od minimum 60% odrzivih materijala,
uskladeni sa odgovaraju¢im ekoloskim standardima i
aksesoarima izradenim od ostataka tkanine i organskog
pamuka. Ova kolekcija ukljucuje brojne moderne artikle
- parke ispunjene recikliranim tkaninama, sportska odeca
izradene od mesavine organskog pamuka i recikliranih
vlakana, patike u koje su, izmedu ostalog, utkana i viakna
napravljena od recikliranih plasti¢nih boca, koje bi u
suprotnom zavrsile u okeanima.

of the HUGO BOSS' fight to reduce ecological footprint is
also the Clean Up Your Act collection of the HUGO brand,
including articles that consist of at least 60% of sustainable
materials, in accordance with appropriate ecological
standards, and accessories made of fabric remnants and
organic cotton. This collection includes many fashion
articles - from parkas with recycled fabrics, to sports
clothing made of organic cotton and recycled fibers, to
sneakers, which, among other things, have fibers from
recycled bottles weaved into them, which would otherwise
end up in the ocean.

KOLEKCIJA BRENDA HUGO SA ARTIKLIMA KOJI SU SACINJENI
OD MINIMUM 60% ODRZIVIH MATERIJALA, USKLADENI SA
ODGOVARAJUCIM EKOLOSKIM STANDARDIMA | AKSESOARIMA
IZRADENIM OD OSTATAKA TKANINE | ORCANSKOG PAMUKA.

CLEAN UP YOUR ACT COLLECTION OF THE HUGO BRAND, INCLUDING
ARTICLES THAT CONSIST OF AT LEAST 60% OF SUSTAINABLE MATERIALS,
IN ACCORDANCE WITH APPROPRIATE ECOLOGICAL STANDARDS, AND
ACCESSORIES MADE OF FABRIC REMNANTS AND ORGANIC COTTON.
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U okviru te inicijative, nedavno je lansirana i kampanja
,Clean Up Your Belgrade® u saradnji sa srpskim ogrankom
medunarodne ekoloske organizacije ,Trash Hero". Pocetak
kampanje simbolicno je obelezZio video-snimak u kom
su domace javne li¢nosti — glumci Slaven Doslo i Vanja
Nenadi¢, fotograf Nemanja Maras i osnivacica ogranka
JTrash Hero" organizacije u Srbiji, Dragana Kati¢, ukazali
na ekoloSke probleme sa kojima se suo¢ava Beograd, ali
i ceo svet i ujedno pozvali sve nas da damo svoj doprinos
smanjenju Stetnog uticaja koji kao ¢ovecanstvo imamo
na planetu. Deo lokalne kampanje bila je i akcija Cis¢enja
smeca na Dor¢olu u Beogradu.
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As part of that initiative, the campaign Clean Up Your
Belgrade has been launched recently in collaboration with
the Serbian branch of the international environmental
organization Trash Hero. The beginning of the campaign
was symbolically marked by a video in which Serbian
public figures - actors Slaven Doslo and Vanja Nenadic,
photographer Nemanja Maras and Dragana Katic,
the founder of the Serbian branch of the Trash Hero
organization in Serbia, pointed out the ecological issues
in Belgrade, as well as in the entire world, and invited all
of us to help reduce the detrimental effect that we as a
humanity have on the planet. The action to clean up trash
in Dorcol in Belgrade is part of the local campaign.

=
—
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* ,Clean Up Your Act” kolekcija
trenutno je dostupna u HUGO
radnji, TC ,Galerija“. Od svakog
artikla bice donirano 20% od
prodaje za nabavku materijala
za rad nevladine organizacije
JTrash Hero" u Beogradu.

*Clean Up Your Act collection

is currently available in HUGO

store in SC Galerija. 20% of the
purchase price will be donated
for working materials to Trash

Hero Beograd organization.




KOLEKTIVNQ VEGANSTVO
}EI\I;IERNU 900 MILUARDI

COLLECTIVE VEGANISM WORTH
000 BILLION EURGS

Autor | Author MARINA IVIN
Fotografije / Phoros SHUTTERSTOCK

Popularnost veganske ishrane je sada, ¢ini se, veéa
nego ikada pre. Broj vegana u mnogim zemljama sveta
tokom poslednje decenije beleZi porast od 300 do 600%
(medu kojima predvodi Izrael sa 5-8% vegana u odnosu na
ukupnu populaciju i vise od 400 veganskih i vegan-friendly
restorana samo u Tel Avivu), a Gugl pretrage termina
vegan" skocile su za 580% u poslednjih pet godina. Sta
vise, pojedina istrazivanja svedoce da je tokom pandemije
virusom korona jedna od pet osoba smanjila unos mesa
i drugih namirnica Zivotinjskog porekla. Zbog ¢ega je to
slu¢aj? Pored zaStite Zivotinja, te razliCitih poremecaja
ishrane i zdravlja, prvi slededi razlog koji ispitanici navode za
prelazak na vegansku ishranu jeste zastita zivotne sredine
- pored toga $to su same uzgajane Zivotinje veliki emiteri
Stetnih gasova (7% od ukupne emisije), vecina pijac¢e vode i
obradivog zemljista na svetu koristi se upravo za uzgajanje
Zivotinja za prehranu.

MEBUTIM, DA LI VEGANI ZAISTA MOGU
DA SPASU OVU PLANETU? UKOLIKO
BISMO ZAMISLILI SITUACIJU UK0J0J
0VOG MOMENTA SVAKI COVEK NA SVETU
POSTAJE VEGAN, KAKAV BI TO UTICA)
IMALO NA ZIVOTNU SREDINU SUTRA?

Uprkos oprecnim misljenjima, Cini se da je tas na vagi
za sada ipak na strani vegana. Ukoliko bismo odjednom
svi magi¢no postali vegani, emisija gasova staklene
baste povezana sa hranom smanjila bi se za 70%, sto
se na njezik novca* okvirno prevodi kao usteda od 500
milijardi evra na svetskom nivou. Kada je u pitanju opste
zdravlje - iako veganska ishrana ne mora nuzno da bude
i zdrava — smatra se da bi manji procenat sréanih bolesti,
dijabetesa i odredenih vrsta tumora, a koji se povezuju sa
ishranom bogatom namirnicama Zivotinjskog porekla,
godisnje sacuvao oko 8 miliona ljudskih zivota. Kada se na
to dodaju ogromna prostranstva i prirodni resursi koji bi
mogli biti preusmereni na uzgajanje biljnih kultura, umesto
na uzgajanje i prehranu Zivotinja, veganstvo zaista deluje
kao ideal kome treba tezZiti - danas, sutra ili za nekoliko
godina - za dobrobit svih nas.
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Vegan diet is, it seems, now popular more than
ever before. In the last decade the number of vegans
in many countries around the world has increased
from 300 to 600% (led by Israel, with 5-8% of the entire
population being vegans and with more than 400 vegan
and vegan-friendly restaurants in Tel Aviv only), and in
the last five years Google searches of the term “vegan”
have increased by 580%. Moreover, some studies state
that during the COVID-19 pandemic 1in 5 people reduced
the consumption of meat and other products of animal
origin... Why? In addition to the protection of animals and
various eating disorders and health issues, participants
have stated that another reason for them going vegan is
environmental protection - not only are bred animals large
emitters of greenhouse gases (7% of total emission), but
most of the drinking water and arable land in the world
are used precisely for breeding animals for consumption.

BUT CAN VEGANS ACTUALLY SAVE THIS
PLANET? IF WE IMAGINE A SITUATION IN
WHICH IN THIS MOMENT EVERY HUMAN
BEING IN THE WORLD BECOMES VEGAN,

\WWHAT EFFECT WOULD THAT HAVE ON THE
ENVIRONMENT TOMORROW?

Despite contradictory opinions, so far it seems that
vegans are right. If suddenly and magically we all
became vegans, food-related emission of greenhouse
gases would drop by 70%, which, in the “language of
money”, means saving approximately 500 billion euros
globally. In terms of general health - although vegan diet
is not necessarily healthy - it is considered that around 8
million lives per year would be saved due to the smaller
percentage of heart diseases, diabetes and certain types of
tumors that are associated with the diet rich with products
of animal origin. If you add to that that vast spaces and
natural resources could be used for growing plants instead
of breeding and feeding animals, veganism truly seems
like an ideal one should strive towards - today, tomorrow
or in a few years - for the good of all of us.
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U eri kada je zZivot izbacio menja¢ iz brzine i kada ne
stizemo da se vratimo u rikverc da sagledamo prvo sebe,
aonda levo i desno, treba da potraZzimo suvozaca koji ¢e

: , nam u onoj najvaznijoj, Zivotnoj voznji pomoci. Trenutak
..... ‘ | kada smo ostali zbunjeni, ali i mesto na kom smo ostali
' | zbunjeni jeste u stvari pitanje kakav nam suvozac treba.
Da li su mentorstvo, koucing ili psihoterapija nuznost,
svakodnevnica ili ipak tabu, ili i dalje od toga?

KVALITET ISPRED SVOG VREMENA

Remek dela dizajnirana da traju 20 godina.

Miele. Immer Besser.

www.miele.rs | info@miele.rs | Beograd | Balkanska 2 | Bulevar Zorana Bindi¢a 64a | Bulevar Vudroa Vilsona 8, lok.17-18 | +381 11 22 77 111
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MIA POPIC

PSIHOTERAPEUTKINJA [ DIREKTORKA ,SINERGIJA® CENTRA
THERAPIST AND DIRECTOR OF THE “SINERGIJA" CENTER

Iz zone komfora naj¢esce izlazimo kada postoji snazan
podsticaj i kada uvidimo da stari nacin funkcionisanja vise
ne radi u naSem najboljem interesu. To moze biti situacija
kada dugo radimo posao koji nas ne ispunjava ili ako smo
u vezi u kojoj se ne razvijamo ni mi ni partner. Dakle, mora
postojati neki uvid u te stvari koji ¢e prethoditi izlasku iz
zone komfora, a da bi se doslo do uvida, neophodno je da
povremeno zastanemo i proverimo kako smo sa sobom i
svojim Zivotom.

Duboko verujem da ljudi koje smatram mentalno
zdravim i koji €uvaju sebe, jesu oni koji su naucilida pronadu
podrsku u sebi, da sebi budu prijatelj i da prema sebi imaju
jedan saosecajan stav. Drugi bitan faktor koji vidam kod
rezilijentnih i stabilnih ljudi jeste snazna mreza podrske i
dobri odnosi sa prijateljima, porodicom, kolegama....

Psihoterapeut najvise radi sa svojim pacijentom na
izgradnji podrske da pacijent prihvatisebe i na problemima
u kojim se pacijent nalazi. Psihoterapeut najvise radi na
tim stvarima jer ne mozemo da menjamo one delove sebe
koje ne prihvatamo da postoje.

We get out of our comfort zone usually when there is
a strong incentive and when we realize that the old way
of functioning is no longer in our best interest. That can
happen when for a long time we've been doing a job
that doesn't fulfill us or when we are in a relationship in
which neither us nor our partner are developing. So, some
realization must precede getting out of the comfort zone,
and for that realization it is necessary to stop from time to
time and check how we feel about ourselves and our lives.

| deeply believe that people | consider mentally
healthy and who take care of themselves are those who
have learned how to find support within, how to be their
own friend and who have an empathetic attitude towards
themselves. Another thing | notice in more resilient and
stable people is a strong network of support and good
relationships with friends, family, colleagues...

Therapists mostly support their clients in accepting
themselves and the problem they have. Because we can't
change those parts of ourselves whose existence we don't
accept.

PEDA JOVANOVIC

PROFESIONALNIKOUG I SENIOR PARTNER U KOMPANLJI , ATRIA GROUP*

PROFESSIONAL COUCH AND SENIOR PARTNER IN ATRIA GROUP

Danas su manjak kontakta sa sobom i razumevanja
Sta stvarno zelimo doveli vec¢inu nas u velike probleme.
Doslo je do preispitivanja Zivota i Zelja, ali vecina nije daleko
odmakla. Od zatvaranja do zatvaranja ¢ekamo da se stvari
vrate u normalu ili da udu u neku stabilnost, a Sta smo
naucili? Uglavnom nista.

Najdominantniji  uzro€nici problema su niska
samosvest, manjak brige o sebi, zaglupljenost masovnim
medijima i manjak obrazovanja prose¢nog gradanina
Srbije. U martu ove godine Kliping i Smart Research su
uradili istrazivanje na vise od 1100 ispitanika i ustanovili da
vise od 70% gradana Srbije vece provodi ispred televizora.
Ovo je pandemija o kojoj bi trebalo vise brinuti, nego o
pandemiji izazvanoj virusom korona.

Rad na sebi je celozivotni projekat koji obuhvata
duh, emocije, intelekt i telo. Medutim, vecéina rad na sebi
dozivljava kao kozmeticku aktivnost — malo ¢u da poradim,
ali da se ne potrudim mnogo.

Zivimo u kulturi koja ima fokus na greske. Kod nas
kad propadnes, ljudi se uglavnom pomere. Zato i oni koji
su uspesni i oni koji to Zele da postanu, imaju smanjen
manevarski prostor za greske. Zasto je to tako? Zato sto
je sirotinjski mentalitet prisutan u celom regionu. Ovo
mozemo da promenimo samo ako se otvorimo ka svetu.
Kao sto u filmu ,Fight Club® Tajler Darden kaze: ,Ovo je vas
Zivot i zavrSava se minut po minut".
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Today the lack of contact with ourselves and
understanding what we truly want are what brought big
problems to most of us. We have started questioning
our lives and wants, but most people have not gone far.
From lockdown to lockdown, we are waiting for things to
go back to normal and reach stability, but what have we
learned? Mostly nothing.

The most dominant causes of problems are poor
self-awareness, insufficient care of oneself, dullness
due to main stream media and the lack of education of
an average citizen of Serbia. In March this year, Kliping
and Smart Research conducted a study with more than
1100 participants and established that more than 70% of
Serbian citizens spent evenings in front of the TV. This is
the pandemic we should be worried about more than
corona.

Working on yourself is a lifetime project encompassing
not only spirit, but also emotions, intellect and body.
However, most people perceive it just as a cosmetic activity
- will do some work, but not too much.

We live in a culture that is focused on mistakes. When
you fail, people just stay clear. That's why even those who
are successful and those who want to be successful have
less room for mistakes. Why is that so? Because the poverty
mindset is present in the entire region. We can change this
only if we open up to the world. As Tyler Durden says in
Fight Club: “This is your life and it's ending one moment
atatime.




VA BRANKOVIC

SISTEMSKA PSIHOTERAPEUTKINJA
SYSTEMIC THERAPIST

Mentorstvo se pretezno odnosi na profesionalni plan,
ali ima osnovu u privatnom Zivotu, jer predstavlja odgovor
na potrebu koju nosimo iz detinjstva. Mentor je nesto
kao dovoljno dobar roditelj na profesionalnom planu.
Pokusacu da napravim paralelu na srpskom: Mentor -
ucenje i podrska, kou¢ - podstrek i vodenje, psihoterapeut
- razumevanje i razvoj. Mentorstvo nije samo za pocetnike,
ve¢ moze da bude potrebno ljudima u razli¢itim fazama
karijere. Dakle, mentor nije tu da gasi pozare, on bi trebalo
da nas osnazi da budemo samostalni u teSkim situacijama,
tako $to nam nudi znanje i daje dozvolu da pogreSimo.
Krize razreSavamo samostalno, a sa mentorom o njima
promisljamo i iz njih u¢imo. To je prava ¢ar mentorskog
odnosa.

Mentorship is usually associated with professional life,
but it has a basis in private life because it represents the
answer to the need we carry from our childhood. A mentor
is like a good-enough parent in your professional life. | will
try to draw a parallel: mentor - learning and support, couch
- incentive and leadership, therapist — understanding and
development. Mentorship is not just for beginners, but
people in different stages of their careers may need it. So,
mentors are not only there to put out fires, but they should
empower us to be independent in difficult situations, by
providing us with knowledge and giving us permission to
make mistakes. We resolve crises independently, but with
a mentor we contemplate them and learn from them. That
is the true beauty of mentorship.

Tri mudra majmuna u mojoj
interpretaciji:

Ne vidim samo greske i prepreke,
vec¢ i ucenje i mogucénosti.

Ne ¢ujem samo kritike, ve¢ i pohvale
za svoja postignuca.

Ne govorim sebi stvari koje ne bih
rekla svom prijatelju koga zelim da
podrzim.
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Kao sto ve¢ znamo, do zdrave kose se ne stize preko noci. Potrebna joj je
kontinuirana i konstantna nega, narocito ukoliko je kosa hemijski tretirana.

Kosa voli redovno Sisanje i adekvatnu negu, a preparati za hegu kose su
danas veoma dostupni, narocito kada govorimo o organskim proizvodima ciji
sastojci pogoduju kosi. Bitno je poznavati tip svog vlasista i kose i u skladu
sa tim birati negu. Na trzistu trenutno postoje brojni kvalitetni brendovi
zasnovani na inovativnom konceptu personalizovane nege koji koriste prirodne
sastojke bez silikona, parabena i sulfata.

Kosa takodje ne voli preterano izlaganje toploti - jako sunce, cesto feniranje
ili\stilizovanje presom i figarom koji isusuju vias, te ona postaje krhka i sklonija
pucanju.

Samponi na bazi koprive ili brezesiakozva
prirodnim i bez mnogo sastojaka, 4
sencena kosa, kosa pod blansom
ce joj vratiti ono sto joj je bla
sjaj; njima najcéesce prijaju preg
porekla i dodatno hrane kosu.! : :

Uz proizvode koji prijaju kosi‘Bitanijeceloktipan stilzivota kojisvakodnevno
vodimo - mnogo sna, hidratacije, {ishrane bogate mineralima iVitaminima koji
i te kako uti¢u na zdravlje kose, njeRvolumen i sjaj:

Nije svaka kosa zdrava kosa, ali svaka'to fnoze da postane ukoliko se neguje
i tretira na pravi nacin, jer zdrava kosa je hegovana kosa!

Miméistaci, koji se smatraju
Za hemijskistretiranu kosu —
akva kosa Zeli preparate koji

vitamine, minerale, elasticnost i
bazi proteina, koji ako su organskog

Aswe all know, you don't get healthy hair overnight. It requires continuous
and constant care, especially if the hair is chemically treated.

Regular cutting and appropriate care are good for the hair, and today the
latter is/more available than ever, particularly when we talk about organic
products whose ingredients are beneficial for the hair. It is important to know
the type of scalp and hair and choose hair care in accordance with that.
Currently there are numerous high-quality brands on the market, based on
the innovative concept of personalized care, that use natural ingredients and
contain no silicones, parabens and sulphates.

Also, overexposure to the heat is not good for the hair - strong sunlight,
frequent blow drying or styling by means of a hair iron or curler dry the hair
and it becomes fragile, prone to breaking. Nettle or birch-based shampoos,
the so-called “cleaners” that are considered natural and that don't have
many ingredients, are not adequate for the chemically treated hair — shaded,
bleached or colored hair. Such hair requires products that will provide it with
what the bleaching took away - vitamins, minerals, elasticity and glow. In
such cases the products based on proteins are usually the best, which, if
organic, nourish the hair additionally.

Apart from the products that are good for your hair, your lifestyle is also
important - a lot of sleep, hydration and diet rich with minerals and vitamins
that definitely have an impact on the hair's volume and glow.

Not all hair is healthy hair, but it can become so, if it is cared for and treated
properly. Because nourished hair is healthy hair!

Slika je simulirana.

S Pen Fold olovka se prodaje posebno i kompatibilna je samo sa Z Fold3 5G uredajem.
Sve druge S Pen ili slicne olovke, koje nisu dizajnirane iskljucivo za Galaxy Z Fold3
(uklju€ujuciiolovke drugih proizvodaca) mogu dovesti do ostecenja ekrana.
Dostupnost boja moze da varira u zavisnosti od zemlje, regiona ili mobilnog operatera.
Dostupno samo za 4G/LTE i starije verzije mreza. Povezivanje na 5G bi¢e moguce nakon
implementacije 5G softvera i mrezne infrastrukture.
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